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Rough Proofs 


“Beer is better in bottles.” 
But even the experts will admit 
that it is best out of them. 


i ae 


When Simmons’ combination liv- 
ing-room and _ bed-room furniture 
gets into use, there will be plenty ot 
occasions for using the sleep-saving 
suggestion, “Let’s go to bed, ma- 
ma, so the company can go home.” 


Vv 


When George White, who is knee- 
high to a grasshopper, stopped Rudy 
Vallee by a technical knockout in 
less than one round, were addicts of 
Fleischmann’s yeast mortified! But 
maybe Rudy doesn’t practice what 
he preaches. 
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If after eating Fleischmann’s 
yeast three times a day Rudy Vallee 
can last only one round with George 
White, how many cakes would he 
have to eat in order to take on 
Willie Howard? 
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Bob Johnson has found out that 
the difference between a _ business 
man and a politician is that a poli- 
tician makes a business of politics 
—and he knows his business. 
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Standard Oil of Indiana is a pessi- 
mist. With sunny March days in 
evidence (sometimes), its filling- 
station posters still offer “Free Mid- 
winter Inspection.” 
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Shirley Temple is proudly listed 
as a contributor to Pictorial Review, 
and it would be just like some smart 
magazine editor to have the Dionne 
quints all signed up for a series of 
articles to appear in 1938. 
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And now an orange-milk combina- 
tion makes its appearance in In- 
diana. Why not add cod-liver oil 
and wow the public with all of the 
vitamins at one gulp? 


FF 8 


Abbott Laboratories have devel- 
oped a “pourlip’” bottle which pre 
vents splashing and dripping, and at 
least one other industry will wel- 
come this brilliant invention from 
the pharmaceutical field with open 
arms. 


—. oo 


Elgin’s new watch campaign is 
being tested in New England, evi- 
dently in the belief that the product 
will not be affected by the recollec- 
tion of “I do not choose to run.” 
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Farm women, says Farm Journal, 
buy more in fewer hours than city 
gals. But the latter list shopping 
as entertainment rather than busi- 
ness. 
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The manufacturers of Ovaltine 
have purchased the assets of Toddy. 
Sounds like a logical combination. 
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You can understand why Ann 
Pennington is not being featured in 
the billing for “The Great Ziegfeld,” 


but how could they overlook her 
knees? 


Copy Cos. 


Automotive Is Newspaper 


WHO'S WHO IN 
RADIO RELATED 
BY AUDIMETER 


Automatic Device Gets First 
Test in Boston 


Boston, Mass., March 19.—Deter- 
mination of types of programs pre- 
ferred by families in various in- 
come brackets will be one of the 
chief services to be rendered by the 
radio meter invented by Louis F. 
Woodruff, professor of electrical en- 
gineering at Massachusetts Institute 
of Technology. 

The audimeter, registering every 
turn of the radio dial, has been 
on trial in 1,000 homes. Five per 
cent went into homes of the weal- 
thy; 20 per cent in dwellings of the 
upper middle class; 45 per cent in 
those of small merchants and skilled 
mechanics, and the remainder into 
the homes of those either earning 
low wages or none at all. 

While the test has not been wide 
enough to prove any definite facts, 
it showed some interesting indica- 
tions, according to Robert F. Elder, 
associate professor of marketing at 
the school, in charge of the survey. 
It appears, for instance, that fami- 
lies of incomes of $2,500 and up do 
more listening on Sundays than 
other days. On week days, the mid- 
dle bracket, $1,200-$2,500, leads in 
number of listeners. 


Appeal by Pocketbooks 


Some of the outstanding pro- 
grams, however, draw equally well 
from all classes. Chase & Sanborn’s 
program, headed by Major Bowes, 
has universal appeal, according to 
the audimeter’s report. The Ford 
Symphony gets 21.6 per cent of the 
upper class, 10.3 per cent of the 
middle class, and 7.5 per cent of the 
lower income audience. Jack Ben- 
ny has a “class appeal,” his “fun in 
the studio” program failing to click 
with those whose purses are low. 

The insertion of the Eddie Cantor 
program into an hour formerly domi- 
nated by Jack Benny had no effect 
on the General Foods audience, but 
created an additional number of 
listeners for Cantor’s Lehn & Fink 
program, it was indicated. In other 
words, two good programs attract 
more listeners than one. 

Some other interesting and per- 
haps valuable trends were revealed 
by the audimeter. At 6 p. m., it 
reported, rich men listen to news, 
the middle class favors jazz and the 
indigent look for melodrama, 

The audimeter registered its vote 
for WNAC as the most popular Bos- 
ton radio station. WAAB was sec- 
ond and WEEI and WBZ were tied 
for third. 
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Floods BWaahle 
to Halt Issue 
of Newspapers 


Pittsburgh, Pa., March 20.— 
Forced out of their own plants by 
the onrush of flood waters, which 
wrought damages estimated to have 
caused losses of $5,000,000 in Pitts- 
burgh’s business district alone, the 
city’s three newspapers are being 
published in nearby cities. 

With the exception of the Sun- 
Telegraph, there is no likeliho~' of 
daily newspapers resuming r va- 
‘ion in their own plants f eral 
days, due to damage to t! _. 3ses 
or lack of power. 

The Sun-Telegraph is being run 
off presses at Greensburg, Pa., the 
Press at Washington, Pa., and the 
Post-Gazette at Youngstown, O., 

While Pittsburgh is still  par- 
alyzed, the water is receding. It 
leaves behind misfortune to many 


of the city’s manufacturers and re- 
tailers. 


Heinz Plant Damaged 


The huge H. J. Heinz Company 
plant suffered damages of over $1,- 
000,000. All of the biggest depart- 
ment stores are crippled, except one. 
The largest loss to one individual 
store is estimated at $2,500,000. The 
Westinghouse plant in East Pitts- 
burgh is closed to Monday, but dam- 


age there is not as severe as in 
downtown Pittsburgh. 

The Koppers Building, housing the 
activities of the Koppers Company 
and many of its subsidiaries, was 
virtually unharmed by the flood, al- 
though water entered the basement, 
disrupting power, elevator and heat 
facilities. Among the subsidiaries 
which are now conducting work else- 
where is The Koppers Coal Com- 
pany, operating temporarily in Grant 
Town, W. Va. 

Practically all of the plants of the 
United States Steel Corporation in 
the Pittsburgh area are at a tempo- 
rary standstill. Orders are being 
shifted to the company’s properties 
in other cities. 

With the astonishing vitality com- 
mon to American municipalities, 
however, Pittsburgh is already look- 
ing forward. Leading merchants are 
discussing finance plans which will 
make funds available to their be- 
draggled public for both personal 
and home rehabilitation. 

A flood of insurance money will 
descend on the city, making it per- 
haps, the liveliest market in the 
country for a few months. 


Hodges Resigns as 
Agency Space Buyer 

New York, March 20.—Frank A. 
Hodges, Jr., has resigned as space 
buyer for Cecil, Warwick & Cecil, 
effective April 4. His plans have 
not been announced. 

John H. Cecil, president and treas- 
urer, will supervise the media de- 
partment in the future. 


Last Minute News Flashes 


Bleed Border Appears in N. Y. Herald Tribune 


New York, March 20.—Abraham & Straus made history today with a 


bleed page in the New York Herald Tribune. 


While the bleed effect was 


not perfect, it is estimated that it covered 90 per cent of the space nor- 


mally devoted to margins. 


Miss Murphy Joins New York Mirror 


New York, March 20.—Mary Murphy, former advertising manager of 


The Fair, Chicago department store, 


has been appointed promotion man- 


ager of the New York Mirror, Publisher Charles McCabe announced today. 


Nunn-Bush Shoe Company Adds Third Agency 

Milwaukee, Wis., March 20.—Nunn-Bush Shoe Company has appointed 
Burns-Hall Advertising Agency, Milwaukee, to place its advertising in na- 
tional publications, including Collier's, Esquire, Literary Digest and News- 


Week. 


“Companion” Sets Deadline on Current Rates 
New York, March 20.—Woman’s Home Companion will accept no orders 
for black-and-white or tint space at current rates beyond May, 1937, nor on 
four-color pages beyond June, 1937, the company announced today. 


Leader 


ITS "35 RECORD 
IN DAILIES WAS 
58,000,000 LINES 


Grocery Field in Second Place 
with 55,000,000 


New York, March 19.—Though fre- 
quently criticized for its apparent 
tendency to substitute free publicity 
for paid advertising, the automotive 
and affiliated industries turned up 
as the largest single user of news- 
paper space in 1935. This fact is re 
vealed by ADvERTISING AGE’s analysis 
of figures compiled by Media 
Records, Inc., covering 369 daily and 
Sunday newspapers in 95 cities. 

General Motors Corporation was 
the largest individual user of news: 
paper space in the United States, ac. 
cording to the Media Records com- 
pilation, buying over 20,000,000 lines. 
This company has the distinction of 
being the largest single advertiser 
in the United States, since in 19356 
it also used over $5,000,000 worth of 
magazine advertising. 

Other individual figures of news- 
paper advertisers are given on Page 
28 and succeeding pages of this issue 
of ApverTistnec Acs. They show that 
Liggett & Myers Tobacco Company 
was the second largest user of news- 
paper space in 1935, followed by R. 
J. Reynolds Tobacco Company, Ford 
Motor Company and Chrysler Cor- 
poration. Lever Brothers Company, 
American Tobacco Company and P. 
Lorillard followed in the order indi- 
cated. 


Eight Industries Dominate 


The tabulation of Media Records, 
Inc., by industries accounts for 353,- 
000,000 lines of display advertising 
used in 1935. Eight industries, with 
their corollary lines, used 311,000,000 
lines or 88.1 per cent of the total. 

As indicated, automotive was the 
leading buyer of lineage with 58,202,- 
000, though this claim may justly be 
disputed by the huge grocery field, 
since the automotive figures include 
advertising of parts and accessories, 
both new and used passenger cars, 
tires and tubes, trucks and tractors, 
and miscellaneous. Grocery manu- 
facturers bought 55,687,000 lines in 
these 369 newspapers in 1935. 

A good third came the tobacco in- 
dustry, which used 54,962,000 lines 
in 1935. The lusty young alcoholic 
beverage industry ranked fourth, 
with 44,096,870 lines. Fifth came 
medical advertising, which required 
32,824,000 lines to help America ease 
its aches and pains, while gasoline 
and oils came sixth, with 24,845,000 
lines. 

Manufacturers of toilet requisites 
bought 21,935,000 lines, to rank sev- 
enth. Eighth on the list was the 
transportation field, with 18,789,000 
lines. Ninth came electrical appli- 
ances and supplies, with 7,722,000 
lines, most of which was used by 
electric refrigeration. Publications’ 
advertising ranked tenth, with 5,799,- 
600 lines. Other classifications used 
the following 1935 lineage: 

Radio, 4,826,000 lines; heating and 
plumbing, 3,940,000 lines; insurance, 
2,498,000 lines; women’s wear, 1,533,- 
000 lines; building materials, 1,523, 
476; furniture and furnishings, 1,251,- 
937; office equipment, 831,690; men’s 


(Continued on Page 18) 
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March 23, 1936 


MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


I’m all in stitches, just doubled up 
from laughing. I was thinking 
about the dowagerish looking lady 
that blurted this out at a banquet 
the other night where everybody 
was remarking about all the inter- 
est in a new newspaper feature 
about babies. 


“Why the declination of it is sim- 


ple,” she says, and everybody 
stopped to look at her. “It goes 
like this; every woman has had a 


baby, is having a baby, will have a 
baby, would like to have a baby, or 
should have a baby!” 


Can you ee-magine. Right out in 
public! But I guess she’s right 
because “How a Baby Grows” in the 
Star has got the whole town talking 
and measuring up the baby to see 
how far ahead he is of the baby in 
The Ster. 


awfully interesting, a 
pictures every day, 
And its authentic 


It’s just 
whole page of 
and for 36 days. 


too. I mean this Dr. Gesell who 
prepared it really knows his chil- 
dren, and you can just see he’s a 


mighty important doctor the way he 
writes. Gosh, I can hardly wait for 
the rest of the 36 pages, and I'll bet 
Guy Osborn, Jr. would like to com- 
pare his baby with some of those in 
The Star. 


And talking about figures, the bf. 
says this certainly looks like a 
“honey.” 


“The total net paid circula- 
tion of The Star for February 
was 110,241,” he says all out 
of breath, “and the total city 
circulation is 73,849, and the 
city home delivered is 60,289.” 

“Why, Ill bet you a kiss,” 
he says, “that the total net 
paid for the six months aver- 
age March 31st will be over 
100,000.” 


I took the bet because I knew I 
couldn’t lose either way. 

Wish you could have been here 
when we had the big birthday party 
at the Radisson hotel for Bernie 
Bierman. Bernie was there, and 
Clark Shaughnessy, and _ Ossie 


Solem, and just a lot of big people 
like that. Mrs. Bierman just choked 
all up when she tried to thank all 
the people. Gosh! 


And then the very same week, the 
b.f. took me to the theatre, nothing 


but the best he says, steering me 
into the Minnesota. And can you 
guess what? The Star had taken 


moving pictures at the banquet and 
was showing them already in their 
local news reel called the “Blue 
Flash.” The Star certainly gets 
around and does things. 


Patty Berg came back from play- 
ing all that grand golf in Florida 
and we’re going to have a party for 
her soon. More things going on. 
Charlie Johnson, The Star's sports 
editor, is in Florida watching the 
Millers get ready to trim the Asso- 
ciation again this fall. The b.f. says 
that Charlie’s “Lowdown” from 
Florida on baseball, and_ politics 
just about covers the conversations 
on street corners these days. 


Well, 
to a 


treat the 
spring suit I just 
saw sketched by Vera (you know 
her, she sketches styles in Minne- 
apolis shops for The Star) and what 
with stores crowded now with shop- 


I’m going to 
spiffy new 


b.f. 


pers, and with every woman read- 
ing Vera, I’m going to get that 
dress before somebody else does. 
One sketch sold six dresses the 
other day, I hear, and I’m not the 
one to get left. Not Minnie. So 


long! 


THE MINNEAPOLIS 


STAR 


araes vning Home Delivered Circulation 
in Minneapolis.” 


EVES SUCCUMB 
TO APPEAL OF 
MATCHED UNITS 


Norge Also Astounds Field 
with 10-Year Warranty 


Milwaukee, Wis., March 18. 
Kighty-nine per cent of the women 
who buy Norge electric refrigerators 
and ranges invite their friends in 
to have a look; 48 per cent of the 
visitors immediately become dissatis 
fied with their own rusty kitchen 
ranges and start a siege of hubby's 
pocketbook. 

This is the arithmetic behind the 
new “matched unit” of Norge di- 
vision, Borg-Warner Corporation, 
under which a range is being sold 
as the second unit in the twin pur- 
chase. Not only color, but contour 
of the two kitchen essentials express 
perfect harmony. The buyer may 
have her choice of four colors, ac- 
cording to the scheme of her kitchen. 


Finance to Match 


Accompanying this matched unit is 
a matched finance plan, permitting 
the purchase of both units at the 
same time. Owners of Norge retrig- 
erators can secure a range to match 
without a down payment and by re- 
financing the original purchase. 

The combination, with matched 
laundry units of a Norge ironer and 
washer, is being promoted in a long 
list of newspapers and in Collier's, 
Good Housekeeping, Ladies’ Home 
Journal and Saturday Evening Post 

Even more sensational than 
matched unit, however, is the current 
announcement that in addition to 
the regular one-year guarantee, a 
five-year warranty is offered on cer- 
tain vital mechanical parts, such as 
the motor and condenser, with a ten- 
year guarantee on the Rollator com- 
pressor parts and seal. 


Blood’s Statement 


observation of the 
trend towards extended warranty 
protection in the electric refrigera- 
tion industry,” announced Howard E. 
Blood, Norge president, “this excep- 
tional warranty plan has_ been 
adopted. The cost for this protection 
to the consumer will be little more 
than two cents per month. 

“Interests of the dealer, salesman 
and consumer were carefully weighed 
before adoption of this 10-year war- 
ranty, whose scope, duration and low 
consumer cost is unmatched in the 
refrigeration field. It is straightfor- 
ward, clean-cut extended protection 
plan which in no way attempts to 
infer coverage that does not exist. It 
is designed to make the warranty a 
selling tool of exceptional advantage 
and to instill an even greater degree 
ot buyer confidence in the mechanical 
excellence of Norge Rollator refrig- 
erators.” 

Cramer - Krasselt Co., Milwaukee, 
handles the Norge account. 


“After careful 


Bruno to Handle 
Airship Publicity 
H. A. Bruno & Associates, New 
York, have been appointed to handle 
public relations in connection with 
the transatlantic demonstration serv- 
ice of the airship LZ-129 between 
Frankfort on Main, Germany, and 
Lakehurst, N. J. 
The airship’s first round trip will 
be made early in May. 


Hornell with Kudner 


J. H. Hornell has joined the pub- 
licity staff of Arthur Kudner, Inc., 
New York, as Pacific Coast represen- 
tative, with headquarters at 1601 
Van Ness Ave., San Francisco. Mr. 
Hornell was formerly with Campbell- 
Ewald Company, and more recently 
headed his own advertising business. 


Jones Moves 
Robert S. Jones, advertising coun- 


sel, Providence, R. I., has moved to 


, 840 Hospital Trust Bldg. 


NORGE ENSEMBLE 
VUNG 


Longe r Season 
New Assignment 
of Florida Copy 


New York, March 19.—-In an effort 
to emulate Joshua, of Biblical fame. 
and “make the sun stand still’ for a 
while, Florida interests have in 
voked all of the energy which adver 
tising has to offer. The new copy is 
designed partly to keep visitors in 
Florida for a while longer, but chiefly 
to induce stay-at-homes to make last- 
minute trips to the land of sunshine. 

Atlantic Coast Line railroad has 
been running alluring copy in news 
papers of New York, Boston, Phila- 
delphia, Baltimore and Washington, 
through Amsterdam Agency, New 
York. Illustrations depict the joys 
of Florida and inform the tired busi- 
ness man that March and April are 


the most delightful months of the 
year in that haven. 
A Last Invitation 
Eastman, Scott & Co., Atlanta, 


placed full pages in a long list of 
newspapers last Sunday, also urging 
the populace to “spend March and 
April in Florida.’ The dominant 
illustration was of one of the bath- 
ing girls who are said to abound in 
the Southern state. Copy painted an 
alluring picture of the “sun-drenched 
land of tropical palms,” as a logical 
refuge from “the icy gales of 
March.” 

Eastman, Scott & Co. did not over- 
leok the publicity angle. In a tele 
gram sent to papers carrying the ad- 
vertising, they quoted Gov. Dave 
Sholtz, Florida’s advertising - minded 
chief executive, as prophesying that 
Florida will have a longer season 
this year than ever before. The good 
Governor added that he doesn’t blame 
Northerners for coming to Florida, 
which is “loveliest in March.” He 
ended with a light allusion to pneu. 
monia and low hotel rates. 


Moore Rejoins G. O. 


Louis N. Moore has been ap- 
pointed sales manager of the Atlanta 
branch of General Outdoor Advertis- 
ing Company. Mr. Moore has been 
manager of the outdoor department, 
Eastman-Scott Advertising Agency, 
and previously was with the Atlanta 
branch of General Outdoor. 


“Transcript” Revamps 
. . . . . 
Advertising Division 
Boston Transcript, now published 
by W. M. Hines, has begun a reor- 
ganization of its advertising depart- 
ment. Fred Brandenberg has been 
appointed local advertising manager. 
S. Crosby succeeds Louis M. Ham- 
mond, Jr., as circulation manager. 
The position of advertising direc- 
tor has been abolished. 


Hanna with Agency 


James Hanna has joined Nachman- 
Rhodes, Augusta, Ga., agency, as art 
director. Mr. Hanna was formerly 
assistant art director of Firestone 
Tire & Rubber Company, and was 
later with Atlanta Journal. 


Long Adds Two 


Long Advertising Service, San 
Jose, Cal., has been appointed by the 
Guarantee Building & Loan Associa- 
tion, of Oakland, San Jose and 
Fresno. 


DEUPREE TELLS 
OF BENEFICENCE 
OF ADVERTISING 


P&G, President Gives Swan 
Memorial Lecture 


Boston, Mass., March 17.—Adver- 
tising is not only essential in stabil- 
izing manufacturing schedules, but 
plays an important role in correcting 
social maladjustments. This state- 
ment was made at Harvard Business 
School Thursday night by Richard R. 
Deupree, president of Procter & 
Gamble Co., Cincinnati, in initiating 
the Carroll J. Swan Memorial lec- 


tures, endowed by the Advertising 
Club of Boston. Col. Swan, who 
represented the New York Herald 


Tribune and other papers, died just 
a year ago. 

Mr. Deupree who insisted on re- 
garding his talk here as a discussion 
rather than a formal address, pointed 
out that all of those who prosper 
from advertising do not always rea- 
lize the identity of their benefactor. 
The immediate fact is that this force, 
when properly used, creates a steady 
demand and provides regular employ- 
ment for the production department 
of the manufacturer. 


Chain of Events 


But its beneficient influence pene- 
trates back into the sales and pro- 
duction organizations of all who sup- 
ply this single manufacturer, he 
pointed out. If the truth were known, 


there are probably few persons in 
this country whose lives are un- 
touched by results of advertising, 


even though they themselves may be 
unaware of the fact. 

“Some industries are incapable of 
using advertising,” commented Mr. 
Deupree, “and where you find such a 
one, you are likely also to encounter 
long hours, low wages and the un- 
rest which attends. For examples, 
we have to look no further than coal, 
steel and lumber. Labor troubles 
are common in these’ industries. 


Through lack of stability, both 
workers and stockholders suffer.” 

Mr. Deupree reiterated a fact on 
which he is fond of dwelling — that 
advertising has made it possible for 
the Procter & Gamble Company to 
guarantee each worker 48 weeks of 
labor each year. 

Speaking of the technique of ad- 
vertising, Mr. Deupree said that his 
company is testing each appeal as 
carefully as possible in order to 
make every campaign pay its way. 
As many as 5,000 women have been 
interviewed to determine the effec- 
tiveness of a single headline alone, 
he said. 


Patience One Requisite 


A large appropriation does not in- 
sure success of any campaign, Mr. 
Deupree asserted. The product must 
be worthy of the praise of its makers. 
Next, capital must be sufficient to see 
the advertising through to its con- 
clusion, even though early results 
may be disappointing. 

In this connection, he explained 
that the Procter & Gamble Company 
estimates that at least two years 
must elapse between the introduction 
of a product and profitable results, 
even with the most effective adver- 
tising. In the case of one unidenti- 
fied item in the P. & G. family, it 
took seven years to put it on a pay- 
ing basis, he said. 

“Advertising is essentially simple,” 
said he in conclusion. “It does not 
demand inspiration and ‘flairs’ for its 
success. Rather the need is for 
sound reasoning and the simple 
truth, simply told, so that it carries 
conviction with repetition.” 


Wheelock to “Times” 


Douglas Wheelock has resigned as 
advertising manager of the Associ- 
ated Food Stores of San Francisco 
to join the San Mateo, Cal., Times. 
He will be succeeded by Ralph C. 
Cooper. 


Gets Vim and Duo 


Queen City Bottling Co., Cincin- 
nati, O., Vim gingerale, Duo Pure 
Vichy and other beverages, has ap- 
pointed The Keelor & Stites Co., Cin- 
cinnati, as advertising counsel. 


Herrick Is Officer 


B. C. Herrick, radio director of 
Key Advertising Co., Cincinnati, has 
been elected vice-president. Before 
joining Key last November, Mr. Her- 
rick was radio director of Schwim- 
mer & Scott, Chicago. 


Selling Formulae 


for America’s Second Market 


A vast radio audience + great purchasing power + either 
Station WENR or WMAQ = increased sales in America’s 
Second Market. Prove this for yourself by running a 
campaign on either of these great stations. WMAQ 
points to the southwest; WENR to the northeast. Both 
do a grand job in metropolitan Chicago. 


WMAQ 


50,000 WATTS — 


WE 


NBC Red Network 


NR 


50,000 WATTS— NBC Blue Network 


CHICAGO 


Two of NBC’s Managed and Operated Stations 
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eartbeat in 


[ Reading Time—I1 Minute, 16 Seconds | 


De wear denim and mill girls are 
sheathed in silk underwear; perfectly nice 
women sip old-fashioneds in public and truck 
drivers go to flower shows unabashed; million- 
aires and their chauffeurs smoke the same brand 
of cigarettes. 

We are, in truth, a nation of individualists. We 
live as we like. And even the least rugged of us 
refuse to be bound by the externals of birth and 
pocketbook. 

That’s why you can’t cut up America by pie 
charts or squeeze humans into income pyramids. 
People don’t come that way—and markets must 


be visualized in terms of people. 


HE common denominator of people is not 

the dollar sign but the heart. People can 
be classified only by their interests and desires, 
their actions and reactions. 


Magazines separate people this way. They 


attract readers by their editorial content and 
publishing approach. And otherwise unknown 
people can be visualized by their response to a 
known editorial beat. 

Liberty’s rhythm reflects the tempo of today. 
It is lively, timely, quickened with the pulse of 
life—a heartbeat in print which millions feel is 


their own. 


b pccw millions respond to this faster beat 
because they are quicker in their actions 
and reactions. They like this timely, journalistic 
approach because they are keenly interested in 
the world around them. They enjoy Liberty’s 
friendly, informal personality because they, them- 
selves, are sociable humans. 

Those who sell in seven digits, who know how 
to reach the hearts and minds of people, will 
recognize in these characteristics the most re- 


sponsive part of their market. 


Liberty 


NEW YORK * CHICAGO «+ DETROIT © BOSTON + SAN FRANCISCO * TORONTO °* MONTREAL 
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Barron Incorporates 
Barron Advertising Agency has in- 
corporated at Greenville, S.C. R. C. 
McCall is president, and Ralph C. 
Brown, secretary-treasurer. 


Burkart Joins Tandy 


O. F. Burkart has joined Tandy 
Advertising Agency, Ltd., Toronto, 
as vice-president. He was formerly 
account executive of J. J. Gibbons, 
Ltd. 


Burns-Hall Chosen 


Window Facts, Inc., Milwaukee, 
point-of-sale displays, has appointed 
Burns-Hall Advertising Agency, Mil- 
waukee. Trade publications and di- 
rect mail will be used. 
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News’ circulation, 


in Indiana, is 97% home-delivered. Concentrated among 
active buying families, this circulation carries your mes- 
sage to a ready market that pays the highest possible 
returns for your advertising dollar. 

All surveys of home delivery in Indianapolis show that 


The News reaches a greater percentage of homes in each 


New York: 


“Times” 45 Years Old 


Martins Ferry, O., Daily Times 
celebrated its 45th anniversary 
March 2 with a special 62 page edi- 
tion. Felicitations from the mayor, 
a former Daily Times newsboy, were 
featured on the front page. 


Tells of Movies 


Two new booklets discussing com- 
mercial motion pictures have been 
issued by Audio Productions, Inc., 


| New York. 


Danielson Retained 


George W. Danielson, advertising 
consultant, Providence, R. I., has 
been retained by Inlaid-Optical Corp., 
Providence. 


a ai eee 
Ra n “— alee 
i “g : 
3 Oo WA SS te 


the largest of any daily newspaper 
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Dan A. Carroll, 110 E. 42d St. 


CAPLES WRITES 
A NEW VOLUME 
ON ADVERTISING 


New York, March 19.—How adver- 
tisers can obtain prompt action is 
explained in a book, “Advertising 
for Immediate Sales,” written by 
John Caples, of Batten, Barton, Dur- 
stine & Osborn, Inc., and published 
by Harper & Brothers. 

Mr. Caples, who wrote “Tested Ad- 
vertising Methods” several years 


ago, now reveals how contests, pre- 
miums, newspapers, direct mail, 
radio, coupons and telephone are 
used to develop response to adver- 
tising. 

The book describes testing of vari- 
ous elements of advertisements by 
consumer jury, by mail, by hidden 
offers, by coupons and by actual 
sales. The conclusions resulted from 
$10,000,000 worth of advertising, it 
is said. 


Three New Developments 


In a foreword, Bruce Barton gives 
the three most significant advertis- 
ing developments of the past 15 years 
as the establishment and phenomenal 
success of the New York Daily News; 
adoption of the picture “strip” treat- 


coverage. 


can sell. 


THE INDIANAPOLIS N EWS 


income area than is reached by any other daily paper. 


The better the area, the greater the percentage of News 


When you use The News, you stop guessing about results 
in the fertile Indianapolis market. because News’ circula- 


tion goes where business is—into the homes where vou 


Chicago: J. E. Lutz, 180 N. Michigan Ave. 


HOW TO DO IT 


John Caples 


ment, and finally, advent of the 
radio. 

The book also presents Mr. Bar- 
ton’s rules for writing a good adver- 
tisement, which he divides into six 
parts: theme, headline, visualization, 


copy, adjectives and purpose. 
Advantages of Truth 


Mr. Caples sees a well-defined trend 
toward increasing truth in adver- 
tising because business men realize 
that Ben Franklin’s famous edict 
about honesty is the only foundation 
upon which profitable relations with 
the public can be maintained. 

Mr. Caples likens advertising to 
hog-calling. Describing a boyhood 
experience on a farm, he tells how 
greatly impressed he was that hogs 
quickly responded to the simple call: 
“Sooey! Sooey! Sooey!” 
He concluded that it was because the 
beasts knew for a certainty they 
would not be disappointed—that the 
caller would give them the expected 
ears of corn. 

Later, Mr. Caples trained a cat to 
respond to the “Sooey” summons 
whenever he was about to feed it. 
Other people, however, used to call 
the trained animal without giving it 
any food. This disappointed the cat 
to such a degree that the word lost 
its magic; finally, the cat wouldn't 
pay any attention to the call. 


Gibson Heads B. T. U. 


James L. Gibson, of Pennsylvania 
Power Co., New Castle, Pa., has been 
elected president of Frigidaire 
B.T.U. club, organization of crack 
sellers of Frigidaire products. J. 
Thomas’ Rice, Ohio Edison Co., 
Akron, has been named vice-presi- 
dent. 


Olehtareing ¢ 


POSTERS 


@ Here are the reasons why adver- 
tisers—large and small—are enthu- 
siastic about McCandlish posters 
and McCandlish service. 


@ Faithful Reproduction of the 


artist's sketch. 
@ Brilliance of McCandlish inks. 
@ Fine presswork. 
@ Weather-resisting paper. 


@ Deliveries made on time. 


Consult us on your next job. 


McCANDLISH 


LITHOGRAPH 
CORPORATION 
Roberts Ave. and Stokley St. 
PHILADELPHIA 
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CLEAR CHANNEL 
TO THE NORTHWEST 


Half a million bottle caps in 3 months! © 
16,817 dollar bills! @ 131% sales increase! 
@ This is the kind of response which WCCO 
delivers regularly in the Great Northwest. @ 
sees 50,000 watts plus its nationally cleared 
“ channel plus CBS give WCCO an unequalled, 
unchallenged, and consistent coverage in 
six rich states. @ With its talent and pro- 
duction staff, WCCO originates 60 commercial 
shows a week, of 15 minutes or more each— 
several times the number of productions by 
all the other Twin City stations combined. 
@ When the big local advertisers of the 
Twin Cities _ radio, 98% of 


their radio advertising goes 


on WCCO: And they know! 


WCCO, Minneapotis & St. Paul— 50,000 Watts — owned 
and operated by THE COLUMBIA BROADCASTING SYSTEM 


Represented by RADIO SALES, Inc.: New York, 485 Madison 
Ave., Wickersham 2-2000 ¢ CHicaco, 410 North Michigan 
Ave., Whitehall 6000 ¢ Detroit, Fisher Bldg., Trinity 2-5500 
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Start Display Service 
David Cooper has organized Ad- 
color Display Company, specializing 
in advertising displays, copy, layout 
and production, at 1722 Sansom St., 
Philadelphia. 


Agency Advances Gnagy 


Jon Gnagy has been appointed art 
director of McKee & Albright, Phila- 
delphia. He has been on the art 
staff for three years. 


Appointed by Ludlow 


Ludlow Typograph Co., Chicago, 
has appointed Simmonds & Sim- 
monds, Inc., Chicago. Almon Brooks 
Wilder is account executive. 


Ross Promotes Bradley 


S. L. Bradley has been appointed 
sales manager of Ross Gear & Tool 
Co., Lafayette, Ind. Mr. Bradley has 
been with the Ross sales organiza- 
tion for 18 years, with headquarters 
in Cleveland. 


Vermouth to Brisacher 


The Los Angeles office of Emil 
Brisacher & Staff has been appointed 
for the national account of Vermouth 
Industries of America, Inc. 


Brown Joins Sarra 
M. E. Brown has joined Sarra, Inc., 
photographer, Chicago. He was for- 
merly with Shigeta-Wright Studio. 


Newspapers Get 
Copy for Life 


Insurance Week 


New York, March 18.—For the 
fourth successive year, leading life 
insurance companies are sponsoring 
Life Insurance Week, May 11 to 16, 
one of the principal features of 
which will be conspicuous newspa- 
per advertising in about 350 cities. 
Nearly 700 newspapers will be in- 
cluded in the schedule, according 
to S. T. Whatley, vice-president of 


The Wall Street Journal 
gathers, analyzes and 


distributes, daily, more 


news concerning business, 


financial and economic 


developments than any 


other news source. 


The most indispensable of all reading 
matter is the daily newspaper. The daily 
newspaper of business and financial 


leaders is The Wall Street Journal. 


DENVER PACKER GLORIFIES NEW PROCESS 


THIS SURE, IS 
COR 


heavily .. 
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PORK SAUSAGE 
“gpm 


Making a Good Product Better! 


For you who enjoy this delicacy... 
heart's content. 
Morning Glory Pure Pork Sausage delightful to eat. It elim- 
inates that dreaded “after effect,” 
. and all that stomach heaviness is now done away 
with. The Angostura aromatics render it highly digestible. 
gives it a wonderfully mild taste and makes this the perfect 


We ask that you try Morning Glory Pure Pork Sausage . 
cured and flavored with Angostura Bitters . 
real enjoyment, fine flavor and true economy as well. 


Only In Morning Glory Pure Pork Sausage will you find this 
healthful addition. 


L. K. Sigman. 


President. 


A PURE 


Bitters 


ADDED 


you can now eat to your 
The addition of Angostura Bitters makes 


even when indulged in 


« You'll find 


K & B ering. ce. 


AT ALL BETTER MEAT MARKETS -- 


One of many newspaper advertisements which extoll the new a 
developed by Angostura-Wupperman Corporation, New 


Aetna Life Insurance Company, 
chairman of Life Insurance Week 
committee. 

About 150 companies are codp- 
erating in the program, Mr. What- 
ley stated. In addition, local groups 
of underwriters affiliated with the 
National Association of Life Under- 
writers will support the program. 


Gets Local Support 


This aid will take the form of lo- 
cal advertising tieing in with the 
national campaign, as well as educa- 
tional meetings and addresses be- 
fore civic bodies and other groups. 

The national advertising will be 
of the human interest type. Num- 
ber and size of the advertisements 
will vary somewhat in proportion to 
the size of the cities. Two sizes, 
1,000 lines and 600 lines, will be 
used. 

A sub-committee of insurance ad- 
vertising executives is advising the 
executive committee. C. V. Picker- 
ing, of Aetna Life, is chairman. 
Young & Rubicam, Ine., is the 
agency. 


Art Week in Boston 
March 30-April 4 


Art Week in Boston will be ob- 
served March 30-April 4 under di- 
rection of the committee on indus- 
trial and civic art of the Boston 
Chamber of Commerce. An indus- 
trial art conference, exhibits at gal- 
leries, museums and_ stores, and 
contests in posters and fine arts will 
be featured. 

John E. Alcott, designer, is chair- 
man of the committee in charge, 
which includes H. B. Humphrey. 
chairman of the H. B. Humphrey 
Co., Boston agency; Allan Cate, de- 
signer, and others. 


Form Itinerant 
Photo Exhibit 
in Northwest 


(Picture on Page 39) 

Portland, Oreg., March 19.—To pub- 
licize member activity in the Pacific 
Northwest, Columbia Empire I[ndus- 
tries, Inc., an association of manu- 
facturers, has launched a new idea 
in traveling exhibits. Created by 
Photo Art Commercial Studios of 
Portland, the display includes 42 
giant size photographs, each pictur- 
ing a manufacturing process. 

During the initial showing last 
week in a downtown Portland de- 
partment store window, the display 
“stopped” an average of more than 
300 pedestrians an hour and out- 
pulled all other windows four to one. 
Purely institutional in character, the 
exhibit is scheduled to be shown 
throughout the “Columbia Empire” 


of Oregon, Southern and Eastern 
Washington, Idaho, and Western 
Montana, 

Public interest has been stimu- 


lated by the Sunday Oregonian, 
which ran two full-page layouts of 
pictures selected from the display. 


N. Y. to Nominate 


New York Advertising Club’s nom- 
inating committees have been se- 
lected as follows: Oliver B. Merrill 
Harry Brown and Frank E. Mor- 
rison, chosen by chairmen of various 
committees; and Gilbert T. Hodges. 
Charles E. Murphy,.G. Lynn Sum. 
ner and Walter J. Neff, chosen by 
directors. 
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And now Colorgravure 
at rates that are reasonable 


—over six million 


circulation at 
new low rates 
for the thou- 
sand line unit. 
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ADVERTISING AGE 


COUNTRY STORE 
HANGS UP SALES 
RECORD IN 1935 


Coalgate, Okla., boasts 
store doing half million 
dollar business 


Coalgate, Okla., March 21.—No 
matter the direction you drive into 
Coalgate, Oklahoma, population 
2,064, you know you are approach- 
ing the home of Hudson’s Big Coun- 
try Store. Roadside signs proclaim 
it. Filling station attendants re- 
mind you. The radio in your car 
probably will announce some spe- 
cials from this famous big store in 
a small town. 

Hudson’s is operated by two 
brothers, Arvard and _ William, 
known to salesmen, customers and 
employees alike as Mister Arvard 
and Mister Bill. Last year this one 
store did a gross business of slightly 
more than $400,000. Eight Hudson’s 
“Little Country Stores,” located in 
towns ranging from three hundred to 
eighteen hundred population added 
another $200,000 to Hudson’s busi- 
ness for 1935. ... a total of some 
$600,000. . . . more than a half mil- 
lion dollars! 

Between eighty and ninety per- 
cent of this came from the farming 
communities of Coal and Atoka 
counties in Oklahoma. Ninety-five | 
percent of this business was cash | 
business, too, for Mister Arvard and 
Mister Bill have no sympathy for 
long-standing and  over-due_ ac- 
counts. 

Handle Standard Merchandise 

The Big Country Store at Coal- 
gate can supply your every want. 
Modern, attractive fixtures greet 
you as you enter. Nationally known 
merchandise fills the shelves and 
counters. Up to the minute styles 
in mens’ and ladies’ wear are dis- 
played in big town fashion. A com- 
plete variety store as large as the 
average five and ten of a town of 
15,000 population occupies a part of 
the store. A modern meat market 
with refrigerated display case gives 
this Big Country Store an up-town 
atmosphere. And such names as 
General Foods, Armour, Karo, Mrs. 
Tucker’s Shortening, and _ others 
equally well known grace the groc- 
ery shelves. 

Use Three Warehouses 

Out back is warehouse space for 
the storing of such staple commodi- 
ties as flour, sugar, coffee .... and 
such purchases are made in carload 
lots. Adjoining the store building 
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ABOVE. Hudson’s Big Country Store at Coalgate, 
Oklahoma, occupies a brick and stone building 170 x 90 
feet. More than 6,000 separate items are available in 
the store, which employs a regular sales force of 27 
persons. Often on Saturdays, as many as 40 clerks are 
needed to take care of the crowds. 


RIGHT. Mister Arvard, on the left, and Mister Bill, 
on the right, own and operate Hudson’s Big Country 
Store and eight Hudson’s Little Country Stores. With 
the biggest year in their history just passed, in which 
they set a mark of slightly more than $600,000 gross 
business, they have set a goal of $100,000 more for 1936 


BELOW. The ladies’ ready-to-wear and millinery 


proper is the produce department 
with additional storage space for 
pecans, eggs, poultry and other pro- | 
duce. And down on the tracks, 
some three blocks away, is another 
warehouse with the capacity of sev- 
eral more carloads. This latter, | 
Mister Bill will explain, has been | 
leased to avoid the payment of de- 
murrage charges to the railroad, be- 
cause, he says, carrying on a busi- 
ness of this size doesn’t always al- 
low time for prompt unloading. 
Have a Peca:: Plant 

Coalgate is located near a num- 
ber of good pecan orchards, so Mis- 
ter Bill and Mister Arvard have in- 
stalled a pecan-cracking plant, 
equipped with electric crackers and 
a group of girls to pick out and sort 
the meats. At present, about a 
quarter million pounds of this nut 
delicacy are in storage and through | 
jobber connections in the east, ship- 
ments are being made as far as the 
eastern seaboard. To indicate just 
how these two Oklahomans have 
been able to build up such a busi- 
ness record, even the pecan hulls 
find a market. 

Believe in Advertising 

The Big Country Store is a_ be- 
liever in advertising. During the 
years of 1928 and 1929 their ex- 
penditures ran as high as $12,000. 
They use newspapers, radio, outdoor 
and direct mail... . in fact any- 
thing that will give them a coverage 
of the limited area which they serve. 

They seem never to overlook an 
Opportunity to build good will and 
‘o add a new acquaintance to their 
list. Witness a card received on the 
morning mail on the day that this 
Story is being written. We are sure 
that Mister Arvard and Mister Bill 
Will not object to our passing it on 
‘tO you. It reads: “If you plan on 
attending the Texas Centennial Ex- 
Position and pass through Okla- 
homa, will appreciate your consider- 
ing taking U. S. 75 Highway which 
will bring you through COALGATE 
and a visit from you will be wel- 


departments of Hudson’s Big Country Store are attrac- 
tive as well as complete in every detail. Modern light- 
ing and modern fixtures give this store an outstanding 
appearance and invite many an extra sale. 
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Rural buying has made Hudson’s a truly big country store. Sales records show that from eighty to ninety percent of 
Hudson’s sales come from the farming communities. Records also show that these farmers are paying cash for their purchases. 
Conditions in and around Coalgate are duplicated in every section of Oklahoma and North Texas. It is farm buying that 


comed.” Signed, Hudson’s—Arvard 
and Bill, Coalgate, Oklahoma. 


makes volume sales. The best way to cultivate this market is to appeal to it with an adequate advertising campaign in The 
Farmer-Stockman which thoroughly covers Oklahoma and North Texas. The total circulation is now more than 225,000. 
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ADVERTISING AGE 


March 23, 1936 


$25,000,000 IS 
VALUE OF SPACE 
GIVEN TO AYER 


‘Advertising Advertising” 
Series Has New Popularity 


Philadelphia, Pa., March 19.— 
More than $25,000,000 in advertising 
space will be devoted by newspapers, 
magazines and farm publications to 
“advertising advertising’ in a na- 
tion-wide campaign, N. W. Ayer and 
Son, Inc., estimated today. 

The 1936 series of advertisements 
about advertising which Ayer of- 
fered without charge has been ac- 
cepted by 80 per cent of the publi- 
cations to which it was submitted. 
Among them are 1,617 newspapers, 
25 general magazines, 13 women’s 
magazines and 29 farm publications. 

“We began this series of adver- 
tisements about advertising 18 years 
ago and, because of its effectiveness, 
we have kept it up every year since 


then,” the agency said. “Its pur- 
pose is to educate the public to read 
advertisements and to buy adver- 
tised goods. No charge is made and, 
of course, the copy is unsigned. 

“We estimated five years ago that 
publishers appropriated space worth 
$20,000,000 to this service. It is a 
fair estimate that the value this 
year will exceed $25,000,000. Of 
course, this does not include a large 
amount of space that newspapers 
and magazines devote to advertising 
having the same purpose.” 

The agency offers newspapers a 
series of 52 advertisements to run 
one day a week. Three series of 12 
each were prepared especially to 
meet the requirements of magazines 
of general circulation, women’s 
magazines and farm publications. 

This service has also been sup- 
plied to 125 English-language pub- 
lications printed in foreign coun- 
tries. In previous years about 25 
per cent of these publications have 
used all or part of the material, and 
the indications are that the same 
percentage will prevail in 1936. 
They are located in Australia, 
Burma, Ceylon, China, India, Japan, 
New Zealand, Philippine Islands, 
South Africa, Straits Settlements 
and Latin America. 

Newspapers are supplied with a 
schedule of 52 8x10-inch seasonal ad- 
vertisements. Recognizing that 


women directly or indirectly in- 
fluence most of the average family 
purchases, a considerable volume of 
the copy is directed at them. 


Message for Easter 


“A Woman Wants Her HJHaster 
Things FOR EASTER!” is the mes- 
sage which forms the three-line cap- 
tion for the suggested advertisement 
for April 5. The copy continues: 
“Man may say: ‘Why buy anything 
new before Easter? ... Everything 
will be cheaper afterwards.’ But a 
woman knows that half the fun and 
half the season are gone when next 
Sunday is past. Besides ... the 
nicest things will have been sold! 
And if the weather is good, it may 
be weeks yet before the clearance 
sales begin. And by that time you'll 
want lighter weight fabrics, any, 
way.” In one form or another all 
the copy in the series suggests: 

“Shop by advertisement first... . 
then go straight to the store that 
offers what you want.” 

In some cases the copy is histori- 
cally enlightening, as well as sea- 
sonal. “No ladies will be AR- 
RESTED for Buying Chintz!” reads 
a later advertisement, which brings 
to light the fact that London ladies 


were hailed into court 160 years ago, |. 


and suffered fines, which they paid 
willingly, for wearing heavily taxed 
chintz gowns in defiance of orders 


NEBRASKA 


Tops All But 2 States in 
CROP-VALUE INCREASE 


Your advertising dollars will pay the largest returns when invested in the 
states with greatest Increased Crop-Values! 


NEBRASKA, with 88% Increase, is one of the most favored markets you 
can select—now FIRST in Farm Income, Per Capita! 


In Nebraska, ONE newspaper at ONE cost does the advertising job completely. 
Omaha World-Herald, for more than 20 years, has maintained a most remarkable leadership 
record. Latest Government census figures (1930) give Omaha 54,603 families. 
able World-Herald paid circulation figures (Feb.. 1936), are as follows: CITY, Carrier, 
52,671; Total City, 58,804; Total City and Suburban, 80,843; Country, 51,991. 
DAILY CIRCULATION, 132,990. Total Paid Sunday Circulation. 131,217. Such leadership 


MERITS A PLACE ON EVERY “A” SCHEDULE 


Omaha 


ddorld-Herald 


ST For Over 20 Years 
in Circulation 
—Advertising 
—News 


O'MARA & ORMSBEE, INC., National Advertising Representatives 


San Francisco 


New York Chicago 


DAILY 
SUNDAY . .131,217 


The 
Latest avail- 


TOTAL PAID 


. - 132,990 


FIRST State 
in Farm Income 


percapita 


Detroit 


Los Angeles 


NEW CAMPAIGN IN BEHALF OF ADVERTISING 


can depend upon them. 


HIGHWAYS 


and 


BUYWAYS 


THE advertising pages of this magazine are the 
highways of commerce. There you will find the 
products and services of firms who are glad to place 
their goods on display where the greatest number 
of people can find out in the shortest possible time 
whether those goods are worthy or not. 

True, sometimes you can find good values off the 
highway— among the “unknowns” and the “just- 
as-goods.” But why take the risk—when you can 
use the advertisements as a dependable guide to 
value, and save a lot of time in the bargain? 

When a manufacturer places himself on record 
in the printed page, he is forced to guarantee you 
consistent quality and service —or the disapproval 
of millions quickly forces him out of the market. 
That's why you have such a friendly feeling for old 
and well-known advertised names — you know you 


Read the advertisements regularly and know 
what you want before you start out to shop. It pays 
to make the advertising highways your buyways. 


Magazine copy proffered by N. W. Ayer. 


to wear linens and woolens in order 
to protect English weavers. 

Brides, babies and the redoubtable 
Barnum are other copy themes. 


Use Poetry Too 


For the week of November 8 the 
copywriter waxed poetical, or at 
least rhythmical, with the following 
lines: 

There still are some ladies who'll put 
in a day 
Crowding 
away: 
Lee at stockings and trying on 
lats, 


to counters and turning 


Shopping for curtains, for sheets, or 
for mats— 
Gazing at manikins, propped in the 


aisles, 
Standing 
miles; 
Watching the weather for fear of the 


for hours and walking for 


wet, 
Dreading the dinner they still have 
to get! 


You don’t have to do all these things 
any more— 


That’s what the stores print adver- 
tisements for. 

You sit down at home in vour favorite 
chair, 


Look through this paper—the bar- 
gains are there. 


Buy what you need, with the ads as 
your guides: 
Save yourself trouble and money be- 
sides 
It need scarcely be said that the 
series concludes with advertise- 
ments suggestive of the most joy- 
ous season of the year. 


Pfeiffer Pushes Bock 


Pfeiffer Brewing Co., Detroit, is 
launching an aggressive campaign 
to popularize Bock beer during the 
Spring months. Posters portraying 
the Pfeiffer butler riding the Bock 
goat will be used on the company’s 
fleet of trucks, as wall hangers and 
Michigan newspapers and maga- 
zines. irace & Bement, Inc., De- 
troit, is the agency. 


G. O. Promates Jacobs 


Joe Jacobs, with General Outdoor 
Advertising Co., at Omaha, Neb., 
since 1930, has been appointed to 
the newly created post of sales man- 
ager. He was formerly with the 


| Omaha Bee-News. 
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HAVE YOU BOYS READ 
PRACTICAL 
BUILDER? 


Cy DEN 


mw 
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BUILDER : 


Published by the publishers of Bumoins. Supp. 
59 East Van Buren Street, Chicago 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 
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A current Glenmore nation-wide 
newspaper announcement — made 
necessary by a demand which 
has overtaxed the facilities of the 
largest distillery in Kentucky. 


REINCKE-ELLIS-YOUNGGREEN & FINN 


INCORPORATED 
CHICAGO 
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Propose Union 
of Marketers 
and Teachers 


New York, March 18.— Merger of 
American Marketing Society with 
National Association of Marketing 
Teachers will shortly be voted upon 
by the two groups, Frank R. Coutant. 
president of the former, said today. 

The name proposed for the com- 
bined group is American Marketing 
Association, and membership is ex- 
pected to reach 800. While the union 
is planned for the beginning of 1937 
the publications issued by each 


group will be combined with the 
July, 1936 issue, as American Mar- 
keting Journal and Review, if the 
merger is approved. 


A. M. S. Sections Continue 


Mr. Coutant said that sections of 
the American Marketing Society will 
continue as now constituted in New 
York, Boston, Chicago, Philadelphia, 
Cleveland, Washington and St. Louis, 
and will include the members of Na- 
tional Association of Marketing 
Teachers residing in those cities. 

Hugh E. Agnew, professor of mar- 
keting at New York University, is 
president of the National Association 
of Marketing Teachers. 

The merger has been 
cussion for several years to 


inate duplication of activities. 


under dis- 
elim- 


Department Store 


Expert to “Examiner” 
Joseph Theriault has joined the 
display promotion department of 
Los Angeles Examiner. He was for- 
merly advertising manager of Kahn’s 
department store, Oakland, Calif. 
Walter Willey, recently in the 
classified department, has joined the 
Examiner's display sales staff. 


Jailed for Prayer 

J. R. Sweeney, Belleville, Ill., has 
started serving a 60-day jail sentence 
for violating copyright on a prayer. 
The copyright was issued to J. J. 
Miller of Springfield. Mr. Sweeney 
admitted using the prayer on 3,000 
parochial school books, but said he 
thought the direction for folding the 
covers, and not the prayer, was copy- 


righted. 


Radio Transcription 
Names Woods, Wilson 


Clyde L. Woods has joined Radio 
Transcription Company of America, 
Hollywood, Calif., as head of its new 
department of station relations. He 
was formerly radio account executive 
of Humphrey, Prentke & Associates, 
Cleveland. 

J. Donald Wilson has become act- 
ing production manager, succeeding 
Lindsay MacHarrie, who has joined 
KHJ, Los Angeles, as production 
manager. 


Jones to Acme 


Jason W. Jones has been appointed 
director of publicity of Acme White 
Lead & Color Works, Detroit. He 
was formerly with Henri, Hurst & 
McDonald, Inc., Chicago. 


During [935 The Press was First in Pittsburgh 
in 28 of the 36 Advertising Classifications 


4 “Classified 


¥ “Credit Clothing * Professional 
i 4 Department Stores “Radio 


a Educational “Sporting Goods 
a Electrical Appliances Stationers 

a Food and Grocers Tobacco 

a “Footwear “Toilet Requisites 
q “Furniture and Household Transportation 


Automotive 

<@ ~=“Beauty Shops 

‘a Books and Publications 
q “Building Supplies 


‘= “Drug Stores 


Heating and Plumbing 


Medical 


“Hotels and Resorts 


* Jewelry and Silverware 
“Men's Wear 


“Office Equipment 


Restaurants 


“Women’s Wear 


“THE PRESS in 7 issues 
a week carried more ad- 
vertising in these 16 clas- 
sifications than both 
other Pittsburgh news- 
papers combined in 13 
issues a week. 


Of the remaining 8 
classifications, each of 
the other papers led in 4 


Compiled from Media Records re- 
ports, exclusive of non-competitive 
advertising and linage sold on the 
group basis. 


The Pittsburgh Press 


A Secripps+>Howard Newspaper 


NATIONAL 


ADVERTISING 


PEPARTNMRNEBEHNTE OF 


SCRIPPS-HOWARD = 


NEWSPAPERS =U 


230 PARK AVENUE, N. Y. C. 5 


CHICAGO e¢« SAN 


FRANCISCQ « LOS ANGELES . 


DALLAS - 


MEMBER OF THE 


= NEWSPAPERS and 


MEDIA RECORDS, 


DETROLT . 


UNITED 


PHILADELPHIA . 


PRESS 


AUDIT BUREAU OF CIRCULATIONS, 
THIS WEEK, METROPOLITAN SUNDAY 


of 
INC. 


ATLANTA 


THANKS, "TIME" 
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With a little editing, this story from 

"Time," relating purchase of a Buick by 

England's new king, made fine copy for 

that car. Arthur Kudner, Inc., Buick 

agency, sent the copy to a long list of 

newspapers. The car was built to order 
in the Buick Canadian plant. 


IRON FIREMAN 
WORKS CLOSELY 
WITH COAL MEN 


Merges Own Interests with 
Those of Fuel Trade 


Cleveland, O., March 18.—TIron 
Fireman Mfg. Co., manufacturer of 
automatic stokers and burners, will 
codperate with coal dealers more 


closely than ever’ before, Dale 
Wylie, sales promotion manager, 
said. 


Iron Fireman has been working 
hand in glove with the coal industry 
for many years on mutual sales 
problems. The modern demand for 
automatic heat and the threat of gas 
and oil burning devices have em- 
phasized the common interests of 
the coal industry and manufactur. 
ers of automatic equipment. 


Hold Joint Meetings 


The opportunity of working with 
coal dealers has long been stressed 
to Iron Fireman representatives. As 
a result, dealers in many cities have 
held meetings with the coal trade, 
while branch office heads have in- 
troduced the latest equipment in 
sessions attended by fuel dealers. 
Company officials frequently ad- 
dress coal conventions. 

The form that codperation shall 
take is usually left to dealers. How- 
ever, cuts and material for folders 
and booklets have been supplied to 
coal producers and distributors by 
Iron Fireman headquarters. In ad- 
dition, Iron Fireman has _ provided 
literature racks for offices of coal 
dealers. This form of aid has 
helped to identify interests of the 
two industries as being the same. 


Return the Favor 


It has also inspired considerable 
reciprocity. Hudson Coal Company, 
Scranton, Pa., used an “Iron Fire- 
man” as the grand prize in recent 
radio contest for instance. 

One of Tron Fireman’s current 
efforts is to make better business 
men out of its dealers. It has just 
distributed “Volume and Profits,” a 
handbook of management prepared 
by Trade-Ways, Inc., New York, af- 
ter an intensive study of Iron Fire- 
man dealers. 


Merck Starts Series 


Merck & Co., Rahway, N. J., will 
launch a campaign on Di-chloricide 
moth killer in Good Housekeeping. 
Ladies’ Home Journal, True Story 
and Woman's Home Companion. 


Charles W. Hoyt Co., New York, is 
in charge. 
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RINGING dominating coverage of Arizona’s richest market, the Arizona Republic at 
3 Phoenix is now joined with Associated Weekly in offering to national advertisers the 
use of color in its magazine and comic sections. 

Associated Weekly’s steady growth, both in number of newspapers and in volume of 
business carried, reflects its value to the advertiser. For newspapers that comprise the group 
penetrate into every nook and corner of the Pacific Coast Market, a market of high living 
standards and consequent huge sales potentiality. 

Through Associated Weekly the Pacific Coast Market is easily and adequately covered. 
The newspapers listed below have their greatest appeal to the better buyers in their com- 
munity —buyers who are your profit customers. And those newspapers lend to your adver- 
tisement that intimate touch which is conveyed by news of the buyer’s own community, his 
own friends, and the retail merchant with whom he does business. 


A rich market... it’s best buyers ... the impression value of color 
and 
1,100,000 circulation ... 41% coverage of all families 


SAN FRANCISCO CHRONICLE e OAKLAND TRIBUNE e SACRAMENTO UNION e LOS ANGELES 
TIMES e LONG BEACH PRESS-TELEGRAM e SAN DIEGO UNION e PHOENIX, ARIZONA 
REPUBLIC e PORTLAND OREGONIAN e TACOMA LEDGER e SEATTLE TIMES e SPOKANE 
SPOKESMAN-REVIEW e SALT LAKE TRIBUNE 


ANOTHER RICH MARKET 
NOW LINKED WITH 


Associated Ileckly 


GROUP OF SUNDAY MAGAZINE & COMIC SECTIONS 
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Influencing Public Opinion 


One of the subjects which is being 


investigated in the FCC inquiry into 
the American Telephone & Tele- 
graph Company is its activities in 


opinion.” Ac: 
the authority given by 

making an appropria- 
tion for the purposes of the investi- 
gation, this was one of the specific 
subjects to be tackled, and the im- 
apparently, was that ef- 
in that direction should be re- 
garded as reprehensible. 

A. T. & T. is not only one of the 
largest companies in America, but 
also has the reputation of being one 
of the best managed. This is not to 
say that it is beyond criticism, since 
even telephone executives are willing 
to admit that mistakes have been 
made. But in general the public has 
been justified in relying on A. T. & 
T. “not to be stupid,” as President 
Walter Gifford put it in his opening 
testimony in the current hearing. 

Is a large and important company, 


“influencing 
cording to 


public 


Congress in 


plication, 


forts 


with hundred of thousands of stock- 
holders, and with billions of dollars 
invested in its properties, debarred 
from an attempt to influence public 
opinion? Is a public utility com- 
pany, especially, ruled out when it 
comes to providing information and 
even argument on which the public 
can base intelligent opinions regard- 
ing its policies, methods and 
Should it permit public opin- 
ion to be formed only as the result 
from. political 


serv: 


ices? 


of statements issued 


or bureaucratic sources? 


The Issue Is Self-Regulation 


Now that proponents of the Cope- 
bill that it has little 
chance of enactment at this session 
of Congress, we hope that those who 
advertising as 


land admit 


regard objectionable 
primarily an 
not relax in any way their efforts t 
machinery for its 


internal problem will 


create effective 
elimination, 
The choice between self-regulation 
and government regulation remains, 
legislation may 


The ex- 


what 
the 
tent and effectiveness of the demand 


regardless of 
be enacted in future. 
for governmental action will depend 
the advertising 
meets its obvious responsibilities for 


upon way in which 


the protection of the public against 


unworthy products which seek to 


use the facilities of press and radio 


means of promoting sales 


as a 


| tising’s indispensable asset—belief. 


We believe the 
answer’ themselves. 
public has a right to be informed, 
and a company with as large in- 
terests as A. T. & T. owes a duty to 
its customers, stockholders and em- 
ployes which cannot be disregarded. 
It should keep them fully informed 
regarding its activities, not only 
through annual financial statements, 
which are read by comparatively 
few, but by public statements which 
will reach as large a percentage of 
all three groups as possible. 

The advertising of the company 
has been excellent, in that it has 
been interesting and _ informative, 
and at the same time has built pub- 
lic good will for telephone interests. 
This undoubtedly is the most effec- 
tive method by means of which to 


questions almost 
Certainly the 


influence public opinion. We _ be- 
lieve that it is entirely legitimate, 
and that A. T. & T. would have 


been remiss in its duty if it had not 
maintained contact with the public, 
including customers, employes and 
the public through its advertising, 
as it has done over a long period. 

The chief protection which any 
company has against unfairness and 
discrimination on the part of pol- 
itical agencies is an active and fa- 
vorable public regard. Advertising 
which tells the truth regarding le- 
gitimate company objectives in an 
interesting way is thus a_ bulwark 
against the attacks of demagogs, 
who have become so numerous, and 
so influential in our national life. 


Lethargy in grasping the problem 
and dealing with it in a positive and 
courageous manner will simply en- 
courage the advocates of severe con- 
trol and regulation of all 
tising. 

Many 
have 


adver 
able men in advertising 
governmental action 
as the only solution of the problem 
ADVERTISING AGrE has believed and 
still believes that at best it is only 
a partial solution, and in most cases 
an unsatisfactory one. The real an- 
swer to this problem is to be found 
in action which publishers and other 
owners of advertising media, can 
take to make it impossible for fraud- 
ulent or 


regarded 


otherwise improper adver- 
tising to reach the eyes and ears of 


the consumer thus conserving adver- 


for every 


EFFECT OF SPRING ON STAID BUSINESS MAN 


wee 4 
z , 7am 


‘ Bigg Cp FFE 


og 


—Esquire. 
"The Board of Directors has te voted a 10 per cent raise in salary 


ody—April Fool!" 


Future of the Chains 

To the Editor: The editorial, 
“Future of the Chains,’ was of 
great interest to all of us in the 
wholesale grocery field. 

The institution of which I am now 
president was founded in 1753 and 
has been through all the stages of 
the wholesale grocery business, from 
the days of high gross profit, through 
the time of the general store, when 
we carried practically all kinds of 
goods, to the era of the chain stores 
and the high competition which has 
arisen. I am enclosing an article 
from the Cleveland News, showing 
that many publications are sensing 
a possible change of conditions in 
the food and other industries. 

The Edwards brand and the affiil- 
iated brands are of long standing in 
this community and it was on this 
basis that we started the Edwards 
Food Stores, a voluntary chain. 

I would appreciate your views as 
to the procedure that may develop 
along this line. I formerly owned 
the News and Leader and have been 
a member of the Cleveland Adver- 
tising Club for some time, so nat- 
urally, these situations are of great 
interest to me. 

CHARLES A. 
Edwards Co., 


Ors, 
Pres., Wm. Cleve- 


land, O. 


> 


How March of Time 
Clarifies Problems 


To the Editor: James W. Young 
is right, as usual. Too often our 
clients ask us to prepare an adver- 
tisement, or even a campaign, just 
before closing dates. We have even 


been asked to prepare campaigns 
after closing dates. 

The writer is a member of the 
City Council of one of the best 
known and best run small munici- 
palities in the country. Sixteen 
men from 16 localities generally 


have 16 ideas. Often we wrangle 
for hours, and then leave the meet- 
ing hopelessly deadlocked. 

Almost invariably the 
week we get together 


following 
quickly on 


Voice of the Advertiser 


That 
advertising as well as 
business. Let’s give the subcon- 
scious mind a chance to tell the 
true story. 


what is usually the best plan. 
is true of 


Eppy S. Branprt, 
Pres., Brandt Advertising Co., 
Chicago. 
v v v 


Few ‘Naturals’ in 
Advertising Ideas 


To the Editor: Jim Young’s re- 
marks about the incubation of an 
idea, as reported by ADVERTISING AGE 
of March 16, certainly agree with 
my own conclusions. Except in the 
rare case of a natural that drops 
out of the blue, it has been my ex- 
perience that a more finished prod- 
uct results if the mash of ideas 
and material is given time to age in 
the wood—perhaps literally. 

Usually there are a few snags in 
the problem. If the matter is left 
to percolate, one day something is 
said and another day heard that 
registers as a remover of the ob- 
stacle, and shortly something 
smooth is roughed out on paper. 

Some copywriters like to work an 
idea while it is hot, but I have seen 
many a job on which the incubation 
has been forced too rapidly. The 
mother elephant takes her time, but 
what a job she does! 

Kk. S. ANDERSON, 
Hartford Fire Insur- 
Hartford, Conn. 


Adv. Mer., 
ance Co., 


7 v 


Explodes Old Theories 


To the Editor: I heard Professor 
Young's talk before the Engineering 
Advertisers Association in which he 
exploded the theory that ideas sim- 
ply flash into our minds out of thin 
air when we are in the mood. 

He did not contradict the spon- 
taneous generation theory, but he 
did point out the importance of lay- 


ing the groundwork and doing the 
hard thinking. which encourages 
their generation. 

He also drew aé_ distinction  be- 
tween thinking and wool-gathering. 
I am sure that when many of us 


think we are thinking, we are mere. 
ly wasting time while waiting for 
the lightning to strike. 

There may be geniuses who are 
able to snap out brilliant ideas with- 
out conscious preparation or effort, 
but I am sure the vast majority of 
us can increase our batting aver- 
age of idea production considerably 
by following the systematic and or- 
derly procedure outlined by Profes 
sor Young. 

PAuL TRUESDELL, 
Director of Publicity, Universal 
Oil Products Co., Chicago. 


Why Not Publicize 
Attractions of U.S. 


To the Editor: I was much in- 
terested in hearing of plans for a 
series of broadcasts by ADVERTISING 
AGE and other advertising publica- 
tions over Mutual Broadcasting Sys- 
tem on “Understanding Advertis- 
ing.” 

You are, no doubt, aware of the 
vast benefits obtained by foreign 
governments from their advertising 
in the United States through tourist 
bureaus. They have influenced mil- 
lions of Americans to travel abroad, 
spending large sums of money in 
foreign countries, by the simple ex- 
pedient of crying their wares. 

I believe you would be rendering 
a public service if you would de- 
vote one of your broadcasts to call- 
ing national attention to the bene- 
fits that might be obtained by this 
country by inviting tourists from 
abroad to visit the United States. 

I do not seek publicity for my 
own firm, but merely ask your as- 
sistance in getting advertising men 
to ponder the possible advantages of 
doing unto other countries what 
they are consistently doing to us. 

We have been working on such a 
program for three years. One re- 
sult is that Senator Copeland has 
introduced a bill in Congress au- 
thorizing Government expenditures 
for promotion of this nature. 

I am enclosing a copy of a book- 
let which we prepared for New 
York City, and which we are now 
issuing in revised form for the 
Chamber of Commerce of the State 
of New York. Thousands of these 


booklets have been distributed in 
Great Britain, Canada and South 
America, through shipping lines, 


Pan American Union and other or- 
ganizations. 

NELSON A. 

President, International 

Associates, New York. 


LoomIs, 
Publicity 
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Westinghouse Special 

To the Editor: I read with great 
interest the story in ADVERTISING 
AGE, “Smashing Copy Dwells on 
Saga of Westinghouse.” This was 
very complete in every way except 
the one in which I am particularly 
interested. 

You made no mention of the fine 
issue that The Electric Journal got 
out, containing the history of West: 
inghouse by H. W. Cope, assistant to 
the vice-president of Westinghouse. 

JRANT ARMOR, 
Adv. Mer., The Electric Journal. 
New York. 
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Call for Sotto Voce 


To the Editor: Your issue of 
March 9 carried a letter signed ‘Sot- 
to Voce.” I wish you would pass 
this letter on to him. He seems like 
a very interesting person and I par- 
ticularly like his frankness. 

The same thought is shared by 
several men of my acquaintance 
and We all feel that we would like to 
meet and know this young man. 

Greorck L. Brown, 

580 Fifth Avenue, New York. 


. ¥ FF 


Where is Frank McLean? 
To the Editor: The undersigned 
executor of the estate of Emeline R. 
McLean, of Dubuque, Ia., recently 
deceased, will be thankful to you 
for any information you may be able 
to supply respecting the whereabouts 
of his brother, Frank J. McLean. 
formerly a writer and solicitor for 
class publications in Chicago. 
CuarRiLEs McLEAN, 
Secty., Key City Gas Co., Dubuque. 
Ta. 
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WE ARE EQUIPPED TO DESIGN, BUILD, LANDSCAPE AND SERVICE THE COMPLETE JOB 


UST a few blocks from the main entrance of the Centennial 
Grounds in Dallas, Texas, stands this NEW, UNUSUAL, 
specially designed Maxwell House Coffee display. 


It combines the outstanding features of spectacular advertising 
and poster advertising. Definitely it has far greater attention 
value, remembrance value and sales punch than Outdoor Ad- 
vertising usually employed. 


Your product may present a different problem, but if it lends 
itself to Outdoor Advertising, we can interpret it in an unusual 
display and at no greater cost for coverage and dominance of the 
market. 


The North Texas Advertising Company is constantly striving for 
the unusual, and even in our regular 24-sheet posting operations 


in Dallas, Fort Worth, Waco, Hillsboro and smaller towns, the 
advertiser enjoys decided advantages. 


We have more poster locations beautifully landscaped than 
any other plant of its size in America. 


Every structure is of new type construction, and we employ only 
the non-wrinkle method of posting. 


You can be assured of complete coverage and only on primary 
arteries. 


We are prepared to serve your best interests whether your prob- 
lem of market coverage lends itself to the use of special high- 
way displays, specially designed semi-spectacular city displays, 


special poster displays or standard poster advertising. 


NORTH TEXAS ADVERTISING CO. 


FORT WORTH 
101 Boaz Street 


DALLAS 


1900 N. St. Paul Street 


WACO 


“Everything Outdoor Unusually Done” 


319 S. 16th Street 
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ADVERTISING AGE 


March 23, 1936 


EVERYBODY 


U4e4. 


COTTON “a 


Official emblem for National Cot- 
ton Week, June 1-6. 


TRAIN TO TAKE 
CONVENTION TO 
REXALL STORES 


Streamliner to Demonstrate 
Modern Merchandising 


Boston, Mass., March 19.—United 
Drug Company will dispatch a “mil- 
lion dollar” streamlined exhibition 
train from Boston March 26 on a 
tour of the United States and South- 
ern Canada, to show Rexall drug- 
gists latest developments in drug 
store operation. 

The project is in the nature of 
a “convention on wheels” for the 
10,000 Rexall druggists and their 
40,000 salesmen. The last conven- 
tion on a 25,000-mile journey will 
be held in Atlanta, Nov. 21. 

Sessions will be held in the two 
“convention hall’ cars of the 12-car 
train in 109 cities. Scheduled stops 
for conventions and inspection by 
the public total 146. Admittance 
will be by cards obtained at Rexall 
drug stores. 


Teach, Not Sell 


In a letter of announcement to 
Rexall stores, Louis K. Liggett, 
president of the United Drug Com- 
pany, emphasized that the purpose 
of the tour is not to sell but to show 
“delegates” to the conventions how 
to improve business. 

“The depression is over, and con- 
fidence, the basic factor in recovery, 
is here,” Mr. Liggett declared. 

Meals will be served and the train 
will carry an orchestra for dancing 
in the evening. 


Show Model Store 


A model drug store, the first on 
wheels, will occupy one of the four 
exhibit cars. Others’ will carry 
graphic and animated displays of 
company products. 

Exhibits will include the ‘doll 
house of science,” a reproduction of 
the new control and research labora- 
tory of United Drug Company at 
Boston; a diorama of the company’s 
plants; and a display of sources of 
materials for the company’s pro- 
ducts. 

Demonstrations of Cara Nome 
toilet articles will be given in one 
car, where a testing table will be 
provided for selecting the proper 
shade of powder, rouge, lipstick and 
other cosmetics for each complexion. 

Wide use has been made of the 
Rexall colors of royal blue and 
white. Musicians in the orchestra, 
and other members of the _ train 
personnel, will wear uniforms of 
blue and white. The train itself 
will be painted in Rexall colors. 
The white will be a band running 
from the last car around the front 
of the streamlined locomotive. 


Ungerer Forms Service 
Adolph Ungerer has’ organized 
Reese Advertising Service at 78 


Hedden Terrace, Newark. N. J 


Clark-Hooper Move; 
Personnel Shifted 


Clark-Hooper, Inc., advertising re- 
search organization, has moved to 
larger quarters at 410 N. Michigan 
Ave., Chicago. 

Eric A. Tomsett has been trans- 
ferred from New York to Chicago 
as Western manager. Stephen H. 
Hartshorn, Chicago manager, has re- 
turned to New York in charge of the 


radio reports division. 


——____ | 
| 
Paper Adds to Scope | 
Effective with the April issue, 
Building Modernization, New York, 
will become Building and Moderni- 
zation and will cover new construc- 
tion as well as modernization, with 
concentration on single residences, 
apartment houses and store build- 
ings. 


Free & Sleininger | 


Drop Atlass Station 


Free & Sleininger, Inc., radio sta- | 
tion representative, has canceled its 
representation of WJJD, Chicago, 
effective April 30. Formerly, the 
company represented both WIND) 
and WJJD in the East and on the 
Pacific Coast. 

The WIND contract was canceled 
recently by Ralph Atlass, head of 
both stations, and Free & Sleininger 
then cut short the WJJD contract, 
it is reported. 


Wisehaupt to Lecture 


Howard J. Wisehaupt of Cleve- 
land, will open a series of lectures 
on salesmanship March 23 at Bryant | 
College, Providence, R. I., under 
sponsorship of the Town Criers ot 
Rhode Island. 


| ful, New York. 


/a booklet of tested cherry recipes. 


To “House Beautiful” 


Norman Singleton, who has been | 
assistant director of advertising and 
sales promotion of Gorham Co., 
Providence, R. I., has joined the 
advertising staff of House Beauti- 


Otte to Agency 
Frank Otte, for ten years adver- 
tising manager of Sibley, Lindsay & 
Curr Co., Rochester, N. Y., has re- 
signed to join Fuller & Smith & 
Ross, Cleveland, O. 


Launches C aitaailh 


Reynolds Preserving Co., Sturgeon 
Bay, Wis., is marketing Cherefresh, 
a new natural cherry drink, devel- 
oped with the assistance of Amer- 
ican Can Company. The label offers 


Plan Model Store 


in New Chain Home 
Allied Grocery Service, Inc., Chi. 
cago, service agency of Better In. 
dependent Grocers, coéperative 
group of neighborhood grocery 
stores, has leased the fifth floor of 
the St. Clair Bldg., 154 E. Erie St. 
A model store will be installed 
for the study of food merchandising 
Lectures by experts also are 
planned. 


Weiss in New Orleans 

Arthur H. Weiss, formerly adver- 
tising and sales promotion manager 
for the Springfield Dry Goods com- 
pany of Springfield, Ill., has become 
manager of sales promotion for 
Marks Isaacs, New Orleans depart- 
ment store. He was formerly in the 
advertising and sales promotion de- 
partment of Chicago Tribune. 


> ae 
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IT TAKES MAGAZINE COLOR 
MOUTHS WATER I 7 


THE PRESIDENT WAS PLEASED: All the magazine power he 
wanted . . . Color that made his product hard to resist . . . Mass 
circulation that exposed 4,500,000 families to it. . . First-rate 


entertainment that gave the campaign real reader interest and 
long life. 


THE DEALERS WERE DELIGHTED: All the local sales punch of 21 


Atlanta, Baltimore, Birmingham, Boston, Buffalo, Chicago, Cincinnati, Cleveland, Dallas, 


NEW YORK: 420 Lexington Avenue 


CHICAGO: 360 North Michigan Avenue 


Detroit, Indianapolis, Memphis, Milwaukee, Minneapolis, New Orleans, New Y@@maha 
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Reciprocal trade treaties now be-| A plea for increased personnel in | activities. 
10 ing put into effect, devaluation of|the Department of Commerce's for- James A. Farrell is chairman of 
the dollar and loosening of ex-|eign staff was made by Robert C./ine new group; James D. Mooney 
change restrictions by other coun-| Graham, vice-president of Graham-| girector and member of the execu- 
v IN FUTURE tries, were cited as principal factors| Paige Motors Corporation, and/tiye committee; Eugene P. Thomas, 
in bringing about improvement in|chairman of the export committee president; Harry Tipper, executive 


exports. of the Automobile Manufacturers vice-president; Lindsay Crawford, 
Association. He severely criticized vice-president and secretary, and 


{ National Foreign Trade Asso- a ae ee the “false economy” of the admini-|p;ancis T. Cole, vice-president. Of- 


Exports of manufactured goods in stration in dropping experienced | ces will be at 26 Beaver Street, 


! ciation Is Formed 1935 were at their largest since 1931,|™e€" Who were performing a valu-| New York. 

‘ and are back to the billion dollar | #>le service in foreign markets. The exporters urged the necessity 
4 figure. Dr. Alexander V. Dye, direc- Move for Coordination of normal imports as a means of 
f New York, March 17.—Despite the|tor of the Bureau of Foreign and financing and encouraging exports. 
rumblings of war threats abroad,|Domestic Commerce, Washington, | Coincident with the meeting of Advantages to the national commu- 
; export men meeting here today at | said that political influences abroad | export managers, Was the formation | nity of free trade were stressed by 


the 18th annual get-together of the|now make it necessary for exporting |of the National Foreign Trade As-|many speakers. “Exporting is not 
t 
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LOCAL NEWSPAPER. date: 


t 
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> great newspapers ...the papers that they use for their own 
s advertising .. . that cover an average of 1 in every 3/ families 
e in their 21 busy trading areas... that turn readers into shoppers 
d and buyers with newspaper speed. 


AND THE TREASURER?—Well, this double-barreled sales job 


4) costs just Ya¢ per family for a full color page! 


ans, New YRraha, Philadelphia, Pittsburgh, St.’Louis, Washington 


f FRANCIS ’ Bush Street 


LOS ANGELES: Lincoln Building 
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Export Managers Club, expressed| concerns to rely on their govern-| sociation, through which the Na- BOUQUET FOR GROCERS 
satisfaction with the progress made|ment to protect their interests.|tional Foreign Trade Council and 
in foreign trade during the past five| Formerly they were able to take| American Manufacturers Exporters 
years. care of themselves. Association will co-ordinate their 
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The Baltimore house used 145 newspapers 
in 109 cities for this copy during Na- 
tional Retail Grocers’ Week, March 
16-21. Most of the other tributes paid 
by national advertisers were via radio. 


a one-way business,” Franklin 
Johnston, publisher of the American 
Exporter, commented. 


Allowances Discussed 


Advertising allowances were brief- 
ly discussed, various experiences 
pro and con being brought up. One 
exporter estimated that about 25 
per cent of the allowance is actual- 
ly used by foreign distributors for 
advertising, while others reported 
higher percentages. One advantage 
of using advertising allowances is 
based on exchange restrictions, per- 
mitting the exporting company to 
employ “frozen” or “slow” money 
to its own advantage. Another is 
that the foreign distributor fre- 
quently has better knowledge of lo- 
cal conditions. 

The possibility of market satura- 
tion in export trade is to be dis- 
counted, because 1,500 million peo- 
ple outside of the United States 
aspire to higher living standards, 
Herbert L. Laube, vice-president, 
Carrier-Brunswick International, 
Inc., Newark, N. J., told the club. 


Good Men Needed 


The importance of cultivating this 
market requires men of high quali- 
fications, he said, urging that the 
best talent be sent abroad rather 
than the man who can be spared 
most readily at home. Export busi- 
ness frequently amounts to 10, 15 or 
20 per cent of many companies en- 
tire output, he emphasized, and 
should be handled accordingly. 

Export advertisers were warned 
that their publicity and promotion 
must be on a par with the excellence 
of the product, by Frank A. Blair, 
president of the Proprietary asso- 
ciation. 

“Acceptance of American pro- 
ducts has been on the basis of 
quality,” he told the exporters, “and 
with increasing governmental regu- 
lation, and possibility of unfavor- 
able regulation, we must codéperate 
to preserve good taste and truth in 
our advertising. 

“A single racketeer can bring dis- 
credit on an entire industry. and 
when the law catches up with him 
at home he frequently flees to the 
export market.” 


Four More for Ziv 


Picture Ring Co., Cincinnati, has 
appointed Frederick W. Ziv, Inc., 
Cincinnati agency for its radio ad- 
vertising. Other Cincinnati adver- 
tisers who have retained Ziv are the 
Ohio Valley unit of National Dairy 
Council; Western Reserve Company, 
Meadowbrook whisky, and Helmet 
Gum Company, chewing gum. 


To Hold “Lubricate 
Week” for Safety 


“National Lubricate for Safety 
Week” will be celebrated May 23-30, 
with oil companies and oil and auto- 
motive publications lending support. 

The slogan, “Lubricate for Safety” 
will be included in oil company ad- 
vertising, and a standard sticker 
will also feature it. 


Coast Golfers Active 


Advertising Golf Association of 
Northern California will hold a se- 
ties of monthly tournaments on the 
second Thursday of each month 
until October. Monthly prizes will! 
be awarded. 
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ADVERTISING AGE 


March 23, 1936 


REDUNDANCY IS 
ONLY ONE FAULT 
OF COPYWRITERS 


Better Letters Class Hears 
About English 


Chicago, March 18.—If there is 
only one word that expresses your 
meaning, use it. This was the ad- 
vice given to the Better Letters 
Class of LaSalle Extension Uni- 
versity by Robert Bayer, of Traffic 
World, speaking on “Good English.” 
Mr. Bayer illustrated the point by 
this statement: 

“In reading some of the public pa- 
pers of Woodrow Wilson, I noted 
with a shock that he once said, 
‘Damn.’ After thinking it over, 
however, I saw that what Mr. Wil- 
son really meant was ‘Damn.’ There 
wasn’t another word in the English 
language that would have expressed 


his exact meaning with such clar- 
ity.” 

Mr. Bayer defended use of good 
English, throwing in a disparaging 
reference to split infinitives. 

“A test I would like to see,” he 
commented, “is a letter containing 
the common or garden variety of 
errors against the same letter pol- 
ished up. I think the correct let- 
ter would outpull the other by a 
wide margin. 


Raps Split Infinitives 


“A split infinitive never made a 
letter sell more effectively. To the 
average man, the split infinitive 
may go unnoticed, but there are a 
lot of people who aren’t average, 
and the split infinitive suggests that 
the writer doesn’t know what he is 
talking about. 

“My immediate superior thinks a 
split infinitive is just a bit short of 
mayhem and I have seen him wince 
when a _ speaker committed this 
breach. He may be an exception 
to the rule, but it is safe to say 
that the crude errors one finds in all 
sorts of promotion divert attention 
from the sales points the copywrit- 
er is trying to make.” 

Mr. Bayer slyly criticized LaSalle 
Extension University’s own use of 
English: 


NEW DESIGN STRESSES ANTIQUITY OF PRODUCT 


OLD 


WHISKEY 
4 BLEND 


The railroad trains of 50 years ago are featured in the new bottle for 
Old Overland, a product of James Clark Distilling Corporation, 
Jersey City. Louis C. Pedlar is the agency. 


The original outline of the Bet-|the moral is to use words that are 
ter Letters Course, he said, was|short and simple and express your 
“How to secure business by letters.” |real meaning. Anybody can under- 

“They didn’t mean ‘secure,’” he | stand ‘get,’ whether he is a plumber 
argued. “They meant ‘get.’ And|or President of the United States. 
“We don’t ‘Deeply regret our in- 


WITH THIS ONE EVENING NEWSPAPER, 


106.829 Home Delivered Circulation—29.000 more than any ene ee ollawinen 


other Baltimore Evening Paper. 


169.062 City Zone Circulation— 48.000 more than any other 


Baltimore Evening Paper. 


1B:33.436 Trading Zone Circulation—52.000 more than any Mr. 


other Baltimore Evening Paper. 


200.179 Total Circulation—61.000 more than any other Balti- 
more Evening Paper. 


(Figures from ABC Report for 12 months ending September 30, 1935) 
For Sales Results—THE NEWS-POST 


ability to accept your invitation be- 
cause we have a previous engage- 
ment.’ We mean that we are sorry 
we can’t come because we got a 
date.” 


Must Cost Something 


Mr. Bayer discussed a sales letter 
which had already come before the 
class. It said in part: 

“The smoke consumer will be 
placed in your boilers at our risk 
without cost to you for 90 days.” 
“How could it be placed in your 
boilers if it didn’t cost you some- 
thing?’ he asked. He criticized use 
of “can” for “may,” and the redund- 
ancy which generally characterized 
the letter. One phrase, “will conclu- 
sively demonstrate,” he _ said, re- 
minded him of the statement, “The 
estimated approximate membership 
was about 1,500.” 

While most letter writers have 
learned not to say, “Yours of the 
16th instance received,” letters still 
abound. with phrases as hopelessly 
trite and impotent, he argued. 

The advertising man’s. favorite 
word, “Reaction,” is loosely used, he 
said. 

“*Reaction’ is a physiological 
term,” he commented. ‘Converting 
‘contact’ into a verb is another error 
of many advertising men.” 


Too Much Brevity 


Letters so brief that they are al- 
most insulting are almost as com- 


leged, quoting the following: 
“Regret exceedingly being unable 
to attend meeting due to a previous 
engagement. Want you to know that 
invitation is appreciated and hope 
you will renew it on some later oc- 
casion.” 
Bayer concluded with the 
story of the man in the hospital who 


Hygrade Deal 
Expands Gulf 


Distribution 


Pittsburgh, Pa., March 19. — Trip- 
ling its distribution facilities in the 
Pittsburgh area, Gulf Refining Com- 
pany has made an alliance with Hy- 
grade interests, heretofore identified 
with Shell gasoline. Hygrade has 78 
stations and more than 300 dealers, 
as compared with the Gulf group of 
17 company-owned and operated sta- 
tions and 140 dealers. 

Hygrade, which will handle Gulf 
products exclusively under the new 
arrangement, has consolidated a 
number of subsidiaries under the 
banner of Hygrade Oil & Fuel Cor- 
poration. This company embraces 
Hygrade Petroleum Corporation, Hy- 
grade Fuel Corporation, Niagara 


/Gasoline Company, Walden Service 


Stations and Lockport Service Sta- 
tions. Arthur G. Maddigan heads the 
new company. 

The new contract covers a long 
term. During its 14 years of exist- 
ence, Hygrade has sold a number of 
local brands, as well as several na- 
tional brands. It is the largest in- 
dependent distributor in New York 
State. 


BIG KANSAS CITY STORE 
ENTERS WHOLESALE FIELD 


Kansas City, Mo., March 19.—Giv- 
ing small-town retailers the advan- 
tage of trained city buyers, Jones 
Store, one of the largest department 
stores in this area, has launched a 
new wholesale division under direc- 
tion of E. H. B. Lennie. While only 
staples will be sold at present, lines 
with a style element may be added 
later. 

Jones will emphasize the fact that 
the merchandise it offers other re- 
tailers through the new division is 
the same goods it is selling daily in 
its own big store. 

Likewise, Jones is prepared to ex- 
tend a complete merchandising serv- 
ice to retailers who buy its mer- 
chandise. In other words, it will not 
only provide the goods but tell deal- 
ers exactly how to sell it. 

“Advertising, display and _ sales 
training which have helped the Jones 
Store attain its present position will 
be made available to retailers in non- 
competitive fields,’ explained Mr. 
Lennie. “Every time Jones runs an 
advertisement in a Kansas City 
paper, a mat of that advertisement 
will be available to any dealer who 
has the corresponding merchandise 
in stock.” 


said to the nurse, “I want to be 
read to.” She asked, “What do you 
want to be read to out of?” He re- 
plied, “It doesn’t make any differ- 
ence,” and the nurse went for a 
book, only to be greeted with, 
“What did you bring me that book 
to be read to out of for?’ 


Baltimore’s Family Newspaper 


HEARST 


Represented Nationally by 


INTERNATIONAL ADVERTISING SERVICE 
% f Ropney E. Boone, General Manager 


Che Baltimore Americatt also gives you a plus coverage 


circulation more than 227,000—the larges in all the South 


and over 30,000 more than any other Baltimore Sunday paper. 


Industrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 
... two monthly papers which have the greatest 


subscriber audience in air conditioning. Come to 


“Headquarters” for complete market and media data. 


ARE ABC 
AND ABP 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN .. CHICAGO 


BOTH PAPERS 


Residential 
Air Conditioning 


cnideeenenseneaea 


Advertising directed at active busi- 
ness men meets prospects through 
the daily business and financial 
newspaper of the Central West. 


Chicago Hournal of Commerce 


— AND LA SALLE STREET JOURNAL -— 


“Timely because it’s daily’’ 
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COMPANY 


Thirty-Five Years Young 


ELECTROTYPES + NICKELTYPES - STEREOTYPES 
PACOTYPES - ADVERTISING PLATES - TENEPLATES 
NEWSPAPER MATRICES 


712 Federal Street - Chicago 
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STRIKE COPY 
RIGHT NOW...GET RID OF 


GARBAGE SMELL 


GUARD AGAINST GERMS 
THIS EASY WAY! 


How Gold Dust came to aid of be- 
leagured New Yorkers in recent elevator 
strike. 


MOTOR LINEAGE 
IN NEWSPAPERS 
LED DURING '35 


(Continued from Page 1) 
wear, 828,609; footwear, 204,282; 
jewelry and silverware, 57,810; mis- 
cellaneous, 10,169,659. 


Automotive Breakdown 


The huge automotive total of 58,- 
202,000 lines was accounted for by 
the following divisions: parts and 
accessories, 1,952,085; passenger 
cars, new, 44,866,293; passenger cars, 
used, 2,110,479; tires and tubes, 4,- 
407,287; trucks and tractors 3,946,- 
070; miscellaneous, 920,225. 

Grouped under the general head- 
ing of “Groceries” were many allied 
products, to give the industry the 
staggering 1935 lineage total of 55,- 
687,000 lines. This figure was dis- 
tributed as follows: baking products, 
such as flour, baking powder, etc., 


6,711,439 lines; beverages, chiefly 
coffee and tea, 6,587,048 lines; soft 
drinks, such as ginger ale, grape 


juice, etc., 3,116,790; miscellaneous, 
such as malted milk, mineral water, 
chocolate, etc., 280,136; cereals and 
breakfast foods, 7,798,449; condi- 
ments, 3,606,764; dairy products, in- 


cluding ice cream, butter, cheese, 
etc., 3,918,932 lines; disinfectants 
and exterminators, 756,906; meats 


and fish, 1,947,350; soaps and cleans- 


ers, 13,687,789; miscellaneous food 
products, 7,275,549. 
As indicated, the bitter competi- 


tive battle for the soap market in- 
volved use of more display news- 
paper lineage than any other classi- 
fication in the grocery group. 

The tobacco industry’s 54,962,000 
lines was divided as follows: cigars, 
4,839,609; cigarettes, 48,737,709; 
smoking tobacco, 872,764; pipes, 
lighters, etc., 512,159. 

Alcoholic beverages took 44,096,000 
lines of newspaper space to tell their 
1935 story, the distribution being as 
follows: beer, 7,194,407 lines; wines, 
546,624; liquors, 36,355,859. 


Proprietaries Are Numerous 


Though several hundred whisky 
brands are competing for the con- 
sumer’s favor, the medical field 
leads without difficulty in sheer 
number of advertisers using news- 
paper space. Media Records, Inc., 
found no less than 400 manufactur- 
ers of proprietaries using more or 
less space to exploit everything from 
garlic tablets to worm syrup. 

Gasolines and oils took 24,845,000 
lines in newspapers in 1935, some 60 
companies accounting for this total. 

The lineage of 21,935,000 for toilet 
requisites was divided as follows: 
dentifrices, 3,833,028; perfumes and 
cosmetics, 3,246,736; soaps, 7,890,- 
058; miscellaneous beautifying prod- 
ucts, ranging from Fasteeth to 
Kotex, 6,965,631. 

The competition between various 
transportation agencies was carried 
on with the aid of more than 18, 
000,000 lines of newspaper display, 


divided as follows: 
636; railroads, 
ships, 6,077,747; 
miscellaneous, 
1,951,837. 


Refrigerators Lead Field 


Refrigerator advertising domifi- 
ated the electric appliance field, ac- 
counting for 5,575,098 lines, of the 
total of 7,722,000. The remainder 
was devoted to a wide range of prod- 
ucts, including dishwashers, ironers, 
electric fans, etc. 

Other types of publications used 
newspaper space liberally, advertis- 
ing of books accounting for 1,375,188 
lines; Magazine copy 1,085,364 
lines; newspapers’ Own copy, 3,337, 
297 lines. 

While advertising of receiving 
sets accounted for 4,379,340 lines in 


airways, 844,- 
9,439,291; steam- 
tours, 1,951,837; 
including bus lines, 


1935, a scattering of other copy in 
this classification amounted to 55,014 
lines. National Broadcasting Com- 
pany used most of this, or 52,566 
lines. 

Miscellaneous products provided 
the lion’s share of the lineage in the 
heating and plumbing classification, 
with 2,635,856. Air conditioning 
played an important part in this 
figure, though coal, kerosene, in- 
struments, etc., also were given con- 
siderable promotion. Oil burners 
were advertised in 705,389 lines, 
while heaters and stoves accounted 
for 598,979. 


Wanamaker to Agency 


Geyer, Cornell & Newell, Inc. has 
added Rodman Wanamaker II, of 
Philadelphia, to its New York staff. 


“Old American” Whisky 


in 126 Newspapers 


American Distilling Co., New 
York, is releasing a twofold news- 
paper campaign in 18 states, on its 
Old American whisky. The list in- 
cludes 126 daily newspapers. One 
type of copy features reproductions 
of famous historical prints. 

The other type is conversational 
in style, and stresses opinions of the 
average man on whisky. J. Stirling 


A. M. A. to Publish 


New Packaging Book 


A new book on packaging will be 
published by American Management 
Association in April. 

It will contain illustrations of 
prize-winning packages, together 
with proceedings of the 1936 Pack- 
age conferences and clinics. 


Gauff Promoted 


Getch 


Cup Companies Merge 


Vor 


dividual Drinking Cup Co., Easton, 


ell, Inc. is in charge. 


Building Publications, Inc., New 
York, has named Robert A. Gauff as 
vice-president. He represents Build- 
ing & Modernization in Chicago. 


tex Cup Co., Chicago, and In- 


Pa., have merged as Dixie-Vortex Pet to Federal 
Company. Hugh Moore, head of In- Federal Sales Service, Inc., Bos- 
dividual, is chairman of Dixie-Vor-| ton, has been appointed marketing 


tex, and R. C. Fenner, president of 
Vortex, continues. 


counsel for Pet Products Co., 
dianapolis. 


In- 


More 


BUYING POWER I ICC 


If your product is one 
that most families can use 
or enjoy, Country Gentleman 
should be one of the first 
three magazines in your 
advertising plan. 


4 Nee 


OTAL retail purchases of families 

living in places under 10,000 are 
greater than those of families who live 
in the 93 cities of over 100,000. And it 
is exceptionally easy to sell the cream of 
the under-10,000 market because it is 
strikingly responsive to one national 
magazine, Country Gentleman. 

Through this one publication, you 
can sell 1,500,000 families who are un- 
questionably leaders in the communities 
that account for 40% of all retail sales 
in America. 

Reaching the leaders here is as im- 
portant as in every other market. Half 
of the total agricultural income is pro- 
duced by one-sixth of the farm families. 

The unique editorial character of 
Country Gentleman, plus the concen- 


tration of its circulation in homes of 
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‘Neva-Wet’ to 
Be Launched 
by Lehn & Fink 


New York, March 19—Lehn & 


Fink, Inc., will introduce a_ spot- 
resistant, water-repellent liquid, 
“Neva-Wet,” through a_ subsidiary, 


Neva-Wet Bottling Corporation, of 
Bloomfield, N. J. 

A licensing arrangement whereby 
the Neva-Wet Company has exclu- 
sive bottling, merchandising and sale 
rights for 50 years has been made 
with the Neva-Wet Corporation of 
America, which developed the Neva- 
Wet spray chemical process. 

The new product will be sold in 


bottled form for individual household 
use. It can be applied to anything 
washable, such as women’s stockings, 
underwear, wearing apparel, and 
household furnishings. 

Advertising plans are being formu- 
lated by Lennen & Mitchell. 


Names Kiernan 


Frank Kiernan & Co., New York, 
will place newspaper advertising on 
Roche Electric Homes, Brooklyn. 
George Butterfly is in charge for the 
agency. 


“Goodrich Redbook” Out 


B. F. Goodrich Co., Akron, O., has 
issued its 1936 “Goodrich Redbook,” 
a catalog of Goodrich products and 
sales promotion material available 
to dealers. 


G-E Distributes 


Direct in East 

General Electric Company has es- 
tablished a radio factory branch in 
New York, to function as distributor 
in the New York area. 

In other territories, present ar- 
rangements involving independent 
distributors will be continued. Ad- 
vertising will be in charge of D. W. 
May. 


Marion Talley on 
Ry-Krisp Series 


“Ry-Krisp Presents Marion Tal- 
ley,” sponsored by Ralston-Purina 
Co., St. Louis, will be aired every 
Friday at 10:30 p. m., EST over the 
NBC Red Network, starting April 3. 

Gardner Advertising Company, St. 
Louis, is in charge. 


“Item” Gives Cash to 
“This Week” Readers 


The New Orleans Item is celebrat- 
ing the first anniversary of This 
Week, weekly magazine supplement, 
by giving away new one-dollar bills 
to those who can produce a copy of 
the current issue on demand. 

Beginning last week and contin- 
uing for a month, the newspaper's 
representatives are calling from 
door to door in various neighbor- 
hoods. 


Markets New Range 
Glenwood Range Co., Taunton, 
Mass., is using New England news- 
papers and trade publications to 
market its Gold Medal, said to be 

a radically new type of range. 
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high buying power, give it a reader 
following composed of the First 
Families of Ruralaria. Country 
Gentleman families own 1,578,000 
automobiles. Seventy per cent of them 
own homes. They are the earning 
families and the spending families — 
families who set the pace for countless 
others. 

Country Gentleman is more to them 
than a magazine. It is a business aid and 
a guide to home living. Country 
Gentleman has won and held its audi- 
ence solely on the basis of its editorial 
content. None of its circulation is 
obtained through premiums, clubbing 
offers or instalments. 

A page in Country Gentleman every 
month costs less than 314 cents per 
family per year. 


COUNTRY GENTLEMAN FAMILIES ALONE 
REPRESENT 


LD. —-:1,578,000 AUTOMOBILES 


378,000 MOTOR TRUCKS 


1,050,000 OWNED HOMES 
1,023,000 ELECTRIC HOMES Ss 
18,443,700 MEALS DAILY 


eas 


AND THESE ARE THE FAMILIES WHO SET THE 
PACE FOR RURAL AMERICA 


CounTRY GENTLEMAN 


FAMILY COUNSELOR TO MORE THAN 5,250,000 PEOPLE 
Key to 46% of National Sales Potential 


THE CURTIS PUBLISHING COMPANY 


Philadelphia Boston Chicago Cleveland Detroit New York San Francisco 


Information 
for 
Advertisers 


The following documents may be 
secured without charge by any na- 
tional advertiser or advertising 
agency from the companies sponsor- 


ing them, or through ADVERTISING 
AGE, 
No. 913. Evidence. 


A 16-page analysis of the spending 
habits of the readers of Hunting @ 
Fishing and National Sportsman. 
based on a survey conducted by the 
Bureau of Commercial Research of 
Erwin, Wasey & Co. One section of 
the booklet is devoted exclusively to 
a study of reader expenditures for 
automobiles, gasoline, motor oils and 
automotive accessories. 


No. 914. 
Board, 


Straight Across the 

This is the second volume in Na- 
tional Broadcasting Company’s se- 
ries of reports on “The Agency 
Stake in Radio.” It provides a de- 
tailed record of how 1,196 advertis- 
ers used the three major national 
media to advertise 1,296 products or 
homogeneous groups of products in 
1929 and 1934. A limited edition is 
at present available only to advertis- 
ing agencies. 


No. 915. An Aid for the Place- 
ment of Gasoline and Oil Advertis- 
ing in Arkansas. 

This booklet, issued by Arkansas 
Dailies, Inc., contains breakdowns of 
advertising lineage used by major 
companies during 1935, Arkansas 
gasoline gallonage by counties for 
1935, and key counties showing gas- 
oline gallonage for 1934-35 by com- 
panies in order of sales. 


No. 916. Who Reads It? 


This survey was made by Retail 
Credit Company, whose representa- 
tives called on 1,400 subscribers of 
Harpers Magazine in 112 cities and 
towns of trading areas in all sec- 
tions of the country. The informa- 
tion secured gives a clear picture of 
Harpers Magazine readers, their in- 
comes, positions and possessions. 


No. 917. 
vey. 

National Live Stock Producer con- 
ducted this survey among 18,000 
truckers, commercial and farmer, 
whose business is hauling live stock 
to the 22 leading live stock yard 
markets. The data covers the make, 
age and ownership of trucks used, 
as well as brand preferences in gas, 
oil, anti-freeze solution and tires. 


Live Stock Truck Sur- 


No. 806. Sales Begin When Programs 

Begin. 

The importance of the daytime 
audience is shown in this analysis by 
National Broadcasting Company of 
radio’s day and night potential cir- 
culation. Designed to answer the 
question, “How many radio families 
are reachable at a given time?” the 
study shows the availability of radio 
listeners from early morning to late 
at night. Several pages are devoted 
to accomplishments of daytime 
broadcasts for some of the _ well- 
known advertisers. 


No. 819. Making Your Product Easy 
to Buy in the Plumbing and Heat- 
ing Market. Selling the Plumbing 
and Heating Market. 


These brochures, issued by Domes- 
tic Engineering Company, go into 
detail about the extent of the market 
and sales methods used in cultivat- 
ing it, and describe the services 
offered by Domestic Engineering 
Publications, 


No. 834. Let 4,979,875 Newspaper 
Readers Tell You What They 
Read on Sunday. 

This is the report of a study made 
by the Gallup Research Bureau for 
Kimberly-Clark Corporation to deter- 
mine the comparative values of ad- 
vertising space in different Sunday 
newspaper sections, and the relative 
worth of different copy and illustra- 
tive techniques. 
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Spectacular Lighting 
in Kress Store Makes 
Rivals Seem Obsolete 


New York, March 18.—A 
far in advance of average retail con 
ception of adequate lighting that all 
other less modern establishments are 
made obsolete! That is the startling 
claim made for the new Fifth Ave- 
nue store of S. H. Kress & Co. Sales 
records rolled up since its recent 
opening substantiate the assertion, 
dwarfing volume of other dealers in 
the same locality. 

Called Fifth Avenue’s most modern 
store, the new Kress outlet is hailed 


by lighting experts as the forerunner 


store sojof a 


new trend in store design, as 
well as a gigantic step forward in 
retail merchandising. 

Bringing to fruition the oft ad- 
vanced gospel of electrical engineers 
that “more light means more sales,” 
the store’s unique system of illumi- 
nation is considered by merchandis- 
ing experts to be an outstanding fea- 
ture in a store that embodies many 
new ideas. It averages 50 foot 
candles, or more than eight times the 
estimated average of retail stores in 
general. This high intensity is 


SALES 


Sales links between 
reader and advertis- 


ing can be forged only 
as reader interest has 
been brought to white 
heat by live, progres- 
sive editorial content 
which is keyed to the 
times. Behind MILL & 
FACTORY’S mount- 
ing circulation and 
advertising volume is 
MILL & FACTORY 
editorial leadership. 
But you can still get 


in at the old rate. 


Advertising Offices: 
NEW YORK 
205 E. 42nd St. 

° 
CHICAGO 
333N.MichiganAve. 


A VIEW OF LIGHTING SYSTEM IN KRESS STORE — EIGHT TIMES AVERAGE ILLUMINATION 


achieved with such a complete ab: | 
sence of glare that customers fail to 
realize that here is the best substi- 
tute for actual daylight they have 
ever enjoyed. 


Manufactured Daylight 


This palatial variety store deliber- 
ately shuts out every ray of natural 
light. The designers’ aim was to 
produce a light that would expose to 
the shopper’s gaze, as clearly as pos- 
sible, every one of the 3,500 separate 
items carried. The result not only 
marks a new high in merchandising 
5 to 25-cent items, but in successful 
exploitation of open counter display 
as well. 

As revealed in this new store, the 
Kress merchandising keynote is both 
simple and logical: if you want 
people to buy your goods let them 
see it with as little effort as pos. 
sible. 

That store illumination has a defi- 
nite relationship to sales has long 
been a conviction of engineers. 
Although few accurate figures are 
available, many merchandising men 
have been won over to the engineers’ 
claims, a general improvement in 
store illumination being the result. 
The average retail store’s illumina- 
tion today, however, does not ex- 


ceed six or seven footcandles. Against 
this tendency to advance bit by bit. | 
Kress leaped the gap in one bold 
jump. 

An unencumbered expanse of more 
than 15,000 square feet greets the | 
visitor as he enters the main sales | 
floor. There are no columns to con- 
sume valuable space or mar the vista. 
Nor are there any of the fluttering | 
cardboard counter numbers usually | 
found in such stores. Instead, each | 
counter is fitted with an attractive 
bronze standard with an electrically 
illuminated number for identifica: 
tion. 


Two Systems Used 


Direct and indirect lighting are 
combined in the main floor lighting | 
plan. Two hundred = specially de- | 
signed units, recessed in the 25-foot 
ceiling, provide direct illumination, 
augmented by 18 large hanging fix 
tures which cast both indirect and 
direct rays. The direct lighting is 
intended primarily for merchandise 
iilumination, while the indirect sys- 
tem contributes to the decorative 
scheme, 

Store tests prove direct lighting t: 


| be essential for effective display ot 


| to stand 
| by direct 


| 


merchandise of the type featured by 
this store. The merchandise is said 
out well when illuminated 
lighting alone, but when 
the indirect lighting only is switehed 
on, there is a distinct diminution in 
appeal. 

The object sought and successfully | 
achieved is a rich golden glow, re 
sulting from careful attention t 


‘light reflecting surfaces and scientific 


placement of lighting fixtures. At 


,all times the illumination rivals the 


| 


\ 


natural 
The 


afternoon. 
open counter 


light of late 


numerous dis- 


| 
plays house an array of varied mer- = 


chandise with color, packaging and 
auality uniformly spotlighted. Dis- 
tracting shadows are conspicuous by 
their absence. There are no shadowy 
corners to distract the customer’s at- 
tention. 

How to Sell Candy 


A merchandising sermon is de- 
livered by the candy department, 
which comprises two long counters 
extending almost the full length of 
the store on opposite sides. Well 
known as one of the management’s 
favorite specialties, this department 
has been given more than twice as 
much light as any other. An extra 
row of recessed fixtures spotlights 
the candy and cookie counters with 
an intensity of over 100 footcandles. 

The Kress building, which replaced 
the picturesque old Wendell home- 
stead at Fifth Ave. and 39th St., is 
nine stories high. The street floor, 
basement and sub-basement are sales 
floors. Upper stories are devoted to 
office space and warehouse quarters. 
The latter offers an interesting com- 
mentary on the store’s stock turn- 
over, for despite the exceedingly high 
value of the property, the manage- 


ment finds it necessary to maintain 
warehouse space in this building, in 
order to replace merchandise 
promptly. All sales floors, incident- 
ally, are air conditioned. 

The Kress visitor appreciates the 
merchandising advance he has wit- 
nessed when he repairs to any one 
of the other “modern” stores in the 
vicinity. After leaving the Kress 
atmosphere, he is literally depressed 
when he enters another store. The 
difference is that between a gloomy 
day in mid-winter and a _ bright 
spring morning. One depresses the 
soul, the other lifts the spirit. The 
former invites contemplation of the 
futility of existence, the other bids 
mankind to be gay. The difference, 
in short, is that between stagnation 
and dynamic activity. 


Thompson Editor of 
Minneapolis Star 


John Thompson has been appointed 
editor of Minneapolis Star. Mr. 
Thompson, who will continue as gen- 
eral manager, joined the Star in 1924 
as one of the principal owners. Basil 
L. Walters, who has been on leave 
from the Des Moines la., Register 
and Tribune as acting editor of the 
Star, returns to his post as manag- 
ing editor of the Iowa papers. 

The Star was purchased last June 
by a group headed by John Cowles, 
associate publisher, and Gardner 
Cowles, Jr., executive editor of the 
Des Moines Register and Tribune, 
and Davis Merwin, formerly pub- 
lisher of the Bloomington, IIl., Panta- 
graph. 


Donnelly Forms New 


Sign Corporation 


John Donnelly & Sons, Boston, 
have organized Donnelly Electric & 
Neon Company, with headquarters 
at 3190 Washington St. The new 
company will design, construct and 
maintain all types of electrical signs, 
marquees and displays. 

The facilities of the parent plant 
at 3134 Washington St. will be de- 
voted exclusively to the outdoor ad- 
vertising activities of John Don- 
nelly & Sons. 


Gray Joins Behl 


Charles M. Gray has joined Behl 
Advertising Agency, Detroit, as ac- 
count executive on Detroit Sulphite 
& Pulp Paper Company, Republic 
Gear Company, and Autocar Com- 
pany. Mr. Gray was formerly with 
Holden, Graham & Clark, Detroit. 


WE’RE ON THE 
NETWORK NOW! 


As key outlet for the new NBC Pacific Coast Blue 
Network, KGO now offers spot advertisers a 
greater value per advertising dollar than ever be- 
fore. And it has always been one of the most 


economical station buys in northern California. 


7,500 WATTS 


NBC Pacific Coast Blue Network 


SAN FRANCISCO 


One of NBC’s Managed and Operated Stations 
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At, the beginning of its fourteenth year of services, ins our two greatest markets 
thes Saturday Home: Magazine donned a new tabloid dress. 


Today it is one year old in. that. new format. and it is Sturdier and Stronger and 
better able to serves than. ever before. 


Now for a» whole year, over 1,000,000 New York, and (hicago families have 
enjoyed thes Saturday Home Magazine ine its new form:-—24 pages. 


The exciting dramatic pages of every issue of thes Homes Magazine bring lively, 
timely Stories on» personalities and events making current. front.-page headlines. They 
include, too, a wide variety of Special features and articles—all Strikingly illuStrated. 
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In One Brief Year, 1 new Editorial Policy| b: 
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THE WORK OF FINE AUTHORS 


These popular writers, through King Features, contributed brand new mate- 
rial, specifically requested by the editors of the Saturday Home Magazine. 


Brock Pemberton 
Lucius Boomer 

Mary Devore 

Amelita Galli-Curci 
Mrs. John S. Reilly 
Dorothy Kilgallen 
William Saroyan 

Dr. Carl Kelsey 
Fannie Hurst 
Humphrey Cobb 
Henrietta Ripperger 
Dr. Arthur Frank Payne 
Ann Pinchot 

Pare Lorentz 

Thyra Samter Winslow 
Jack Lait 

Hiram Percy Maxim 
Donna Grace 

Martha Gray 

Dr. W. Beran Wolfe 
Courtney Ryley Cooper 


Jim Tully 

Eudora Richardson 
George Jean Nathan 
Ursula Petrie 

William Seabrook 
David J. Walsh 

James L. Kilgannen 
Baron George Wrangel 
Robert Sylvester 
Count David Mdivani 
Elsie Robinson 
Russell Birdwell 
Helen Hull Jacobs 

Dr. Logan Clendening 
Alex Morrison 
William Goldman 
Prof. Wm. M. Marston 
Aloha Wenderwell 

Dr. Louis E. Bisch 
Gale Wendell 

Ellen T. Holmsen 


AND OVER 60 OTHERS! 


Mary Dougherty 

Alice Leone-Moats 
Bushwell Dimond 
Sheilah Graham 
Richard Sheridan Ames 
Berton Braley 

Elenore Meherin 
Patricia Lindsay 
Virginia Faulkner 


Admiral Richmond Hobson 


Ben Burbridge 

Stanley R. Keith 

John Held, Jr. 

Dr. Joseph Jastrow 

Baron F. M. de Repperda 


Frederic Arnold Kummer 


Princess Catherine Radziwill 


J. J. Benet 

Gordon Enders 
Katherine Washburn 
Count Byron de Prorok 


Illustrations by these well-known artists presented dramatically. 
Many in color —all striking both in layout and treatment. 


Cc. H. Taffs 

Alan Foster 

Frank Dobias 
Reginald Birch 
Glenn Thomas 
William Steig 

Paul Beaumont 

I. Clinton Shepherd 
Rex Sherry 

Loren Stout 

Alex Raymond 
Nell Brinkley 
Massaguer 

George Petty 
Everett Shinn 
John Newton Howitt 
D’Alton Vallentine 
Abner Dean 

Louis Fancher 

J. G. MeCarthy 
Eric Godal 


Russell Patterson 
G. de Zayas 

John Held, Jr. 
E. Simms Campbell 
Hayden Hayden 
Gregory d’Alessio 
Jay Irving 

J. Cannert 
Morgan Dennis 
J. Benton 

John LaGatta 
Popini 

Walt Disney 

B. F. Faludi 
Wallace Morgan 
Floherty, Jr. 

The Billmeyers 
Rodney de Sarro 
Lucy Vivou 
Peter Arno 

Wm. Patterson 


AND MANY OTHERS! 


Karl Goodwin 
Carol Wainwright 
Henry Raleigh 
Segar 

Joe King 

Paul Webb 


Grace Coursen Rockwell 
Howard Chandler Christy 


R. Van Buren 
Ty Mahon 
George Kerr 
Tod Draz 

0. Soglow 
McClelland Barclay 
Gaspano Ricca 
Gilbert Bundy 
J. W. Welch 
Jane Wathen 
Jack Tinker 
Floyd Munson 
M. Berry 
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ypbrought further Family Acceptance and Circulation Growth! 


HOMES & PAINT 


ae) 
oom 


EDITORIALLY ORIGINAL AND DISTINCTIVE 


One year ago—after 14 years of circulation strength 
and proven value as a successful advertising medium— 
the Saturday Home Magazine was published in a new, 
tabloid format and with a fresh editorial appeal. 


Its emphasis is on lively, timely articles. The Saturday 
Home Magazine is not concerned with preachments and 
weighty discourses. By contrast, it tells readers about per- 
sonalities and events that are making current headlines. 


Entertainingly and brilliantly written it gives the “Story 
Behind the Story.” 


The Magazine is balanced editorially by the inclusion 
each week of a variety of special features; fiction; humor; 
movies; beauty; and news regarding interest in the home 
and the world of fashion. 


The pattern and program of the Saturday Home Maga- 
zine is distinctly new in American journalism, 


A UNIOUE OPPORTUNITY WAS SEIZED BY 63 ADVERTISERS 
=—LEADERS IN WIDELY VARIED INDUSTRIES. THEY PUR- 
CHASED 289 FULL PAGES IN COLOR IN NEW YORK OR CHICAGO 


GROCERY GROCERY (Cont.) 


Babo Sheffield Milk 
Borden Milk Snider’s Catsup 
Fels Naphtha Soap Webb Coffee 
French’s Mustard Linco 

Diamond Crystal Salt 
Gold Dust 

Silver Dust 

Hormel Soup 


HOUSEHOLD 


Armstrong Paints 
Commonwealth Edison 


Jelke Oleomargarine Consolidated Gas 


Rinso Deleo Oil Burner 
Lifebuoy Duco Paint 
Lux General Electric Lrons 


Lux Flakes 

Loose Wiles Biscuits 
Northern Tissue 
My-T-Fine Dessert 
Phillips Soup 


& Refrigerators 
Norge Refrigerators 
Waterspar Enamel 
Quiet May Oil Burner 
Westinghouse 


Quaker Oats Refrigerators 
Runko Steeleote Enamel 


BEVERAGES AUTOMOTIVE 
Anheuser-Busch Beer Chevrolet 
Carioca Rum Chrysler 
Canada Dry Ginger Ale Dodge 
Glenmore Whiskey Plymouth 
G & W Gin Ford 


Hennessy Brandy 

Crab Orchard Whiskey 
Shaeffer Beer 
Ruppert’s Beer 


Phillips Gasoline 
Socony Gasoline 
Standard Oil of Indiana 


. Gasoline 

Schenley’s Whiskey 

Trommer’s Beer io. 
OTHERS 


Teacher’s Whiskey 

Aladdin Homes 

DRUG STORE & 
BEAUTY 


Fredericks Hair Waves 


Massachusetts Vacations 
Super-Service Laundries 
Chicago M. St. P. Rwy. 
Old Gold Cigarettes 
Mezick Homes 


Hydrox lee Cream 
Noxema Cream 


Pepsodent Tooth Paste Rockaway Homes 


The New York and Chicago families who read the Home Magazine and Comie Pictorial 


—one million strong — have the buying-power you want and where you want it! 


And in the Home Magazine you have the single dominant selling vehicle for these 


two greatest of U. S. markets! 


1935 HOME MAGAZINE ADVERTISERS HELPED ANSWER THESE 
BASIC NEEDS OF OVER A MILLION FAMILIES 


;* a 


AUTOS & 
ACCESSORIES 


HOUSEHOLD 
APPLIANCES 


OIL BURNERS TOILET FOOD & 


° 
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REQUISITES BEVERAGES 


REFRIGERATORS 
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"A DISTINCTIVE MAGAZINE—OFFERING EDITORIALLY A VARIED RANGE OF | 
INTEREST WITH THE: TEMPO AND VITALITY OF NEWSPAPER READERSHIP. 


NATIONALLY REPRESENTED BY BEARST INTERNATIONAL ADVERTISING SERVICE. RODNEY E. BOONE, General Mandxer 
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‘Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 


papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


AA 


ll-week 11-week 
Period Period Week Week 
Ended Ended Percent Bnded Ended Percent 
Mar. 16, Mar. 14, Gain Mar. 16, Mar.14, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 
‘Akron, See 2,911,985 2,772,588 —4.8 300,234 249,144 —17.0 
Atlanta, GO. c.0.+ 2,585,730 2,965,186 +14.7 291,312 345,842 +18.7 
Birmingham, Ala. 2,768,556 2,911,216 +65.1 222,208 236,166 +6.3 
Boston, Mass. .... 4,046,675 3,674,915 —9.2 374,986 379,968 +1.3 
Rridgeport, Conn. 2,139,620 2,188,984 2.3 250,516 232,064 —7. 
Buffalo, N. Y...... 2,946,630 2,632,616 —10.7 335,426 287,756 —14.2 
Camden, N. J..... 730,052 727,345 —0.4 79,346 74,623 —6.0 
Cedar Rapids, la.. 833,532 851,564 +2.2 84,280 101,430 +20.3 
Chattanooga, Tenn. 1,522,527 1,297,491 —14.8 188,743 160,672 —14.9 
Chicago, Ill. ..... 5,247,73 5,469,552 +4,2 555,500 645,649 +16.2 
Cincinnati, O. 3,188,009 3,037,050 —4.7 372,638 332,914 —10.7 
Cleveland, O. 3,441,812 3,615,858 +65.1 346,479 402,670 +16.2 
Dares, TOR. 2 ss0% 3,664,678 4,110,825 +12.2 384,163 377,920 —1.6 
Dayton, O. ..icsae 2,864,856 2,509,234 —12.4 352,982 278,642 —21.1 
Ree Ee cas ewe ||US. salen 184,435 195,650 +6.1 
Des Moines, la.... 1,225,626 1,193,47 —0.3 123,944 126,886 + 2.4 
Detroit, Mich. 4,011,553 3,910,624 —2.5 472,341 453,118 —4,1 
ete. ok hae dee 1,286,824 1,278,886 —0.6 118,496 152,754 +28.9 
Evansville, Ind. 2,249,954 2,440,074 +8.4 223,342 258,342 +15.7 
Fall River, Mass.. 614,148 630,277 + 2.6 60,297 56,314 —6.6 
Flint, Mich. ..... 1,735,048 1,846,868 +6.4 159,488 180,026 +12.9 
ae” ee 947,580 1,008,974 +6.5 88,634 106,592 +20.3 
Grand Rapids, Mich. 1,632,928 L688. 884 sccrs 183,064 198,002 +8.2 
Greenville, S. C... 1,127,868 1,068,696 —5.2 133,140 111,860 —16.0 
Indianapolis, Ind.. 3,051,223 3,138,978 +2.9 349,833 394,317 +12.7 
Jersey City, N. J. 424,804 449,878 +5.9 46,465 47,938 +3.2 
Kansas City, Kan. 406,497 407,015 +0.1 39,179 38,724 —1.2 
Knoxville, Tenn... 1,558,967 1,755,026 +12.6 180,656 190,344 +5.4 
Little Rock, Ark.. 1,795,276 1,787,828 —0.4 190,428 185,136 —2.8 
Lynn, Mass. ..... 1,961,316 1,873,634 —4.5 199,038 180,320 —9.4 
Manchester, N. H. 662,158 623,122 —5.9 74,471 59,213 —20.5 
Memphis, Tenn... 2,148,314 2,109,566 —1.3 265,566 215,866 —18.7 
Milwaukee, Wis. . 2,301,617 2,353,955 42.3 262,722 284,645 +8.3 
Minneapolis, Minn. 2,782,549 2,866,245 +3.0 291,023 290,944 anes 
New Bedford, Mass. 570,570 583,254 + 2.2 61,474 63,868 +3.9 
New Orleans, La. 3,594,507 3,857,998 =+8.6 402,352 372,384 —T7.4 
New York, N. Y.. 11,308,081 12,383,975 +9.5 1,180,401 1,294,832 +9.7 
Brooklyn, N. Y... 1,380,604 1,285,146 —6.9 173,947 132,067 —24.1 
MOTEOIN, Vibe. sess 1,754,032 1,793,008 +2.2 167,258 170,408 +1.9 
Oakland, Calif. .. 1,417,377 1,432,523 +1.1 143,882 151,998 +5.6 
Oklahoma City, 
ee 6 6:0'6-6-wdicn 2,045,183 2,139,552 +4.6 220,395 248,460 +12.7 
Peer. Ph. xcisss 2,109,026 2,055,113 —2.6 204,326 226,219 +10.7 
Philadelphia, Pa.. 5,526,500 5,577,348 +0.9 564,447 575,162 +1.9 
Phoenix, Ariz. 1,479,408 1,546,510 +4.5 134,456 150,234 +11.7 
Pittsburgh, Pa. .. 4,659,790 4,384,470 —5.9 514,976 474,782 —7.8 
Portland, Ore. 2,035,978 2,197,902 + 7.9 213,780 259,910 +21.6 
Providence, R. I.. 2,495,544 2,454,079 —1.7 266,816 297,200 -+-11.4 
Reading, Pa. 899,276 920,626 2.4 118,496 101,234 —14.6 
Richmond, Va. ... 2,302,664 2,355,892 +2.3 249,004 253,792 +1.9 
Rochester, N. Y... 3,265,913 3,311,776 +1.4 323,627 323,029 —0.2 
RockIsland-Moline 1,461,376 1,631,910 +11.7 148,232 174,748 +17.9 
Sacramento, Calif. 2,038,975 2,187,527 + 7.3 218,844 238,294 +8.9 
San Antonio, Tex. 1,060,125 1,274,979 +20.3 124,971 125,482 +0.4 
San Diego, Calif... 2,413,910 2,798,028 -+15.9 230,762 266,056 +15.3 
San Francisco, Cal. 2,857,910 3,015,006 +5.5 297,604 295,376 —0.7 
South Bend, Ind.. 1,549,440 1,536,773 —0.8 159,497 179,636 +12.6 
Spokane, Wash... 1,253,301 1,447,774 +15.5 130,302 142,128 +9.0 
St. Louis, BO... ... 3,490,830 3,355,260 —3.9 429,600 403,710 —6.0 
St. Paul, Minn.... 2,389,180 2,506,54 +4.9 236,406 299,072 +26.5 
Syracuse, N. Y.... 2,511,845 2,571,844 +2.4 212,752 244,571 +414.9 
Tacoma, Wash, 1,313,844 1,498,462 +14.1 115,660 111,596 —3.5 
Tampa; Fie. 205+. 3,170,874 2,915,188 —8.1 273,154 253,428 —7.2 
Toronto, Ont., Can. 5,713,240 5,344,440 —6.5 435,998 381,737 —12.5 
Washington, D. C. 7,846,365 8,567,098 +9.2 696,279 719,341 +3.3 
Worcester, Mass.. 2,709,512 2,617,141 —3.4 207,088 243,509 +17.6 
Youngstown, O... 2,313,984 2,061,224 —10.9 140,312 179,134 +27.7 
WHOSE ccskaxvans 161,725,807 164,748,197  +1.9 16,782,473 17,185,848  +2.4 


Phoenix, Ariz., Sunday Republic 
has become a member of the Asso- 
ciated Weekly, magazine and comic 
sections. This group now embraces 
12 newspapers of the Pacific Coast 
market. 


Buys Lang Business 


Mark Gerstle, San Francisco, has 
purchased Freeman Lang _ Enter- 
prises, Inc., Hollywood, Calif., elec- 
trical transcription company, and 
will change the name to Associated 
Studios. 


Row! 


aq ROTOGRAUVURE Art Service 


To get the most out of rotogravure, your artwork 


must be carefully prepared to fit rotogravure 


requirements. yy We specialize in rotogravure 


artwork including rough layouts, finished art- 


work, and supervision of production. yy Our 


photographic files contain news pictures, movie 


and radio pictures especially selected for rotogra- 


vure use. yy Roto-Art service will give you better 


results and save both time and money. y¥ Tele- 


phone or write for free advice and quotations. 


ROTO-ART cc... sup... 8441 


T 
520 NORTH MICHIGAN 


AVENUE ° 


CHICAGO, ILLINOIS 


Brewery Advertising 
Managers Organizing 


Milwaukee, Wis., March 19.— 
In order to combat criticism 
of brewery advertising, which 
they feel is too severe, adver- 
tising managers of leading 
breweries are forming an as- 
sociation. 

E. A. Witke, of Fox Head 
Corporation, a moving spirit in 
the new enterprise, said one 
principal aim will be to ex- 
change information to improve 
the tone of beer advertising. 


Retail Lineage 
Keeps Ahead of 


735, Index Says 


Chicago, March 20.—Retail busi- 


In these cities, retail lineage for 
the week ended March 14 totaled 
17,185,848 lines, compared with 16,- 
782,473 lines for the week ended 
March 14, 1935. This is an increase 
of 2.4 per cent, somewhat less than 
the increase of 3.3 per cent regis- 
tered during the previous week. 

For the year to date, retail line- 
age in these cities is 1.9 per cent 
ahead of 1935, the comparative fig- 
ures being 164,748,197 lines, and 
161,725,807 lines. 


Weekly Record Shown 


The week by week record of the 
cities measured, showing the gain 
or less from the corresponding week 
of 1935, is as follows: 


Per Cent 
Week ended Difference 
SE Se ee eee ee ee + 2.5 


Re RA St. 
oO eer +6.3 
OS PSS er ee ne +3.6 
0 eo +3.2 
IE OUR) oicu. a & d'y ecu aoe +1.0 
rr —0.8 
Se re wor —4.2 
Ce Eee err +1.9 
SIRE! org Sed Ss Naa ory bd Was fe +3.3 
Ee Sg wklsis es b « Soren eee +2.4 


The individual records of all the 


not statistically treated in any way, 
and peculiar local conditions which 
might affect a market’s standing are 
not apparent. 


Leave “Journal” 


William Hooper Dayton, railroad 
editor of Wall Street Journal, has 
joined Lobdell & Co., New York in- 
vestment house, in charge of the 
railroad department. F. Henry Van 
Ells, railroad and aviation specialist 
for the Journal, has also joined Lob- 
dell & Co. 


Steven in Charge 


Cyrus T. Steven, advertising and 
publicity manager, Phoenix Mutual 
Life Insurance Co., Hartford, Conn., 
has been appointed general chairman 
of the 1936 convention of Life Ad- 
vertisers Association, Nov. 12-14, at 
the Edgewater Beach Hotel, Chicago. 


. ’ 

Coast Agencies in 4 A’s 
Long Advertising Service, San 
Jose, Calif., and The McCarty Co., 
Los Angeles, have been elected to 
membership in the American Asso- 


ness activity continued ahead of the 
corresponding period of 1935 during 
the seven day period ended March 
14, 1936, according to the ADVERTISING 
AcE index, which is based upon the| variations 
volume of display advertising placed | shown. 
retailers in all of the newspa-|ences, it should be borne in mind 


pers of 66 major cities. that the figures in the tabulation are 


cities measured, for last week and 
the entire year to date, are shown in 
the accompanying tabulation. 

As has been true heretofore, wide 
between 
In interpreting these differ- 


ciation of Advertising Agencies. 


New Outdoor Officers 


markets are 


New York. 


Outdoor Advertising, Inc., has ap- 
pointed W. H. Grant vice-president 
in charge of the Philadelphia office, 
and J. P. Dowdle vice-president in 


“BUT MY HUSBANDS ON 
Fs 


Ciasy Steet 


HE MAKES 247 A WEEK 


N A RECENT court case a very enlightening bit 
of testimony took the form of the following 
dialogue :— 
JUDGE: “What makes you think that your husband 
can afford the increased allowance you ask?” 
WIFE: “Your Honor, my husband’s on ‘Easy 
Street.’ ... He makes $40 a week.” 


Many an affluent lay reader may conceivably smile at 
that one. But discerning advertising men will pause 
to digest it completely. For naive as the evaluation 
may seem, it throws an interesting light on the buy- 
ing potential of the average consumer today. 


Forty dollars a week, and on ‘Easy Street’? You'd 
be surprised how many people think so. Not just the 
impoverished who live by the dole . . . but the job- 
holding, wage-earning millions who form the back- 
bone of the great American market. 


Sitting behind a mahogany desk at the office . 
enjoying four-dollar shows from the third row center 
... tipping the pullman porter a quarter for a few 
strokes of his whiskbroom . . . it is easy to forget that 
ninety-five per cent of the people simply don’t get 
along that way. 

For every well-to-do household that boasts a maid. 
a car and a ready check-book, there are ten thousand 
average homes where folks must frequently choose 
between a permanent wave for mother and a new 
set of plugs for the family car. 


Here is a competition that oversteps product lines. 
Competition in which electric refrigerators vie with 
automobiles . . . radios with washing machines . . . 
gasoline with theatre tickets . . . cosmetics with stock- 
ings, lingerie, gloves. Is your advertising geared to 
meet this test? For remember. $40 a week for a 


family of four (a high average individual wage in 
more than 80% of America’s homes) gives rise to a 
buying selectivity that challenges the greatest adver- 
tising copy ever written. 


Yes, $40 a week is important money in homes 
where the installment man calls in person for his 
weekly stipend . . . where steaming garments are 
hung on radiators to dry . . . and where the pressing 
question is not shall we spend Easter at Palm Beach 
or Miami, but how can we buy that ton of coal when 
the rent is due tomorrow? 


Unless our advertising copy recognizes these reali- 
ties ... unless it is marked by uncommon skill and 
better than average salesmanship, it is likely to fail 
in its real job of swinging the millions to our prod- 
uct against a score of others that are needed as badly. 


That a change of advertising copy can perform 
such a job may not be recognized fully by some 
advertisers. But among the clients of this agency the 
fact has been too consistently evident to cause the 
quizzical arch of an eyebrow. 


The success of this agency in helping increase 
sales for clients in good times and bad is due largely 
to its knowledge of the average man’s problems and 
wants. The knowledge of how to present a product’s 
merits in a way that fires the imagination and moves 
the will of millions. The knowledge, in short, of how 
to build the greatest volume of sales in the market 
where sales are most dificult—but at the same time, 
most plentiful. 


Actual case histories of Ruthrauff & Ryan clients 
would make interesting reading for many advertisers 
who are wondering what’s wrong with sales. We 
should be glad to go over some of these cases with 
any executive who is interested enough to write for 
an interview. 


RUTHRAUFF & RYAN, we. 


NEW YORK 


Advertising 


CHICAGO 


ST.LOUIS e KANSAS CITY « 


DETROIT .« 


LOS ANGELES . 


SAN FRANCISCO se 


LAKELAND, FLA. e« SEATTLE 
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W. G. Matthews, 


of Mogensen’s, 
Truck Victim 


(Picture on Page 39) 

Chicago, March 17.—William G. 
Matthews, 53, western manager of 
M. C. Mogensen & Co., publishers’ 
representatives at Chicago, died Sat- 
urday of injuries suffered when he 
was struck by a truck as he left a 
street car. 

Mr. Matthews was making a 
business call on the west side of 
Chicago when the accident occurred 
He was rushed to Presbyterian Hos- 
pital, where he died an hour later, 
without regaining consciousness. 

He had been in the newspaper ad- 
vertising business since 1906, when 
he joined the advertising staff of the 
Kansas City Star immediately after 
graduating from the University of 
Chicago. Before coming to the Mo- 
gensen firm, he was western man- 
ager of Wim. J. Morton Company, Chi- 
cago. 

While a student at the University 
of Chicago he was a well known mile 
runner, and was a member of the 
track team which vanquished the 


famous Michigan aggregation § in 
1905. 
Mr. Matthews made his home in 


Oak Park. A_ widow 
daughters survive. 

Mr. Matthews concealed under a 
retiring disposition a warm and sym- 
pathetic disposition which made him 
a general favorite with all who knew 
him well. 


and three 


Son of Optical Firm 


Founder Dies at 64 

New York, March 17.—Henry C. 
Lomb, 64, son of Henry Lomb, who 
was a founder of the optical firm of 
Bausch & Lomb, of Rochester, died 
Sunday at his home here. 

For some time he was connected 
with Bausch & Lomb in Rochester, 
but after his father’s death, he 
moved to New York and founded 
Standard Scientific Corporation for 
manufacture of scientific instru- 
ments. At the time of his death he 


JOHNSTON RUSHES CHOCOLATE TO COUNTRY’S FLOOD VICTIMS 


ne 
: 
A 


Robert A. Johnston Co., Milwaukee, has assigned itself the task of rushing 10-pound slabs of concentrated 


chocolate to flood victims in all sections. 


Edward C. Johnston, son of Vice-President Walter V. Johnston, is 


shown handing a box of chocolates to Pilot C. B. Chamberlain. Looking on is P. K. Robinson, of Milwau- 


kee Red Cross chapter. 


was president of Waverly Novelty 
Company, Jersey City, musical in- 
strument parts. 


Train Kills W. E. Hay 
3) oe 
of “Rural Progress 
Chicago, March 17.—-Walter E. 
Hay, 59, advertising representative 
Rural Progress, Chicago, was killed 
Saturday when he fell while trying 
to board a moving suburban train 
in Union station here. Mr. Hay was 


THE NAME YOU THINK OF FIRST 


In almost every industry, it 


is the name of a loose-leaf 


catalog user, employing the modern Heinn System. Com- 


panies like Crouse-Hinds—hundreds of them, through 


38 years of Heinn experience—have discovered amazing 


facts about the effect of catal 


og methods on sales volume 


— selling costs — comparative results with new items. 


This information has been published in a valuable bro- 
chure, “THE CATALOG QUESTION” ~— sent free to 


executives. Attach your business card to the coupon, or 


write on your business lette 


NN 


America’s leading producers of 
salesmen’s equipment. 


<5" 
| Uber BINDERS 
GaP Sines ol te ested tenn of Ones 


rhead. 


The Heinn Company, Dept. 316 
326 W. Florida St. 
Milwaukee, Wis. 


*Please send your brochure, 
The Catalog Question"’ 


Name 


Company 


BRANCH OFFICES: Chicago . . . Cleveland 
Detroit . . . Indianapolis . . . Los Angeles. . . Positi 
Minneapolis . . . New York . . . Philadelphia osition 
Pittsburgh . . . Rochester 
Address 


crushed between the cars and the 
platform. 
Mr. Hay had been associated with 


Rural Progress since Nov. 15, 1935. 


He was previously advertising man- 
ager of Bureau Farmer, now The 
Nation’s Agriculture, for eight 
years. He had been associated with 
farm publications since 1905. He re- 
sided in LaGrange, III. 
L. M. Titus Dies 

Los Angeles, Calif., March 17.— 

Leo M. Titus, display advertising 


salesman for the Los Angeles Exam- 
iner, died at his home in this city 


recently. He entered newspaper 
work in San Francisco 26 years ago 
and four years later came to Los 
Angeles. 


Carroll Bowers Dies 
of Tooth Infection 


Chicago, March 18.—When Carroll 
Bowers, of the promotion depart- 
ment of Good Housekeeping, jour- 


neyed to Chicago recently, it was to | 


transact some business, then return 
to New York. 

During his stay, however, Mr. 
Bowers, who was only 30 years old, 
contracted a tooth infection, which 
spread rapidly. Physicians were un- 
able to check the ailment, and he 
succumbed after a_ gallant fight. 
Thus his home-coming to his old 
stamping ground at Western 
Springs, Chicago suburb, proved to 


be far different from the joyous oc- | 


casion which his friends had antici- 
pated. 


Big A.M. Radio 
Series Plan of — 
General Mills 


Minneapolis, Minn., March 19.— 
General Mills, Inc., will open the 
most extensive morning radio cam- 
paign in the history of broadcasting 
June 1, when it will launch a one 
hour, five-times-a-week program over 
38 CBS stations, coast-to-coast. 

This heavy schedule of daytime 
broadcasting will run through the 
summer. One broadcast will take 
place at 10 to 11 a. m. over 24 sta- 
tions, Monday through Friday. The 
program will be re-broadcast over 14 
Western stations at 1 to 2 p. m. 

The first quarter of the program 
will be devoted to promotion of Gold 
Medal flour, the second to Wheaties, 


the third to Softasilk cake flour, and 
the fourth to Bisquick. 

The corporation has used radio 
for 12 years. Washburn-Crosby, be- 
fore the organization of General 
Mills, employed radio to advertise 
Gold Medal flour as early as Oc- 


tober, 1924. 

Blackett -Sample-Hummert, Inc., 
Chicago, is in charge. 

General Mills announced that 
Henry A. Bellows, former radio 
commissioner and CBS _ vice-presi- 
dent, will have charge of baseball 


broadcasts, several of which are 


planned, - 


Gussow-Kahn Appointed 


Gussow, Kahn & Co., New York 
have been appointed by Germaine 
Monteil, French couturiere, to carry 
;}On magazine and newspaper promo- 
‘tion for Germaine Monteil Cosmetic 
| Corporation. 


|. 


Associated Oil : 
Will Broadcast 
25 Track Meets 


San Francisco, Cal., March 19.— 
Twenty-five important Pacific Coast 
track meets will be broadcast this 
year by Associated Oil Company in 
the most comprehensive track sport- 
cast schedule it has ever attempted, 
it was announced today by Harold 
R. Deal, advertising and sales pro- 
motion manager. Track and field 
contests have not been broadcast in 
the Pacific Northwest heretofore. 

The first event to be put on the 
air will be between University of 
California and Washington State 
College, last year’s Pacific North- 
west champions, at Berkeley, March 
21. Doug Montell will be at the 
microphone. 

Other track broadcasts will be 
heard from Berkeley, Fresno, Los 
Angeles, Eugene, Corvallis, Seattle 
and Pullman. Participating col- 
leges will include California, Stan- 
ford, U. S. C., U. C. L. A., Oregon, 
Oregon State, Washington, Wash- 
ington State and Fresno State. 

Sportcasters will include Doug 
Montell in the San Francisco dis- 
trict, Frank Bull in Los Angeles, 
Rollie Truitt in Oregon, and Leo 
Lassen and John Carpenter in Wash- 
ington. Stations include KSFO in 
San Francisco, KMTR in Los An- 
geles, KEX in Portland, KIRO in 
Seattle, KGA in Spokane and KWSC 
at Pullman. 


Dibrell Opens Office 


E. R. Dibrell has formed E. R. 
Dibrell & Associates, to carry on 
business analysis, merchandising 
and sales promotion, and public re- 
lations work, at 500 Fifth Avenue, 
New York. He was formerly vice- 
president of Associated Dry Goods 
Corporation, and previously with 
Lord & Taylor and R. H. Macy & Co. 


Cherry Canners Appoint 


Stack-Goble Advertising Agency, 
Chicago, has been retained by Na- 
tional Red Cherry Association. A 
joint campaign of Wisconsin and 
Northern Michigan cherry canners 
will begin immediately. The promo- 
tion, first the organization has done, 
will be confined to trade publications 
for the present. 


Buys “Home Aquarium” 


Lightner Publishing Corporation, 
Chicago, has bought Home Aquarium 
Bulletin, East Orange, N. J., and 
merged it with All-Pets Magazine. 


Write for our New Booklet... 


“How to Make a Small 
Advertising Appropriation Pay” 
by 


THE LARGE ADVERTISING AGENCY 
THAT INVITES SMALL ACCOUNTS 


ALBERT FRANK - GUENTHER LAW 


INCORPORATED 
ADVERTISING 
131 Cedar Street 
New York 
Telephone COrtlandt 7-5060 
OFFICES IN 5 PRINCIPAL AMERICAN CITIES 
ALBERT FRANK-GUENTHER LAW, LTD., LONDON 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
bound Sth edition of “Reserve Illustrations.’* Ovet 
1000 subjects, covered by model releases,.ceady to-use. 
Catalogue also on approval (U. S. only) if you prefer. 


- UNDERWOOD & UNDERWOOD 


NEW YORK 
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Earnings of 
Advertisers 


Reflecting improved agricultural 
and industrial activities, Interna- 
tional Harvester Company, largest 
manufacturer of farm machinery 
and an important unit in the auto- 
motive industry, had the best profit 
year in 1935 since 1930, netting five 
times as much as in 1934. Earnings 
last year were $19,618,238 on sales 
of $217,583,447. This is the first 
time the company has made its sales 
figures public. Last year’s volume 
was 85 per cent under the 1929 
peak, but 57 per cent ahead of 1934. 
The 1930 earnings amounted to $25,- 
703,192. 

Domestic sales of the company 
last year, totaling $168,728,000, were 
divided. as follows: tractors, includ- 
ing repairs, $51,078,000, or 30 per 
cent; farm implements, including 
repairs, $50,277,000; motor trucks 
and repairs, $48,291,000, or 28 per 
cent; steel, binder twine, etc., $19,- 
082,000, about 12 per cent. Foreign 
sales totaled $48,855,000. 

vvegy 

A good final quarter by General 
Foods Corporation pushed earnings 
to the highest in four years and es- 
tablished dollar sales at the great- 
est volume since 1930; tonnage ap- 
proximated the record established in 
1934. Net profit lest year reached 
$11,730,768 compared with $11,143,- 
875 in 1934. 

The business of the Frosted Food 
unit was considerably expanded last 
year according to information passed 
on to stockholders 
Francis, General Food’s president. 
Approximately 1,200 retail outlets 
are now handling Birds Eye quick- 
frozen products, compared with 742 
early in 1935. Although these deal- 
ers are concentrated in New Eng- 
land and Middle Atlantic states, Mr. 
Francis estimated that 70 per cent 
of the country’s large buyers can 
now obtain the products. Gains 
have also been made in sales of the 
frozen foods to hotels, railroads, hos- 
pitals, institutions, clubs and other 
large consumers. 


v v Vv 
Wheeling Steel Corporation and 
subsidiaries report net profit of $3,- 
497,626 for 1935 on sales amounting 
to $66,262,939; profits were greatest 
since 1929. Sales in 1934 totaled 
$44,924,844, 
vy v 


The annual report of The Amer- 
ican Sugar Refining Company, re- 
finer of Domino cane sugars, for 
1935 showed profit from operation of 
$4,380,790, compared with $5,703,104 
for 19384. The 66-page booklet carry- 
ing the report of the company is re- 
plete with statistics concerning the 
sugar industry as to world produc- 
tion, prices, tariffs and legislative 
regulation. 

vy v 

Sales for The Borden Company 
and subsidiaries for 1935 amounted 
to $229,888,089 compared with $215,- 
723,659 for 1934, a sales value in- 
crease of about 61% per cent and a 
sales tonnage increase of about 2 
per cent. Net income of $4,842,348 
for last year was 2.1 per cent of 
Sales, against 1934 net income of 
$4,490,044. 

The four major sub-holding com- 
panies were dissolved early in 1936, 
and all but a comparatively few of 
the subsidiary companies in the 
United States were merged into The 
Borden Company, which then, in- 
Stead of a holding company, became 
an operating company with  sub- 


Sidiaries operating as _ divisions. 
Canadian operations are still di- 
rected by Borden’s Ltd., a Dominion 
Corporation. 


The business of the company is 
how divided into four general divi- 
Silons, ineluding manufactured prod- 


ucts, fluid milk, ice cream and 
cheese and produce. 
+ wv F¥ 


U. S. Steel Corporation jumped its 
business 28 per cent last year and 
Showed net income of $1,146,708 
against a loss in 1934 of $21,667,780, 
oth figures before payment of the 
Preferred dividend. Gross sales in 


1935, the highest since 1930, climbed 


to $758,893,126, as compared with 
$591,609,497. Export sales were the 
only division to show a drop from 
1934 figures. The company’s plants 
operated at an average rate of 38.8 
per cent for the year. 

The corporation is now going 
through a period of transition in its 
sales and advertising policies to one 
of centralized control, co-ordinating 
efforts of all subsidiaries according 
to markets. Charles R. Moffatt, ad- 
vertising manager, Carnegie-Illinois 
Steel Corporation, Pittsburgh, is in 
charge of co-ordinating the advertis- 
ing and sales promotion effort of all 
subsidiaries to six of eight markets 
which constitute the Corporation’s 
principal sources of business. These 
six industries are building and con- 


struction, container and light manu- 
facturing, machinery and _. tools, 
automotive, railroad and converters. 

Wilmer H. Cordes, advertising 
manager, American Steel & Wire 
Company, Chicago, will co-ordinate 
all subsidiary advertising to the dis- 
tributor market, and W. L. Schaet- 
fer, advertising manager, National 
Tube Company, Pittsburgh, will do 
the same for the oil and mining in- 
dustries. 

v v v 

Simmons Company, bedding and 
furniture manufacturer, transferred 
to the profit earning class last year, 
reporting net income of $1,291,023, 
contrasted with a 1934 net loss of 
$948,563. Sales for the last three 
years were as follows: 1935, $30,- 


691,555; 1934, $26,186,926; 1933, $24,- 
309,309. 
— a. 

Sales of Bristol-Myers Company 
and subsidiaries for 1935 amounted 
to $11,606,609, resulting in net profit 
of $2,232,573. Profit in 1934 was 
$1,966,165, and in 1933, $2,156,151. 

(Continued on Page 37) 


Hess Leaves Timken 


Donald P. Hess has resigned as 
executive assistant to the president 
of Timken Roller Bearing Co., Can- 
ton, O., to devote his entire time to 
his new post as vice-president and 
director of Ebco Mfg. Co., Colum- 
bus, O., plumbing fixtures, metal 
cabinets and partitions, in which he 
has purchased a substantial interest. 


Harms Asks $50,000 
in WBRC Damage Suit 


Harms, Inc., New York, music 
publisher, has filed suit in Federal 
District Court, Birmingham, Ala., 
seeking $50,000 damages from sta- 
tion WBRC for alleged infringement 
of copyright on the song, “That Old 
Fashioned Mother of Mine.” 

The publisher alleges that the 
song was broadcast over the station 
in January without a license. 


Borden Heads Committee 


Joseph C. Borden, manager of the 
butter and egg department, Bartlett 
Frazier Co., Chicago, has _ been 
named chairman of the 1936 adver- 
tising committee of the Chicago 
Mercantile Exchange. 


by Clarence] 
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THE CREAM OF YOUR POTENTIAL SALES 


MARKET...CAN BE REACHED THROUGH... 


Its circulation is greatest where there is the greatest average wealth. 


The average income of the Harpers Magazine family is over $13,000 per annum. 


Over 96,000 of its readers maintain homes and over 58% own their homes. 


The average worth of these homes is $19,557. 


This all indicates the solid worth and the tremendous potential 
sales possibilities represented by the families that regularly 


read Harpers Magazine. 


Through it you concentrate upon vast purchasing power 
and avoid wasteful sales expense far down in the scale of 


incomes. 


HARPER S 


49 East 33rd Street, 


The visibility of the new size bleed page now available 
(7” x 10346”) adds immeasurably to the attention arresting 


value of your copy. 


It is sound economy to reach “The First One Hundred 


Thousand” through . . . 


MAGAZIN 
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New York, N, Y. 
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Tyson Gets Pratt 


Pratt Industries, Inc., Frankfort, 
N. Y., maker of electrical automotive 
products, has appointed O. S. Tyson 
and Co., New York, as advertising 
counsel. Pratt has taken over the 
Pratt Chuck Co., and will shortly an 
nounce new products. 


Singer in Printing 
Lezius-Hiles Co., Cleveland and 
Ashland, Ohio, printing firm, has 
named Henry A. Singer vice-presi- 
dent in charge of Eastern sales, with 
headquarters at 420 Lexington Ave.. 
New York. 


Names Hirsch-Turpen 


Cross & Brown, Inc., New York 
real estate firm, has named Hirsch- 
Turpen, Inc., New York, to prepare 
a newspaper and direct mail cam- 
paign. 


New Line for B-S 


Bigelow-Sanford Carpet Co., Inc., 
will market a line of heavy-weight 
felt base rugs and yard goods made 
for it by Congoleum-Nairn, Inc., and 
sold under the Bigelow name and 
trade-mark. It will be introduced at 
the fall opening. 


Two Join “Host” 


E. E. Benjamin and S. Jesse Rob- 
inson have joined Metropolitan Host, 
New York amusement guide weekly, 
as advertising director and art edi- 
tor, respectively. 


Buckeridge Opens 
J. O. Buckeridge & Co., Inc., has 
been organized as a general agency 
in Detroit, with headquarters at 819 
Book Bldg. E. J. Barrows is art 
director; M. Eldred, space buyer, 


‘and J. J. Buzzell, copy chief. 
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THAT ARCHITECTURE), 
{ peopuceD 2,551 LEADS: ( 
FOR MANUFAC TURERG 


IN JANUARY ¢ 2 


ARCHITECTURE, The Professional Journal for Archi- 
tects, is Published by Charles Scribner’s Sons 
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THE LOCKER ROOM 


Ernest Jones. dismisses 


Irene Stillman (Service 


know about apparel- 


John Escher (m.e. 


FS. 

Circulation over 45,000 net 
PAID and going up fast— 
they say it’s good business 
to buy on a rising market. 


Helen Jacobs tells “Why Amateurs Turn Professional” 


Dept.) 
merchandise inquiries received in February, 


(April) and 


kibitzers with this, “Who has not 
missed a shot in a Sunday foursome only to be the target of 
voluble dissertation and theorizing on the subject of golf by his 
partner and opponents, none of whom ever broke ninety 2” 


(April). 


overwork—1413 
362 of ’em wanted to 


complains of 


-pretty smart dressers these sportsfolk. 


and office golf champ) wants us to challenge 
any agency or advertiser with a four-man team— 


Vee 


-any takers? 


432 FOURTH AVENUE 
NEW YORK, WN. Y. 
CHICAGO @ BOSTON @ ATLANTA 
SAN FRANCISCO @ LOS ANGELES 


Getting Personal 


After staring fixedly at Dave Gambel, Ed Garbisch, Getchell a. e. 
picked Florida, instead of snow-clad hills, as the locale of his winter 
vacation. Gambel is back with a badly scraped face from a jaunt to 
the mecca of winter sportsmen, on which Tom Johnson and Andy Hewitt 
accompanied him... 


T. K. Quinn, Maxon 
prexy and former G-E 
vice-president, has _  ac- 
cepted chairmanship of 
the electrical industry di- 
vision of the 1936 New 
York Citizens’ Appeal for 
the Salvation Army... 
Convalescers include H. 
J. Halsted, Paul Block 
v-p., and G. H. Bradfield, 
ditto for Audio Produc- 
tions. H. J. covered 
many Southern resort 
spots following a serious 
operation. G. H. grinned 
and stuck to _ Florida. 
Both are now back at 
their desks. ... 


Unable to detect any 
improvement in the 
curves and contours of 
Herman J. Canton, gsm, 
Crouch & Fitzgerald Cor- 
poration, fellow Sales Ex- 
ecutive Club members 
forced him to admit that 
the corset won at a re- 
cent luncheon has been 
delivered. .. 


ONLY HOBBY—Frank B. Thompson, president of 
Glenmore Distilleries Co., maneuvers the good ship 
"Glenmore" off coast of Nassau. Photo by Joe 


A ee ‘ : 
fter a morning of ex Engelhard, Glenmore treasurer. 


haustive argument, the 
BBD&O New York staff 
members are still undecided as to who won the debate over 
“Rough vs. Smooth” advertising. The “Rough’’ team was headed by 
Henry Bender, art director. Members were Writers Charles Brower, 
Walter Palmer and Tom Crabbe. Against them were pitted the 
“Smoothies,” captained by Harry Payne, art director, who led to battle 
Writers George Bushfield, Keith Kimball and George Kingston. 


Harry Frier, assistant advertising manager of Chicago & North 
Western railroad, had a lot of fun collecting photographs for a his- 
torical book on snow fighting. He was accompanied by Al Lighthall 
of Photographic Illustrations. The twain did most of their observing at 
Eagle River, Wis., where they really have snow. Sam K. Smith, 
the Pittsburgh agency man, has conferred the name Mildred Esther 
on his new daugbter. . . 


Paul G. Hoffman, who is doing a pretty good job as president of 
Studebaker Corporation, was glorified in advertising of TWA air lines 
recently. Mr. Hoffman admitted that he worked on one of the Douglas 
skyliners as comfortably as in his own office—or a Studebaker presi- 
dent. . . H. Leslie Atlass, vice-president of Columbia Broadcasting 
System, spends his leisure hours behind a pair of trotters in Lincoln 
Park..: . 


Herbert E. Evans, vice-president of Consumers Distribution Cor- 
poration, Filene’s new baby in the consumer co-op field, is one of Lou 
Little’s right hand men in drilling Columbia University footballers. 

Hal Wagner, advertising manager of Deep Rock Oil Corporation, was 
once known as the flying reporter. Later he attracted nation-wide at- 
tention by getting 20,000 bridge fiends into a tournament in Indiana, . 


Chester W. Dudley, B. & B. a.e., wore a look of determination as 
he left recently for a fling at golf and other sports in Florida. He shoots 
in the 70’s. .. Other B. & B. vacationers are Al Lewis, media director 
who left for two weeks without troubling to give a forwarding address, 
and Walter O’Mara, copy chief, who with his family, heeded the call of 
Southern resort copy. 


There is much hilarity or something out on the Pacific Coast. Don 
Murphy, advertising manager of the Lucky Stores, provided a free 
luncheon for the Advertising Club of Oakland. After the members had 
assured him that they enjoyed the meat, “but what is it?” he told ’em 
it was Diamondback Rattlesnake in Supreme Sauce—a very tasty 
dish. . 


The Chicago Tribune is a bit short-handed, with Jerry Byrnes and 
Clyde Benham in Florida. . . Lorry Northrup celebrated his elevation 
to the executive vice-presidency of Charles Daniel Frey Co. with a trip 
to the Canal Zone. .. Jimmy Anderson of the Tribune’s national display 
staff, won the Chicago squash championship March 14 after a year’s 
layoff. . . 


Ernest Coler, Detroit publicity chief for Ruthrauff & Ryan, is a 
benedict, his bride being the former Kathryn Burnett, secretary to 
Bob Crooks, of Allen-Klapp-Frazier Co., newspaper reps... It’s now 
Vice-President A. O. Buckingham at Cluett, Peabody & Co., the erst- 
while advertising manager receiving richly deserved recognition. . . 


Florida claims the following BBD&O men in its winter population 
figures: William H. Johns at his Boca Grande home; George Eager, 
new business, and Charles Babcock, v.p. and group head at Miami Beach 
since December. Carl Spier, copy writer, was due back this week from 
a vacation in Bermuda with Mrs. Spier. 


Ernest Kuhn, manager of the Tavern Club, which is made up chief- 
ly of advertising executives, is building himself an air-conditioned home 
in Wilmette. .. . Though forced to cut short a Southern vacation be- 
cause of itiness, Wilfred W. Fry, president, N. W. Ayer & Son, is re- 
ported to be fully recovered... 


Believe it or not, William E. Holler, vice-president and general 
sales manager of Chevrolet Motor Co., is a Texas Ranger, Gov. Allred 
handed him his commission at Dallas the other day... 


Curt Harrison, advertising manager of Photoplay, is winding up a 
trip to the Pacific Coast the hard way—i.e., returning via the big 
ditch known as the Panama Canal... 


Advertising of 
2 Held Unfair 
by Commission 


Washington, D. C., March 19.—The 
Federal Trade Commission has or. 
dered North Shore Cement Buria] 
Vault Co., Kenosha, Wis., and Asso. 
ciate British Manufacturers, New 
York City, to “cease and desist” 
from certain representations in the 
sale of their respective commodities, 
The vault company was ordered to 
cease representing in advertising, or 
in any other manner, that its prod- 
uct is a “vault eternal,” of enduring 
strength, hermetically sealed, im- 
pervious to moisture, an impreg- 
nable barrier to every destructive 
element of the ground, and that it 
assures undisturbed, peaceful rest. 
Copy Held Misleading 

The Commission found that the 
British Manufacturers are engaged 
in the sale of genuine Harris tweed, 
a hand-woven product made in the 
Outer Hebrides, Scotland, and also 
in the sale of certain power-loomed 
woolen fabrics made in imitation of 
the genuine Harris Tweed; that in 
the sale of the imitation the firm so 
advertised as to lead the public to 
believe that the imitation was the 
genuine Harris tweed. 

The following have been ordered 
to show cause why they should not 
be ordered to “cease and desist” 
from making certain representations 
in their advertising: 

Chicopee Medicine Co., Warren, 
Ind., selling “Chicopee Native Indian 
Herbs” as a medical preparation, 
Justin Haynes & Co., New York City, 
engaged in the sale of “Aspirub,” 
an ointment said to contain, among 
other ingredients, one and one-half 
per cent aspirin; Louis Fabrikant 
Co., New York City, charged with 


tile fabrics used in the manufacture 
of dress goods. 


TRICK 


WITH 


‘STAT 


The Lettering 


The Superimposed ’Stat 


OBS that take you hours 

we do in minutes. Su- 
perimposed 'stats, as 
above, for instance. Or 
reverse panels—why 
bother? Let us reverse! 
Or — speed up bids, with 
extra ‘stat dummies . . . 
and a dozen other short- 
cuts. Let a Rapid Contact 
Man show you ways to 
save | hour per day! 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbilt 3 - 3689- 

CLEVELAND, Ninth and Chester Bidg- 

MAin 9335 @e CHICAGO, 110 So. Dear 

born, 228 No. La Salle, 360 No. Michiga" 
Ave., STAte 5977. 
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READY TO EAT 


ial 
ve  EVEREAR 


Barron-Gay Packing Co., San Jose, Cal., 
is introducing this delicacy to New York. 
Long Advertising Service is in charge. 


WHITE LEADER 
OF CIRCULATION 
MEN FOR A YEAR 


Chicago, March 18.—Frank R. 
White, of Rockford Newspapers, 
Inc., Rockford, Ill., was elected 
president of the Central States Cir- 
culation Managers’ Association at 
its spring meeting here today, suc- 
ceeding George B. Moffett, Mil- 
waukee Sentinel. 

Elections closed a 


two-day con- 


vention, during which the group 
heard talks on motor route costs, 
transferring vacation “stops” to 


mail subscriptions, and special con- 
tests for carriers, among other sub- 
jects. 

George Eckerstrom, St. Paul Dis- 
patch and Pioneer-Press, was elected 
vice-president, succeeding Mr. White. 
C. K. Jefferson, Des Moines Register 
and Tribune, was re-elected secre- 
tary-treasurer, 

Select Its Candidates 

The group chose John M. Canny, 
Wisconsin State Journal, Madison, 
and George Schmid, Battle Creek 
Enquirer-News, as directors for two- 
year terms, and Jerome L. Conrey, 
Owensboro, Ky., Messenger-Inquirer, 
as director for one year. 

Preparing for possible acceptance 
of the association’s proposal that the 


WARMER 


You'll find rest and relaxation 
in the soothing sunshine of At- 
lantic City these brilliant spring 
days. 

And you'll receive a warm 
welcome amid the famous hos- 
pitality of the Ambassador. 
Marvelous food. Service that 
soothes winter-jarred nerves. 
Sports, games and activities to 
keep you busy, if you like, from 
dawn till dark. 

Come for a week or a week- 
end. Economy rates now in ef- 
fect...either American or Euro- 
pean plan. 


Te Ambassador 
ATLANTIC CITY 


William Hamilton, Managing Director 


International Circulation Managers’ 
Association give each sectional or- 
ganization one member on its board, 
the association voted to submit the 
names of Jesse B. Birks, Decatur, 
Ill., Review, and R. W. Taylor, Flint, 
Mich., Daily Journal, to the I. C. 
uM. A, 

The Louisville, Ky., Herald-Post’s 
team garnered top honors in the an- 
nual carrier salesman demonstra- 
tion, thereby winning the right to 
represent the C. S. C. M. A. at con- 
test finals to be staged as part of 
the I. C. M. A. convention in Dallas 
in June. 

Jack Kirwan, 14, as a carrier 
salesman, engaged in a verbal bat- 
tle of wits with Ralph Edsall, 15, 
who impersonated a _ Louisville 
housewife. Ralph finally signed on 


the dotted line, when Jack overcame 
his buying reluctance with persist- 
ent and glowing praise of the Her- 
ald-Post’s magazine section, Dionne 
quintuplet pictures, and cooking 
pages. 

The skit was directed by Ray 
Smith, city circulation manager of 
the Herald-Post, who conducted an 
elimination contest among 28 car- 
rier teams before bringing Ralph 
and Jack to Chicago. 

Stiff competition for the Dallas 
trip was offered by teams entered by 
John Canny, Wisconsin State Jour- 
nal, and Kenneth A. Krentel, Evans- 
ton, Ill., News-Indez. 

The State Journal's team concen- 
trated on the special problem of 
“selling” newcomers to Madison. In 
the skit, the salesman obtained a 


newly-arrived grocer’s subscription, 
through emphasis on value for each 
member of the family. 

The News-Inder team illustrated 
the technique used in approaching a 
housewife who already subscribes to 
one or more Chicago dailies. The 
carrier emphasized “playing down” 
of crimes, concise reporting of 
state, national and foreign news, 
and intensive coverage of society, 
club and other news of the Chicago 
suburb. 


Starr Plans Promotion 


Starr Fruit Products Co., Port- 
land, Ore., is contemplating a cam- 
paign for its new cocktail cherries. 
The product is pitted, with the origi- 
nal stems replaced by a special proc- 
ess. 


Texas Broadcasters 


Form Association 


Texas radio stations effected tem- 
porary organization of the Texas 
Broadcasters’ Association at a meet- 
ing in San Antonio. The organiza- 
tion will be completed at a meeting 
in Fort Worth May 23. 

Temporary officers are J. Frank 
Smith, Houston, president; R. S. 
Bishop, Fort Worth, vice-president; 
and James R. Curtis, Longview, sec- 
retary. 


Joins Scripps-Howard 


Carl Brandt, Jr., has joined the 
national advertising department of 
Scripps-Howard Newspapers, New 
York. He has been in the media de- 
partment of Federal Advertising 
Agency, New York. 
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SPIEGEL SEES 
OPPORTUNITIES 
IN AUSTRALIA 


Dined by Representatives on 
Return from Trip 


Chicago, March 16.—Australia rep- 
resents fertile ground for expansion 
by American manufacturers, and 
real opportunities for ambitious 
American advertising men, I. R. F. 
Spiegel, president of The Nurito 
Company, Chicago, who returned 
Thursday from a trip to that coun- 
try, told ApvEeRTISING AGE today. 

Mr. Spiegel, who has become 
widely known as “ ‘Out in the Open, 
Above the Fold’ Spiegel,” was tend- 
ered a complimentary dinner here 
Friday night by newspaper repre- 
sentatives. His nickname derives 
from his habit of requesting posi- 
tion above the fold, next to reading 
matter for Nurito copy. 

A visitor to Australia notes little 
difference between advertising meth- 
ods in that country and here. The 
profession is friendly to American 
ideas, and advertising in that coun- 
try more closely resembles American 


than English promotion, he natteven. | 
He cited Australian advertising of 
Palmolive soap, Wrigley chewing 
gum, as cases in point. 


Follow American Plan 


Advertising agencies also are or- 
ganized along the same lines as in 
this country, Mr. Spiegel said, with 
merchandising, copy, art and other 
departments. 

“A number of American manufac- 
turers have formed Australian com- 
panies, with profitable results,” Mr. 
Spiegel explained. “Any legitimate 
American company which goes out 
there and does business aggressively 
can build a successful enterprise. 

“Buying power of the masses is 
greater in Australia than in any 
other country. Australia has recov- 
ered rapidly from the depression— 
there is less unemployment there 
than elsewhere in the world.” 

That the island continent holds 
real promise for capable American 
advertising folk is demonstrated by 
the success of young Grace Gibson, 
he said. Miss Gibson, formerly of 
San Francisco, has become an adver- 
tising executive of a large Sydney 
radio station. 

The Nurito president lost no op- 
portunity to make sales capital of 
his journey. 


Appeals for Succor 
The idea for what Mr. Spiegel 
terms his most profitable experience 
with direct mail was born in Syd- 
ney. The following letter, to all 
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The prodigal (at left) is given the keys of the city by Sol C. Berberick, 
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wholesalers, drew more orders than 
any other he ever wrote: 

“Here I am, stranded in Australia! 
I am out here 14,000 miles away 
from home, without a cent—but I 
like it. This is a wonderful coun- 
try, wonderful people, and it’s going 
to be one of the great nations of the 
world—and do they treat us Amer- 
icans royally. 

“If you want me to get back home, 
for goodness’ sake send some orders 
to my Chicago office, so they can 
send me some money. 

“I am going to do something I 
never did before and request you to 
check Nurito, both the $1.00 and 

2.00 size, and rush the orders, 
otherwise the grey-haired boy will 
stay out of the country.” 

Among the orders was a letter 
from a wholesaler, who replied that 
he didn’t care if Mr. Spiegel ever 
returned, but he needed Nurito. 

An unusual Christmas greeting to 
business friends, which Mr. Spiegel 
dispatched from Honolulu, also at- 
tracted comment. He arranged with 
Nippu Jiji, Japanese and English 
daily, for a special advertisement in 
English in the Japanese section of 
the paper. It was printed in two 
versions, one for newspaper repre- 
sentatives, the other for drug whole- 
salers and chain stores. 


Greets Newspaper Men 


The message to newspaper repre- 
sentatives read in part: 

“Out in the open, above the fold’ 
Spiegel sends you Christmas greet- 
ings from Hawaii. 

“Everyone, I think, dreams of the 
day when he can visit this romantic 
island, and here I am with the 
dream fulfilled. You made it pos 
sible. The whole-hearted support 
which I received from newspaper 
representatives, publishers, advertis- 
ing directors, and most important of 
all, the make-up men—(God bless 
’em)—helped to push Nurito sales 
up, up and up!” 

That this type of advertising at- 


tracted attention was indicated by 
an order for similar copy from 
Grunewald & Co., Caracas, Ven- 
ezuela, 


“As Japanese is entirely unknown 
here,” the company wrote, “it would 
be a novel way of calling merchants’ 
attention to our Alcoholdo Palm- 
itas.”’ 

Mr. Spiegel spent a_ pleasant 
Christmas Eve aboard ship through 
the thoughtfulness of Tom Stavrum, 
of the San Francisco News. When 
Mr. Spiegel sailed from San Fran- 
cisco Dec. 10, Mr. Stavrum arranged 
with the steward for Christmas Eve 
delivery of a holiday greeting, in- 
forming the traveler that a pre-paid 


of Capper Publications. 


—AND A GIFT 


Charles M. O'Malley, of Drug Topics, 


does the honors. 


drink was awaiting him at the 
ship’s bar. 

Mr. Spiegel made the trip to lay 
ground work for establishment of a 
Nurito plant in Australia. 


Lever, Kellogg, 
Sponsor Week’s 
New Programs 


New York, March 18.—Advertising 
Rinso and Lifebuoy soap, a new half- 
hour series of music and comedy 
sponsored by Lever Brothers will 
start Tuesday, featuring Russ Mor- 
gan and His Orchestra, Ken Murray 
and Phil Regan over 61 CBS stations. 

This substantially increases Lever’s 
time on the air. Their “Lux Thea- 
tre of the Air’ on CBS is heard Mon- 
days, 9 to 10 p.m. The new program 
is scheduled for 8:30 to 9 p. m. EST 
Tuesday, originating at WABC. Ruth- 
rauff & Ryan, Ine., New York, is in 
charge of the Rinso-Lifebuoy broad- 
cast; J. Walter Thompson Company, 
of the older Lux feature. 

Over eight stations of the NBC 
Pacific Coast Red network, The Kel- 
logg Company will begin a series of 
Thursday broadcasts entitled “Holly- 
wood Talent Parade,” at 12:15 to 
12:45 midnight EST. Ben Alexander 
will be master of ceremonies, pre- 
senting guest stars at the NBC Holly- 
wood Studios. The first of the series 
will be heard March 26. N. W. Ayer 
& Son, New York, is the agency. 


Howard Forms Agency 


Lee Howard has organized Howard 


peel 


Tacoma Printers 
Win Pay Boost 


Tacoma, Wash., newspaper print- 
ers were awarded a wage increase 
of $1 per day in a decision rendered 
by George Black, C. P. A., Portland, 
chairman of the board of arbitra. 
tion. 


The increase will raise the scale 
for printers by more than 14 cents 
per hour and will apply to all me. 
chanical crafts employed by Tacoma 
papers. 


General Foods May 
Adopt Bonus Plan 


Directors of General Foods Corp., 
New York, have approved a plan 
providing for a fund equal to ten per 
cent of that portion of net profits 
for one year applicable to dividends 
above $1.80 per share to be distrib- 
uted to managerial employes as 
bonuses for special services. 
Stockholders will vote on the plan 
at the annual meeting next month. 


IS YOUR NAME 
HERE ? 


The |. J. Fox Company 
Personal Finance Company 
Maryland Pharmaceutical Co. 
The K. B. Company 
Cleveland Von Company 
Ohio Smelting Company 
Crazy Water Crystals Co. 

E. W. Rose Company (Zemo) 
Smerdas Music House 
Karnack-Ambrosia Company 
Watch Tower Radio Service 
Cleveland City Mission 
Saunders System 

Max Rosenblum 

Burts, Inc. 

Wanda Furniture Company 
White Cross Beauty Products 
Havre Department Store 
Brazis Brothers Clothing 

H. Blonder Company 

Sidney Rose, Clothier 


SMART ADVERTISERS 
usinc WJAY ror 
FIVE YEARS 
Reason? RESULTS! 


WJAY HAS MORE LOCAL CLIENTS 
THAN ANY OTHER STATION IN 
CLEVELAND 


Rep. Aerial Publicizing, Inc. 
30 Rockefeller Plaza, New York 


Humor, pathos, excitement, 
mingle in the WHIO Traffic 
Court broadcast to make it one 
of the most popular radio pro- 
grams in this territory. Business 
men forget business, housewives 
forget housework, 
madames 


maids and 
hurry to the radio 
when Dayton's Municipal Court 
goes on the air every weekday 
morning. Outstanding _ local 
plus famous NBC Red 
and Blue Network programs get 
listeners for WHIO—and cus- 
tomers for YOUR products. 


shows, 


39S. Ludlow. Dayton, Ohio 
National Representatives 


Sawyer-Ferguson-Walker Co 


Advertising Company, 14 Journal 


Square, Jersey City, N. J. 


Chicago-Detroit-New York 
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IG DEPARTMENT 
STORES ANSWER 
TALENT PROBLEM 


Join Hands in Radio Series 
Over Mutual System 


New York, March 18.—A group of 
department stores will launch on 
Mutual Broadcasting System a morn- 
ing program tomorrow which is ex- 
pected to set a new standard in en- 
tertainment during matutinal hours. 

The entertainment is expected to 
equal that heretofore reserved for 
evening audiences. The plan enables 
the department stores for the first 
time to sponsor big names of theater 
and radio. 

The program, entitled “Morning 
Matinee” will originate at WOR, New 
York. All commercials will be 
handled by the individual store, so 
that to all appearances the program 
will be a local one. Even the 15- 
second opening and closing commer: 
cials will be handled locally. During 
the 45-minute broadcast there will be 
three store announcements of one 
and a half minutes each. The or- 
chestra will play a theme song as 
background for the local announcers 
in order to avoid dead time. 


Sponsors of Program 


Both Mutual Broadcasting Sys- 
tem and associated stations will be 
used. Stores which have arranged, 
to date, to act as local sponsors are 
R. H. Macy & Co., New York; Carson 


Pirie Scott & Co., Chicago; Jordan 
Marsh, Boston; Ernest Kern Co., 
Detroit; Pogue & Buhl, Pittsburgh; 
Steiger & Co., Hartford; The May 
Co., Cleveland; La Salle & Koch’s, 
Toledo; L. S. Ayres, Inc., Indian- 
apolis; and The Hecht Co., Balti- 
more. 

Stations are WOR, New York; 
WGN, Chicago; WNAC, Boston; 
CKLW, Detroit; WCAE, Pittsburgh; 


WDRC, Hartford; WGAR, Cleveland; 
WSPD, Toledo; WIRE, Indianapolis, 
and WBAL, Baltimore. WGN will 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


Says “Hello” to a good “Buy!” Stay at 
this New, 26-story hotel ...a coast-to- 
coast patronage is your guarantee of 
satisfaction. Here, Times SQUARE is 
all "ROUND you—just a stone's throw 
to ‘Radio City’’, 69 theatres, Sth 
Avenue and railroad terminals. Yet— 
when you want absolute quiet — your 
Piccadilly Room shuts off the city’s 
— as you would turn off a light. 


with richly furnished rooms — > 
~~ 


baths — deep, soft ‘‘sleepy- 
Bead” beds and up-to-the-minute 
®onveniences. Rates as low as 
Write for reservations 
Ask for tree “Guide-Map" of N.Y 4 
4Sth ST., JUST WEST of B WAY 
W STILES KOUNPS 4 


SPECIAL POSTER FOR COCA-COLA CLAN 


2 50S. 


ANNIVERSARY ° 


This greeting gave pause to Coca-Cola bottlers as they poured into 
Atlanta for their annual sales convention. 


join the hookup April 30. The time 
is Thursday, 9 to 9:45 a. m. EST. 

Merchandising of the program is 
up to each local sponsor. It is 
learned that some department stores 
will start the feature off with full 
page newspaper advertisements. A 
great variety of tie-ups is expected 
In general, it is believed that mer- 
chandise to be featured will be in the 
higher price brackets, such as outer 
apparel, furniture and home fur- 
nishings. 

Music Corporation of America will 
handle bookings. Among the 13 or- 
chestras are those of Ben Bernie, 
Eddie Duchin, Jack Hylton, Henry 
King, Abe Lyman, Bennie Goodman 
and Jack Denny. 


Galaxy of Talent 


Bernie will have the first program 
on March 19. The guest artist will 
be Gladys Swarthout. Vincent Lopez 
is scheduled for the following week, 
with Vivienne Segal as guest. The 
third week will feature the Pickens 
Sisters and Henry King’s orchestra 

Nellie Revell, newspaper woman, 
will be the permanent commentator, 
interviewing the guest stars to bring 
out biographical data and style pref- 
erences. A leading stylist will be 
heard on each program. First of 
these will be Mrs. Edna Woolman 
Chase, editor of Vogue. 

The series of 13 broadcasts was 
designed to solve the department 
store radio problem, which in the 
past has been complicated by the fact 
that these establishments, after buy- 
ing time, could not stand the ex- 
pense of the best talent, except oc- 
casionally. 


Donahue & Coe, Inc., is the agency. 


Milwaukee to See 
Air Conditioning 

The First Wisconsin Air Condi- 
tioning & Heating Exposition will 
be held May 12-16 in the Audito- 
rium, Milwaukee. 

Exhibits will be confined to work- 
ing models and operating displays 
of air conditioning and heating 
equipment. 


Silver Discount Up 


To stimulate sale of sterling sil- 
ver, Sterling Silversmiths Guild, 
composed of leading manufacturers, 
has announced an extra five per cent 
discount, giving a 75 per cent mark: 
up, instead of the 66%4 per cent for- 
merly permitted. 


“Digest” Piche Key 


Key Advertising Co., Cincinnati, 
O., has been appointed by Writer’s 
Digest, Cincinnati, for a beginner’s 
course in advertising. Metropolitan 
newspapers and magazines will be 
used. 


Joins American Can 


H. S. Morgan has joined American 
Can Co., New York, as art director 
of its merchandising specialties di- 
vision. He was formerly president 
of Nordhemright Service, Inc. 


Biddick Advances Kiewel 


John G. Kiewel, who recently 
joined the San Francisco office of 
Walter Biddick Company, radio sta- 


tion representative, has been trans- 


ferred to the Seattle branch as man- 
ager. He is succeeded at San Fran- 
cisco by Walter Monroe, Jr., for- 
merly with Honolulu 


| flashing, 


Star-Bulletin. 


Wrigley Unveils 


World’s Largest 
Sign March 28 


New York, 


March 19.—Heralded as 


“the world’s largest spectacular,” an 


electric sign as big as a ten-story 
building a city block long will spring 
into life on Broadway from 44th to 
45th streets at 8 p. m. March 28, 
when Saturday night traffic reaches 
its peak. 

Wrigley dominated Times Square 
with a spectacular on the old Putnam 
Building from 1917 to 1924. Since 
the structure was razed, the company 
has been less in the public eye during 
the evening hours. 

Fish 

The new spectacular, representing 
a $1,000,000 investment, embodies a 
new appeal which will be watched 
with interest by advertising experts. 
In contrast with standard quick- 
eye-jerking signs, attuned 
to hurrying crowds and _ speeding 
traffic, the new Wrigley advertise- 
ment is keyed to slow-motion tempo. 

Gigantic multi-colored fish, one of 
which is 42 feet long, glide about 
among rhythmic waves of sea green 


Show Tropical 


light, in gentle, unhurried movement. 
Bubbles rise lazily to the top of the 
light. Completing the soothing effect 
is the new Wrigley assurance that 
Spearmint “steadies the nerves.” In 
the middle of this electrical sea, 
perched on a package of Spearmint 
bigger than a box car, the traditional 
“Spearman” surveys the scene with 
his usual appreciative smile. 


Designed by Californian 


Dorothy Shepard, attractive young 
California artist, designed the new 
Wrigley spectacular. General Out- 
door Advertising Company is in 
charge of production and main- 
tenance. 


WSM 


50,000 WATTS 


Nashville. Tennessee 


Do your merchandising plans 
require mail pull? First 15- 
minute O'Bryan Bros.’ pro- 
gram pulled 3,335 dealer 
names first week! 


have outstanding 


national basis. 


mation on the station. 


agencies and advertisers. 
tinually 


of increased service. 


NEW YORK 
341 Madison Ave. ; 


Y With Station Tested 
Programs 


no longer be a problem of hunches and hopes! 
Many of the stations on the John Blair list 


—— Buying programs need 


sustaining programs of 
proved selling ability which are now available 
for sponsorship on either a spot, 
Complete case histories and 
merchandising plans are also included. 


Reproduction Equipment 


Several of these programs have 
been transcribed and are ready 
for immediate audition at any 
one of our four offices. 
John Blair office is 
completely equipped 
with turntables in 
order to present the 
. best sustaining pro- 
grams available for 
sponsorship. 


Y With John Blair Service { 


A complete factual presentation on all John 
Blair stations includes a comprehensive de- 
scription of the market, a minute breakdown 
of the coverage, and detailed, reliable infor- 
Furthermore, all John 
Blair offices and stations are in close 
contact by teletype to secure the latest 
time availabilities and programs for 
No flash in 
the pan, these services have been con- 
improved each year and 
have proved their worth in the form 


AGENCY 


your clients. 


sectional, or 


Each 


mation. 


i) 


SAN FRANCISCO 


3100 Russ Building 
Douglas 3188 


i & Company 


Madison 7889 | 


have been station managers. 


markets, stations, and programs. 


_ SHREVEPORT, LA. 


M EN —— These services in the 


four John Blair offices were created to help you 


secure the best results in spot broadcasting for 


Every John Blair man has re- 


ceived intensive training in radio,—the majority 


You may with 


confidence call him because this experience and 
background in the field of advertising and 
broadcasting enable him to make valuable and 


timely suggestions regarding the selection of 


Complete sta- 


tion presentations and a large fund of knowl- 
edge as to what has succeeded and what is most 
likely to succeed is but a part of his ready infor- 
Call your nearest John Blair office 
today for comprehensive factual information on 


the use of broadcasting in these markets. 


STATIONS REPRESENTED 


CHICAGO, ILL. ........ WLS 
COLUMBUS, OHIO .... WBNS 
CEDAR RAPIDS- 

WATERLOO, IOWA ....... 


DES MOINES, IOWA......... 
KRNT*-KSO* 

DETROIT, MICHIGAN ..WW4J 
HOUSTON, TEXAS .... KTRH 
LOS ANGELES, CALIF........ 
KNX** 

OMAHA, NEBRASKA ..WOW | 


PHOENIX, ARIZONA ...KTAR | 

ST. PAUL- 

MINNEAPOLIS, MINN. ..... 
KSTP 


SALT LAKE CITY, UTAH..... 
KDYL 

SAN FRANCISCO, CALIF... 
KSFO 


*Forming the lowa Broadcasting System. 
**Permanent lines connect ihese twe stations. 
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ADVERTISING AGE 


March 23, 1936 


Leading 


Manufacturer & Products 


General Motors Corp 


Chevrolet (Ne@W) .....eseeeeees 
Pontiacs (HOW) cccccccsssesecses 
eee CU sce vecwccescccaces 
Oldsmobile (New) ......6e0e5. 
Peer MOEIED scoccvvecscecose 
Cereeee CUED $ cvececeverses 
General Motors Inst............ 
PRIGIGRIFO cccccccccccesnccsees 
Chevrolet Trucks ..cccccescces 
Ethyl Gasoline ........-sseee. 
Tm Balle (HOW) cccscoscseccoess 
Cadillac-La Salle (New)....... 
Delco Heat Oil Burner ........ 
General Motors Trucks........ 
Cadillac (NeW) cccccsccccccees 
Cadillac-La Salie-Fleetwood 

(New) TETTTTTTEPET TTT 
Frigidaire Air Conditioner..... 
Chevrolet-Oldsmobile (New)... 
Buick-Pontiac (New) .......+.-. 
Cadillac-La Salle-Oldsmobile 

CHOW) cescncccevdiccvescsesese 
BPOIOO TRBGID ccc ce ecccsacsececs 
Delco Heat Conditioner ....... 
Deleo BMAttary sccoscccesscsvece 
A Se, Fs o 6 ib 0 wd cae 
Beles Ment Beer .cccccsscses 
Delco Heat Equipment ........ 
Chevrolet Accessories ......... 
A. C. Spark Plug Cleaner...... 
Delco Products 


Liggett & Myers Tobacco Co 
Ce cece tema dhe cae tenes 
Granger Pipe Tobacco......... 
Velvet 

R. J. Reynolds Tobacco Co....... 
CEE chee ceeoreseonvoveseaees 
PrEMOe AIBOKE «cccccciveovnscses 
Reynolds, RK. J. Tobacco Co. 

PEOGMAER cece escsvesceccnsess 

Vora Meter Car CO... .ccccccecces 
Ford (New) 
Ford Truck 
oo Bia ree ee eee 
BOOT CHOW) ceccocvcenteee ee 
Ford-Lincoln (New) .......... 
WOPanOn TIACIOP oi. cc ccsiveses 


CRPPEIEE COPD. 6 cicccewcvevces eee 
PEPUOEtR CHOW) ccccvecvvccese 
SEP?) 44364565 640h 00085 
ee SEEMED iciwescvsneace 
Be ON. CPUOWE ise ccicesecwscves 
es SO ct piecnceaeanee 
Dodge-Plymouth (New)........ 
Chrysler Motors Inst........... 
Chrysler Plymouth (New)...... 
De Soto-Plymouth (New)...... 
Chrysler-De Soto 

Re Bee. Civ cccesecvcvves exis ® 
Rinso 
Lux 
SECC Ce ee Tere ee 
Se ee ee 
Lever Bros. Products........... 
. Lifebuoy Shaving Cream 


American Tobacco Co........ o 
RE MOPED xis. been om inddioees 
Herbert Tareyton 
ae eae 
S's 0:00 Sse ba ew Oe 

P. Lorillard Co..... 
Old Gold 
Union Leader ..... 


National Distillers Prod. Corp.... 
Crab Orchard Whisky.......... 
National Distillers Prods...... 
Windsor (Bourbon) Whisky.... 
Town Tavern Whisky.......... 
Penn Maryland Whisky........ 
Gilbey’s Gin 
Old Overholt Whisky 
Brigadier Whisky ........sse0- 
Black & White Whisky... 
reen River WRSKY:. s.c65 606s 
Penn Maryland Co. Products... 
Mistletoe Products 
ENE TERI, 6 ise 6b 5.0:0.0.00-5 wee 
ae ee. WER os ce ws neces 
American Medicinal Spirits Co. 


Old Prentice Whisky... 
Rewco Rye Whisky 

Old Bushmills Whisky....... 

Belle of Nelson Whisky........ 
OT Re Es 6 re 
Penwick Whisky 
Gilbey'’s Whisky 
Buchanan's Oval 
eee SOP SSRI. ve0c kas se ee es 
Bourbon De Luxe Whisky 
Shenandoah Whisky 
Mistletoe Dry Gin 


WRIST 6 ses 


Schenley Products Co. 
Old Quaker WRK ....cscccvess 
SCReniey WRIGKF 6. ékscicceece 
Cream of Kentucky Whisky.... 
Wilken Family Whisky........ 
Schenley Distillers Corp. Prod.. 
Golden Wedding Whisky 
Mayflower Whisky 
ee eee ee Pee ee 
ee ieee 
Old Methusalem Whisky....... 
Ola Quaker Products....ccceses 
Seems @. WOM éccacadussese 
Sunny Springs Whisky 
Cotton Picker Whisky.......0- 
Chimney Corner Whisky....... 
Old Schenley Whisky 
Cae Pare ‘Weeks <b sc 6.0 eben os 
Royal Coachman & Glenarm 
Whisky ba Rke Weld weal bh a ke 
Dubonnet Products .........00- 
Noilly Prat Vermouth 
Buckeye Whisky 
Coronet Dry Gin 
Pepper, Jas. FE. & Co 
Monticello Whisky 
Silver Wedding Gin 


ee Ce was nee oa 66.666 6-0-9 
Old Stagg Whisky........ 
ee SOOM Sass RA bebe ebb OKs mde 
Mayfair London Dry Gin.. 
College Hill Whisky 
Seen TOROMS 1s cccccrasnasevécs 


Based on 369 Papers in 95 Cities 
Copyright, 1936, Media Records, Inc, 


1935 1935 Advertiser 1934 
Product No. of Total Product 
Linage Cities Linage Linage 

1936 
20,666,031 

6,617,292 95 7,887,860 
3,156,895 95 2,335,016 
2,314,962 91 1,890,283 
1,677,767 94 1,377,535 
1,073,339 55 601,871 
1,073,108 SJ i a ee tere 
1,065,414 76 2,537,126 

933,941 86 1,182,084 

909,561 u4 289,321 

777,836 47 

$53,450 85 

306,149 76 

153,648 18 

105,884 47 140,582 

61,173 41 20,016 

41,844 3 @8 =e ee ee 

19,409 16 40,717 

9,489 6  — peewee 
8,850 11 17,765 
5,538 10 
4,239 8 
3,558 QT  — epeeee 
2,685 4 
18,368,496 
18,368,496 93 17,103,046 
a ees 2,519,001 
eee 163,302 
15,864,910 
14,683,425 93 15,397,399 
738,791 51 88,060 
382,694 80 389,604 
11,430,061 
7,862,205 95 8,302,111 
1,641,816 95 1,181,914 
1,034,451 o4 46,359 
715,210 83 119,054 
175,415 44 11,281 
964 @  —  —  gaeeee 
11,216,456 
3,905,870 94 $, 
2,599,389 95 2,2 
2,004,030 91 a; 
1,242,442 87 876,990 
669,112 S7 594,254 

321,404 85 138,688 
265,295 41 86,540 
145,945 61 62,403 

72,969 42 39,817 

ge Oe 145,366 

9,136,148 
2,703,198 93 2,615,219 
2,160,753 87 3,424,961 
2,160,377 SoS 2,163,512 
1,858,780 85 2,341,829 

144,435 49 52,115 
118,605 46 102,739 

8,528,772 
8,007,311 93 1,547,371 

159,726 : |: a ee 

31,569 — ee 

30,166 @ 08 26% ge me 

6,735,935 
6,681,563 93 4,225,455 
54,372 5 30,790 
§,870,23 
1,017,898 65 743,327 
974,942 53 329,156 
639,167 67 239,272 
581,109 65 65,204 

483,699 46 31,813 
417,709 Se se 
411,865 34 238,041 
269,203 40 251,624 
266,049 42 87,730 
225,793 mm 8 ese 

90,602 24 201,379 

$8,501 16 re 

73,197 9 70,685 

12,294 30 73,800 

6,217 15 

45,440 26 

39,757 17 27,515 

31,416 14 67,798 

25,706 7 14,462 

12.624 10 60,478 

11,188 9 2,898 

10,873 Se ee 

8,36: Mpc 
6 A Ut—<“‘“—O™S™S™~*~*~*~*CSCSC ig 
5 9 
1 a8 4 
»261,532 
1,234,978 65 63,845 
910,081 48 sin 
59 276,101 
50 SR 
60 772,256 
60 608,299 
29 207,382 
29 109,433 
a OO a OF aie aoe 
— sto. Ul, CRE eee 
oe: ene | 6 
13 96,782 
oe ee eee a, Oa as 
en le eT er Wie iecs 
8 12,950 
10 
x 
9,132 ee eee 
», 302 14,124 
i es ee 
4,106 8 24,572 
teers 111,510 
86,812 
$2,586 
64,893 
31,700 
18,090 
14,722 
7,236 
5,312 
2,456 
1,842 
765 
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Advertiser | 


Total 
Linage 
1934 


19,401,104 


19,585,349 


15,875,063 


— 


660,719 


8,469,457 


1 


> 


,590,375 


_ 


256,245 


2,609,776 


2,612,618 


1935 
Product 
Manufacturer & Products Linage 
Procter & Gamble Co............ 
ORpEO] ccccevcccerveccovscceces 1,827,329 
COMBAT ccccsecsoccesenecasecoese 1,178,962 
CRIMGO serccceccssesccssveorcees 786,518 
Ge. icanenianessdecd kan Ode a0 668,452 
BP. Be GO, BOG Desos 6 cncsesecececs 167,192 
Procter & Gamble Prods....... 167,025 
TVORY BOOP ccicccccecesccecsses 141,463 
Ivory PIaKeS .cccccccvcccccccce 44,059 
Dreftt .esccee Ceebisiobeaedeenee 37,909 
Drene Shampoo .......-.+ee++: 20,885 
Ivory Shaving Cream.......... 11,179 
Kirk’s Cocoa Hardwater Castile ...... 
TvOry SNOW cccccccccccccccccss  cevves 
Distillers Corp.—Seagram’s Ltd.. 
Seagram’s Prods, ....--...+++- 3,244,573 
Oe ef ere 746,391 
Gordon’s Gin ...cccccccccccccees 601,036 
Seagram’s Gin ..cccccccccsees P 392,599 
VIGO OD GER occcvectssvrveeec’s 37,880 
Standard Brands, Inc. .......... ° 
Fleischmann’s X R Yeast...... 1,752,576 
Chase & Sanborn’s Coffee...... 1,728,293 
Fleischmann’s Gin ......++e+85 818,101 
Tender Leaf Te@.....cccce Te 179,418 
Royal Desserts .....--seeeeeees 155,824 
CC. Be Wy Sea 5 kbc coc eens 77,977 
Royal Baking Powder......... cesses ° 
yeneral Foods Corp. ........ ek 
Calumet Baking Powder....... 1,053,793 
POStUM ccccccccscccesccccvece ° 899,972 
Grape-NutS ..ceceeesevecees owe 630,693 
Grape-Nuts Flakes ...........+. 476,660 
La France Flakes.......... pinks 263,870 
Sanka Coffee w.ccccccscccccecece 239,873 
Maxwell House Coffee.......... 228,485 
Certo ..ccccce peebeseseeee eecce 146,028 
Post’s 40% Bran Flakes........ 100,220 
Post’s COLTER cisecesccscreses ° 70,171 
Swansdown Cake Flour........ 68,719 
Bird’s Eye Frosted Foods...... 48,440 
Jello Ice Cream Powder........ 48,010 
Sure Jel .cccces vey TrerT errr es 37,674 
Bakers Cocoanut ....... eeestes 27,881 
General Foods Cereals.......... 22,608 
JOM  wcccccceces Se eesecereesse », 06% 
General Foods Prods........... 4,927 
Diamond Crystal Salt.......... 4,146 
BSwanmeGewn Tits cccscsccccsce 3,473 
Baker’s Pure Food Colors...... 520 
Post Taasties cccsesecses eeesens 
General Foods Baking Prods... 
iF ge NS Try eee eee 
Sterling Products, Inc............ 
ae os QPRRURC TC CT Te ee ee 1,161,264 
Phillip’s Milk of Magnesia..... 711,138 
Lyon’s, Dr. Tooth Powder...... 572,2 
Caldwell’s Syrup of Pepsin..... 533,6 
MiGOl vecece BPE CTR Tee COC 471,024 
PIOtOROr Ss CRRCOFIG <rccccscsivs 356,65 
Caldwell’s Pine Balm, Dr...... 159, 
Phillip’s Dental Magnesia...... 142,760 
PRDO'R TPIBVODGIR. 6.062 cc ve ccvcns 76,174 
Pape’s Cold Compound......... 44,718 
California Syrup of Figs....... 43,346 
DRGOTUNE. Svcccecccnasidccenes 27,743 
Sterling's FPYOGUCTS 2. .ccscvcees 14,779 
ee ig: SRR ee cee ee 8,403 
BOUEG. BEVER. caccsessencsvccrs sone 
Te SON. Ants cateee eens  ee6 e808 
eee TO ec ceaveceescvesd usar 
MOMNOGGe OS AL TAFAM Qk ccicwvwencs 986,783 
Kellogg’s Wheat Krispies ..... 905,636 


Kellogg's Corn Flakes ...... 
Kellogge’s Rice Krispies ....... 
Kellogg’s Kaffee Hag Coffee.... 35, 
PONOES OG COPONIG 2 ccc ess icwese 51,2 
ee |) RRA ee ee eae 47,728 
Kellogge’s Whole Wheat Biscuit. 21,273 
IXellogg’s Pep Bran Flakes....  ...... 
Kellogg’s Wheat Flakes ....... os ssees 
mOHONe 6. PROGUCE cavicccesece  busasa 
Hudson Motor Car Co........505. 
Hudson Terraplane (New)..... 1,286,753 
a A 1,056,795 
Terraplane (New) ........++0+. 915,712 
Colgate Palmolive Peet Co...... 
Coigates DeOntvierice. occ csescvas 964,537 
PRMEGUVS Kis Wee ceRsecevenseas 956,961 
Pe CE <cvcccnud.bGu ce see e's 6s 515,207 
Crystal White Bar Soap........ 256,873 


Colgate Brushless Shave Cream. 
Colgate Palmolive Peet Grocery 
es eer rs ee eer ae 
Colgate Palmolive Peet Toilet 
Requities Products eT oe 
Cashmere Bouquet 


149,386 


Kirkman’s Soap ........ oh o> Bee 

Kirkman’'s Soap Chips.... aes 5,082 

Kirkman’s Products ere 2,676 

Octagon Soap Chips........... 2,059 
Calvert-Maryland Distillery Co... 

CRIVEPE “WIRES 6 ico-cecvevessee 2,069,525 

Cie EIR U  W s visic ceaece nee 811,477 


The Wander Co. (Ovaltine) 
meine Ce.. Fe. Fs 


Heinz Tomato Ketchup 
Heinz Fresh Cucumber 
Heinz Baked Beans 
Heinz Tomato Juice 


BEGUN CPORMOU ice ccacecens 44,070 
meine BUY POON .icccrccocnes $4,040 
Heinz Rice Flakes < 


Heinz Condiments 
Heinz Vinegar 
Heinz Macaroni 
SENG CONONER “Uiecek Caen cases 
Heinz Breakfast Wheat 
Heinz Beefsteak Sauce 
PEGINS DEIMCO. BEGOE iarisaiccwcesies 
Heinz Peanut Butter 
Heinz Jellies 


Sun Oil Co. (Sun Oil Co. Prods.).. 


Socony-Vacuum Oil Co., Ine 


Socony Vacuum Oil Co., Ine., 

Pl: a io er ara 2,249,487 
General Petroleum Corp. Prods. 186,957 
BA WeMORONe 25 dsiicicesoazce 8,925 
MOL «POROUS 0.5 6s cae we Feed 5,529 

eee © ASO 90 Sade SERS SOs 

Philco Radio & Television Co..... 
«2 MAAS ee 2», 428,728 
PoE WON Fiviwic-0.4 2k weenie 2,829 

WOR BOCES Ce., THO i scavevedis 
TOMER, CROWD 6 ots ces steers 1,247,244 
EMER OCER CHOW) cccscecacseeecs 1,023,008 
Nash Lafayette (New)......... 114,938 


1935 
No. of 
Cities 


92 
92 


7 
aa 


Advertiser 
Total 
Linage 
1935 
§,051,013 


4,712,189 


4,376,829 


3,438,675 


3,259,260 


2,996,036 


2,881,002 


2,573,012 
2,569,819 


2,498,999 
2,450,898 


2,450,354 
2,431,557 


2,385,190 


(Continued on Page 30) 


Newspaper Advertisers in 1934 and 1935 


1934 
Product 
Linage 
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-~Ile ool 

©oo oot: 
2 we ONOI-1 
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Cn 
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“1 S' to 
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1,237,668 
476,219 
795,199 


347,102 
649,259 
9,312 


eee eee 


1,242,162 
540,154 
491,076 


2,940,938 
392,300 


456,370 


1934 
No. of 
Cities 


80 


60 


Advertiser 
Total 
Linage 
1934 
6,653,279 


1,665,015 


4,666,184 


3,379,918 


2,509,086 


1,275,488 


322,025 


1,757,529 
3,634,429 


2,840, 76- 
3,333,238 


2,202,335 
1,955,499 


2,142,942 


ne 
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ne = a es | 
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ee 
1934 _ 
No. of 
Ee Cities 
ee a 550,27 17 
81 1,550,273 i7 
7 81 2,067,828 76 
nag 85 90 488,538 41 
= 87 61 1,091,264 51 
ba B vi 6s 169,028 59 
; ” 34 rer os 
Heese. 57 822,818 76 
Bs 24 90,445 54 
see 114,794 14 
eae 14 ? 2 
= iow 13 12,555 5 
Ske 9 30,140 4 
; im a 149,825 13 Ant 
: a ee, oh 65,771 4 He. 
} Msi 22,47 
a E eae pee ” 5,022,479 . n Ft phe 
j = oN 5 70 1,540,847 53 wor 
pee aa + 55 ° coees +. 1 
Bey - 46 124,468 37 vou 
eee P 48 aie ne = 
AR, a 8 vere os 
a ‘oN 23 rs 5,843,671 
: tees 75 2,822,316 75 
ae , 60 1,700,712 50 
aie _ 533 570,378 42 
4 Ce é re 18 113,928 19 
Be oa és 27 356,630 26 
Pen: 46 { 129,039 4 
as 7 ‘i 150,668 18 
ae 13 a 3,339,776 fl 
2 ae 17 80 412,092 65 
ae ee ; ie pe = 
; 5 a. 6 68 101,047 53 
ba a, | CU 65 483,948 = 
Se ee 86 26 56,540 &2 ' 
dines 54 37 304,107 24 ‘ V 
> errr 7 39 65,041 24 Aw 
ard ae rer | aa 4 - a 9° ‘ 
he yaaa a | 16 set.ee8 Me Be: 
ae. 86 256 393,586 74 
ie ng | 4 con 
+ ee 17 24 soca. oe 
Mees: 4 44,957 14 
: , 
et : 82 3 Cednes ee 4 Sur 
ae ey ly ipahas as ; 
- | 7 a | 17 ee ie / the 
4 eae : 9 Saws a\ i Wy 
: er 88 | o Phe 
a it « errs i 7 r “ee 
Pyar se 3 16 ”3,068 38 mm 
Pe os.” 65 9 28,086 27 4 mo 
Pre pseu ‘ 1 . -» me 
EP GeO “ 24 Sead a 4 ) 
ica a | 13 pwn i ‘ 
2 antes 88 . 453,064 66 als 
5 Aig ene 85 “* 10,957 18 ; the 
ee 80 is 7,542 21 BS osu 
Me ont 83 | 4,323,660 oe fl 
oy eee 74 88 1,156,458 80 : the 
ia tac 60 87 80 ¢ the 
, 49 61 58 “4 ‘ 
ee 49 | 66 62 - =«C 
ee 38 67 65 dis 
sae ae 45 | 40 23 o 
ae 4 —_—— 20 10 en 
: ae 8? | 38 38 T h 
eae ee eh 12 14 - 
5 E ete PALioes 79 34 36 wa 
a 86 15 : 79 AA 
ee 76 4 =: 37 | 
bee re 44 4 Shite carat eis / 
Tate, 40 29 25,108 14 ing 
re 3 ~~ cs 112,24 63 ; 
boa Nea 15,475,371 me ett : pay 
es cr — a = 
j - es 94 993,595 86 wh 
“ 95 36,570 9 : 
se - 93 1,015,806 78 ha 
yes ile 7 | 83 618,321 78 col 
Ce 75 54 294,548 56 
» a ae 4 | 53 eee “e — 
33 271,262 7 
j a = rate M4 I 
: eh 52 | 26 26,732 20 
re - 73,238 13 ] 
‘ 40 ~ 31,758 16 Yo 
51 ie 19,088 20 Pr 
yah 36 | 
ie, . a a aa 
eee 90 85 
ae 20 85 ih 
s jaan 32 89 85 = 
a 51 a a 
ge 30 68 54 
cant ee v° 81 68 
a 37 75 10 
; er er bai $3 31 a ee 
Pr a 55 penton ga 
- AES ne 24 
De se a5 ‘ 
a 90,567 59 93,284 30 
Rb NS Product sits ve 
a ae Mount Vernon Rye Whiskies = 36,594 48 56,797 41 
dic hee 13 10,572 11 119,734 21 
fee ue 30 10 Sn Sians Aes 
E a #4 i us 6 Seekes ba 
he, es Be » 7 ee ee 
; 5 5 3 treeee ee 
ake +. 
Pi ts 60 322,025 29 
eat ea ep 53 ose bbe oe 
he :3 78 - 
ee 42 
a 3 Heinz Soup ee se ee 709,611 70 66 E 
5 rsd PEGInE BING. Progeciccsccas cease 665,788 72 65 
25 cosceee 994,696 69 63 
- ae Pickle.. 285,185 63 ener - 
— ; 31 “divaex Sancave 69 487,887 64 
ae . ee . 73,240 65 36,894 60 
* 52 67 253,647 67 ; 
i. 43 62 73,560 61 
oi, aa 20 21 403,741 44 
pega sey 33 23,268 58 75,796 51 
| eres 6 21,621 50 acaokta % ia 
cee vs 15,981 55 eoiarnary os 
+ ted - 14,702 19 cee 
at a 12 7,532 17 13,676 | 
7 aid 7,214 54 ey ie 
bse Be 4,772 28 ueses in 
mh _@ 7 2,902 24 owee me os 
F Mae a: . eh . 15,836 47 
: 7 oe, Seow 
ae 8) i | 10 
; ‘. ‘2 ) 
& i 15 92 84 
: 20 I 
a e > ( Wi sk gicc-cs 13 87 - _ 
= E | Geo. Roe Irish Whisky - . 1,955,499 74 
: an ; a P| 
So! J . | 963,742 86 
“Soe : 722,830 82 i 
ee > ‘ = a 82 
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by ae 
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HEARST TROPHY 


award 


Annual 
Hearst for best typography, make-up, 


of William Randolph 


photographic reproduction and press 
work, captured by New York Evening 
Journal. 


FARMERS TO GET 
$215,000,000: 
RUSH NEW PLAN 


Washington, D. C., March 19.— 
Auditing preparatory to payment of 
approximately $215,000,000 on crop 
contracts fulfilled by farmers prior 
to the invalidation of AAA by the 
Supreme Court is now under way by 
the Department of Agriculture. 
These payments included contracts 
of various denominations on all com- 
modities covered under the Adjust- 
ment program. 

Meanwhile preliminary work is 
also being expedited for initiation ot 
the new Soil Conservation and Crop 
subsidy program before farmers in 
the great staple crop sections begin 
their spring planting. Under this 
program $500,000,000 a year will be 
disbursed among the farmers of this 
nation for soil conservation work. 
This amount is about the same as 
was expended last year under the 
AAA, 

Rental and benefit payments dur: 
ing 1935 totaled $580,821,074.38. The 
payments included $130,969,459.25 to 
cotton growers; $108,874,715.50 to 
wheat farmers; $34,259,172.82 to to- 
hbaeco farmers; $237,872,609.06 to 
corn-hog farmers; $57,032,852.90 to 


Picks Marschalk & Pratt 


Modern Industrial Bank of New 
York has appointed Marschalk & 
’'ratt, Ine., New York. Radio and 
hewspapers will be used. 


PHILADELPHIA’S 
HOSPITALITY! 


Though it is Philadelphia’s larg- 
est hotel, the Benjamin Franklin 
has succeeded in preserving that 
homey touch that makes it a 
favorite among all travelers. To 
these thousands of guests who 
sign its register every week, it 
stands as a symbol of the friend- 
ly spirit for which Philadelphia 
is so justly famous. 1200 rooms 
with rates as low as $3.50. 


E 


TH 
BENJAMIN 
FRANKLIN 


SAMUEL EARLEY, Managing Director 


PHILADELPHIA 


sugar producers; $9,383,015.82 to rice 
growers, and $2,429,249.03 to peanut 
farmers. 

Iowa received more money from 
AAA in 1935 than any other State, 
its allotment being $53,251,000, fig- 
ures released here show. Texas was 
a close second, getting $52,435,000. 
The disbursements were made under 
rental and benefit contracts covering 
all classes of agricultural products 
Total payments aggregated $580,821,- 
000. 

Kansas came third in the list, 
farmers of that State adding $40,875.,- 
000 to their exchequers. Illinois was 


fourth, with $34,073,000, and Na- 
braska came fifth, with $33,125,000. 
Other States and their returns 


from the AAA were as follows: 


Missouri, $23,714,000; Oklahoma, 


Louisiana, $19,432,000; Indiana, $19, 
226,000; North Carolina, $17,589,000; 
North Dakota, $16,854,000; South 
Dakota, $16,833,000; Kentucky, $15,- 
417,000; Ohio, $15,210,000; Arkansas, 
$15,032,000; 


Delaware Last 


Mississippi, $14,610,000; Georgia, 
$13,296,000; Alabama, $11,632,000; 
Hawaii, $11,243,000; Colorado, $11,- 
189,000; California, $9,566,000; Mon- 
tana, $9,467,000; South Carolina, $9,- 


390,000; Washington, $9,124,000; 
Philippine Islands, $8,648,000; Wis- 


consin, $7,075,000; Idaho, $6,594,000; 
Michigan, $6,151,000; 

Other states received smaller 
amounts, Delaware being at the 
bottom of the list, with $190,733. 


250 %.. 


$21,828,000; Minnesota, $19,717,000; 


Book Tells How to 
Protect Your Ideas 


“How to Protect Business Ideas” 
has been published by Harper & 
Bros., New York. The author is 


William H. Leahy. 

The volume is described as “a 
helpful manual to aid individuals 
and corporations in the protection of 
their rights to distinguishing de- 
signs and ideas.” The price is $2.50. 


Pushes Walnut Blend 


John Middleton, Inc., Philadelphia 
tobacco distributor, will launch a na- 
tional campaign on Walnut Blend 
pipe mixture April 15. The schedule 
includes Esquire, Field & Stream, 
The New Yorker and Time. Han- 
cock Payne Advertising Organization, 
Philadelphia, is in charge. 


° 
Plan Campaign on 
Silcrome Steels 
Ludlum Steel Co., Watervliet, N. 
Y., is launching a campaign on Sil 
crome heat and corrosion resistant 
steels, starting with a color page in 
the March 28 issue of The Saturday 
Hvening Post. 
Subsequent advertisements will 
feature many uses of Silcrome stain- 
less steel, and will offer a new cata- 


log, “New Ways to Increase Sales 
and Profit with Silcrome.” Wm. B 
Remington, Inc., Springfield, Mass., 


is the agency. 


Kendall Appointed 
Grain & Feed Review, Minneapolis, 
has appointed J. A. Kendall, Los 
Angeles, advertising representative 


| for 11 Western states. 


LOUISVILLE HOME 
BUILDING INCREASES 


- LOUISVILLE BUILDING PERMIT GAINS 


0 1931 


754 


1932 


60 


i983" «1934 1935) 


988 


775 


ED by a 250.6% gain in construction of small homes, total estimated value 


of permits last year increased 44% over 1934, following a 47% gain the latter year 


over 1933. 


The total building construction reported by the city government is con- 


siderably underestimated because of the fact that many distillery improvements were 
outside the city limits and not included in the building figures. 

Further evidence of the fact that ready money is available in this market is indi- 
cated by the tax payments. During the discount period 64.98%, of the face of the 


bills was paid, an increase amounting to $1,012,281 over last year's collections 


during the same period. 


To reach and sell Louisville and its market, Kentuckiana, which includes prac- 


tically all of Kentucky and a large part of Southern Indiana, you need use only one 
low-cost medium. 


Che Courier -Zonrual 
THE LOUISVILLE TIMES 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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1935 1935 Advertiser 1934 1934 Advertiser 
I 7 N at | ti r l ( 3 5 Product No. of Total Product No, of Total 
ea Ing ewspaper V er 1se Ss, Manufacturer & Products Linage Cities Linage Linage Cities Linage 
1936 1934 
(Continued from Page 28) Norge Corp. ... wae 1,161,257 Sponee ‘i 1,078,162 
Norge Refrigerator NGO,495 ‘oe Vot, 420 , 
Norge Elec. Products ......... 182,656 3o teense “+ 
1935 1935 Advertiser 1934 1934 Advertiser Norge Misc. Products ......... 42,868 6 aia 
Product No. of Total Product No. of Total Norge Washer .....-.seececese 35,097 15 19,194 10 
' ‘ . , , . + j z Jorge E ze 20,482 13 eeeces ee 
Manufacturer & Products Linage Cities Linage Linage Cities Linage Norge Range .....-.sseeeeecece 0,482 . 
etaatataeiatad abe . 19235 1934 Norge Oil Burner ....-..-+++++ 4,759 5 4,543 6 
NE ae ee 2,251,469 ; 1,730,503 Continental Baking Co.... 1,099,800 7 1,043,274 
Shell Petroleum Corp. Prods 1,053,851 3 29 Wonder Bread .... P ; 926,609 36 1,043,274 44 
Shell East. Pet. Prods., Inc. 771,186 26 428 31 Hostess Cake . ; ; 173,191 - i jj Paws: es 
Shell Oil Company Prods. , 421,150 10 765,245 10 ; : BG : . Po . a ‘ 
Shell Furniture Polish 1,898 6 ‘ New York Tel. Co.... cee li 1,088,206 16 794,684 
Aneggen ha ~eanee re “gots National Dairy Prods. Corp 1,042,389 1,395,422 
oe (ees ‘ini 7 Sheffield Farms Milk 11 406,388 11 
(ieneral Electric Co 2,081,292 1,332,572 Fro-Joy Ice Cream 14 160,920 13 
General Electric Radio . 676,444 oy 222,718 45 Breyer'’s Ice Cream 2 165,973 11 
(jeneral Electric Refrigerator .. 682,733 8 614,947 50 Supplee ee, «ese 4 137,03¢ 4 
General Elec, Misc. Prods...... 242,774 58 157,307 45 Supplee Ice Cream 5 717,596 _- 
(G E” Mazda Lamps 95,435 SR —  etigtibeas i Ka Kraft Miracle Whip 8 210,431 24 
" , , , . 9« 
General Electric Oi] Burners... 107,437 28 111,422 12 Kraft Cheeses 11 40,904 23 
General Electric Fan ..... a 85,291 67 65,960 57 Supplee Products 3 teesee ee 
General Electric Range 71,338 17 23,747 11 Supplee Butter 3 30,746 3 
q General Electric Washer 41,624 zy 41,434 28 Supplee Cheese .......++seeeees 3 $1,283 3 
j General Elec. Vacuum Cleaner, 26,180 22 7,749 7 Natl. Dairy Prods. Ice Cream.. . : 107,662 a4 
General Elec, Air Conditioner.. 18,459 12 29,716 15 Deerfoot Farm Meat Prods.... ‘ o° 39,302 ° 
Hotpoint Refrigerator ...... 15,258 7 4,637 6 Jersey Ice Cream........ = 6,691 3 
; General Electric Ironer 10,005 11 7,842 12 ; P :, aoe ‘ 7 
: General Elec. Dishwasher 8/314 5 4,995 8 Kelvinator Sales Corp... — 1,039,949 = na 930,087 
atc Mehnan Sinise bie ; 40.098 3 Kelvinator Refrigerator . 783,024 63 681,066 55 
. Edison Mazda Lamps.......--. «sees: igh . Leonard Refrigerator ......... 239,083 50 231,886 43 
. Frankfort Distilleries, Inc. 2,073,759 1,542,952 Kelvinator Air Conditioner .... 12,130 11 2,630 3 
Four Roses Whisky.... 945,186 66 426,413 47 Kelvinator Oil Burner 5,712 5 14,505 
| Paul Jones Whisky. 665,714 63 468,923 47 ae ra ee - an 
. opi ” , S. Gi; By Bika ccd sisicevceveesss 0 1,032,91 63 1,258,084 
: enn State Whisky. 115,460 17 105,918 9 8 ’ a : re , 
; : Frankfort Distillers Prods... 89,062 41 267,242 «! R. C. A. Mfg. Co., Inc. 1,024,573 868,434 
‘ Wolf Creek Whisky..... 17 62,182 13 R. C. A. Victor Radio. . 545,807 &0 779,031 75 
Old Oscar Pepper Whisky.. lo “* . Re a ee ee 389,588 67 78,165 66 
. Old Wilderness Whisky.... ol R, Cc. A. Victor Records 78,706 30 11,238 2 
Mattingly & Moore Whisky 13 . Radio Corp. of America.. 7,124 | ee 
h Shipping Port Whisky... 22 12,274 0 R. C. A. Communications 3,348 6 
. Rock Run Whisky... 7 : a wr 
_| Eastman Kodak Co,... . 1,000,655 177,229 
Standard Oil Co., of Ind, Prods.. 17 1,827,273 . 15 2,008,326 Eastman Kodak Co, Prods.... 1,000,655 + ‘2 } 
"es > Kodak Film .. bsnidwi des dade Te : 149,968 25 
eS SE eee reer - 1,782,029 570,695 Seay is 27,26 
‘Saute NS en nos be bh SO 1,569,747 64 251,368 13 Kodak Camera P : 27,261 19 
. Squibbs Dental Cream — : 105,813 §2 48,300 5 Hills Bros. (Coffee). si ea 25 993,080 24 926,873 
Squibbs Cod Liver Oil...... 36,294 19 35,118 10 ; - - 
; Squibbs Milk of Magnesia..... 30,320 Re 8 =—— el wel na Standard Oil Co. of Ohio Prods.. 7 988,832 7 843,242 
niet an at pel = oes eee : Lge i. Lamont Corliss Co.. .saennee 983,494 916,955 M 
aan ian wae _ , sees oH Nestles Candy ... hove 441,681 305 208,245 22 i 
ee ee aes 66-770 "7 Pond’s Cold Cream.. ' 297,571 23 170,025 21 ‘ 
n> , bhe wate te ree : O 1. —:. See : 7 204 15 Pond’s Vanishing Cream.. 102,606 22 49,353 21 r 
‘ ? Squibbs asteless Castor O11... weer <f,6 ‘ Oxo Cubes ..ccccccccses 84,316 yg 57,282 8 , 
ee Continental Distilling Corp...... 1,773,309 1,976,354 Pond’s Preparations 57,320 6 399,682 29 ) 
eo Cobbs Creek Whisky .......... 628,842 ee eee xs Pond’s Face Powder......-.---  seeees . 32,368 17 ’ 
ote Continental Dist. Corp. Prods.. 418,747 26 380,691 39 ee H oe 972.036 sane & Bo 
cea: Rittenhouse Whisky ........... 305,604 38 275,016 20 “a cbse "68 g19 ¥ anaes 622.977 - tala 
ae eS eee 201,846 41 225,633 33 fenaiwaie).....2......... 2746 7 211.323 7 j 
a e ; “ a : ee ages oom Freezone ...... . 274,641 7 311,323 74 } 
Mec Callum’s Scots Whisky... 84,120 16 96,289 25 Jad Sal 39.45: - . Ro pa : 
Keystone State Whisky 63,006 10 73,918 12 pp le tn ET gery Ad Conere . 
Dustic Whisky ain idl 43.152 . F Limestone Phosphate .......... 109,812 26 258,575 25 4 
tus Se cCecneemeceasvan 3,152 2 bees en aot oa . 24°50 03 21.375 2 
Cavalier Gin ...... je 10,679 8 176,395 35 ls ne roducts.......... bn i 131,845 : : 
Patrician Bourbon Whisky.. : 8,947 5 hho s se Ola English ak. = 14, 869 94 cliitditade d ’ 
Dixie Belle Protects rere 6,366 5 pee a Hill’s Nose Drops... 14,109 12 i C 
SWOepAtAkon <5 AO ll ee a .Y reat eee ‘¢ Hill's Cascara Quinine......... = ....-. Py 65 » ture 
Snug Harbor Whisky... ; ane 22 ; 62,322 15 | 
ter CIGD kn cc cisess sexs rare: 20,444 14 Best Foods, Inc..... 953,483 900,33 » the 
NUCGOR cess bjs 400 295 3 16 i : 
\merican Oil Co.... ere er 1,656,201 1,462,336 Hellman’s Mayonnaise ... 346,586 32 14 a pou 
American Oil Co. lI’roducts..... 1,656,201 41 1,446,344 36 Best Foods Mayonnaise..... 206,802 12 26 B Geo 
Fe TEC OT CT CEE TCC CLT Te ee 15,992 Ht) Best Foods Horse Radish Mus ' 
tard re é 9 p  (Ger 
Studebaker Corp. of America..... 1,651,805 1,363,757 eR eta, ey : : the 
, Studebaker (New) ........ wee. 4,682,987 91 1,166,082 83 Glenmore Dist. Co. : 952,049 327,793 x 
Pierce Arrow (New)... : ate 108,165 54 190,376 D4 Glenmore Whisky .. 397,084 53 ; | 
White Trucks ..... ; 2 - 11,403 14 5,322 12 fom Hardy W hisky. . oonevas 2ZOS,547 o4 35 sen 
Studebaker (Truck) ........... aoe eee i 1.977 4 Two Naturals W hisky... 173,342 nh 17 : 
Glenmore Distilleries Prods 72,919 1S 83 rect 
Canada Dry Ginger Ale, Inc...... 1,640,231 1,547,484 Mint Spring Whisky ...... 10,157 23 ‘ la 
Canada Dry Beverages.... . 82 201,301 27 Anchorage Whisky ..........+.  ceseecs hy § pe 
Johnnie Walker Whisky... 3y 262,748 26 a ‘ > ag pan 
’ rexas — lucts.. 7 56 99 ve 
Canada Dry Ginger Ale.. 45 684,370 67 exas Co rot om . 61 7 561,422 7 
Hupfels Beer ........ 10 182,646 10 Potter Drug & Chemical Co 836,617 
: F Cuticura Mise, Products . H70,495 SS 78 sai 
= a CINSANO VOFMGUIR <2. cde sctscre 79,579 10 ccuken ‘ Cuticura Soap ..... 136,250 sd 78 
; ; CRBRGR DOT GI non kt hv sicsccear 74,008 22 122,777 23 Cuticura Ointment .. 76,874 S4 7s — + 
pes ; a Canada Dry Sparkling Water.. 48,327 It 44,72 7 Cuticura Talcum .. 36,421 83 76 
ae ae : Canada Dry Liquorg ....ccceee = saves 58,921 4 Cuticura Shaving Cream ; ad , 64 
Ae Quaker Oats Co., The............ 1,585,408 1,022,021 | Brown-Forman Distillery Co 914,580 225,502 
Quaker Oats Cereals. 661,594 6S 63 Bottoms Up Whisky....... 160,581 a4 86,284 26 
Aunt Jemima Pancacke Flour 443,470 65 65 King of Kentucky Whisky 191,425 rr eT a 
Quick Quaker Qats.......... 140,264 20 27 Old Polk Whisky......... 1o1,519 12 $0,682 21 
(Juaker Oats ...... , ; 93,749 17 19 Hlere’s Luck We ROE sb. oases 53,518 24 13,134 17 
: Quaker Quick Milk Macaroni... 86,214 BR a a Isrown-Forman Distillery Co 
Guaker Crackele icc crccececes 73,611 20 60,414 22 PrOGUuCtS ....csecesseeees 48,895 15 13,926 10 
Quaker Whole Wheat Biscuits. 47,648 4 45,817 5 Old Mill Apple Brandy 8,344 10 10,417 7 
ee OCLs BE COPEGRIO 2c cvaccccass 38,958 $ ae Old Hawthorne ..... Sees 21,059 i 
5 (luaker Puffed Rice. . . 42 Goodrich, B. F. Co., Inc 901,666 899,734 
Qluick Mother's Oats. 15 Goodrich Tire & Tubes. 720,275 75 897,164 81 { 
‘ ric > 2e7 9 
Hiram Walker & Sons... 1,527,708 936,385 ay ee tere eer tenes 181,387 20 tases is ' 
Hiram Walker & Sons Club U. S. Rubt peel sel a aOre 
ME | easy conse exes 545,787 rrr “4 . S. Rubber Co.. 893,877 583,457 
Hiram Walker & Sons London U. 5. Tires rosa eee eeesreenes 35,805 77 554,217 67 
RN I Ss ie a tg we eee 447,989 59 20 Gaytees 28,900 17 29,240 17 
Hiram Walker & Sons Whisky. 356,692 41 sis Keds .. 29,172 17 Seine a 
4 Hiram Walker & Sons Products 141,303 58 56 Greyhound Management Co 887,135 778.055 
Wee DOG WISE... ccscacsse 30,718 18 Greyhound Lines .......... 654,539 63 489,328 49 ; 
Royal Oak Whisky .... 5,219 a) te Southwestern Greyhound Line 81,198 8 134,569 11 
Canadian Club Whisky..... +s eee . 375,848 48 Pacific Greyhound Lines..... 67,732 9 116,989 10 
ren High Whisky er j 56,865 20 Northland Greyhound Lines... 44,442 Be  — RR Re : 
saci W hisky ese eee 16,582 11 Southeastern Greyhound Lines.. 26,561 5 26,197 5 
Stodart’s Scotch Whisky.. 3,276 4 Capital Greyhound Lines....... 6,459 RB —— gate hieNs ee 
National Biscuit Co 1.523.272 1.333.156 Atlantie Greyhound Lines.. 4,223 5 10,972 4 
NE é BCU WO. cesees ‘ ° od ,cla ,o00,1060 ‘ 
Shredded Wheat ... 1,166,252 94 763,464 87 Hearst Publications ....... 878,669 1,018,451 
National Biscuit Co. Crackers. . 330,978 48 546.472 80 _— ree American 203,577 24 197,190 21 
MER) aca cc obipe Ren Out aal 26,042 3 23,220 9 carst Newspapers .. 176,141 | rs. ‘ 
= 2 American Weekly, The 149,760 9 212,208 9 
Gulf Refining Co. Products. 6% 1,515,333 61 1,291,505 Chicago Herald & Examiner. 24,557 20 109,876 34 
. ‘ oF ‘ COG WOME. - 4:4 Sirs ea bse ae Fes 113,920 ( Qo 7 . 
4 i 4 4 che Medic 2 0 ros no P 2 © : ve ) 159,704 t 
Lydia E. Pinkham Medicine ¢ 1,503,153 3,016,847 Cosmopolitan ...... 58,848 47 105,676 72 
Pinkhams Vegetable Compound, New York Journal.. 22,888 3 87,203 20 
API Bhs issevcrsiiecewsacves 980,694 42 1,947,414 85 Chicago American 15,286 4 32,776 6 | 
Pinkhams Tablets, Lydia E. 515,389 92 762,771 85 Motor ........ Beis 8 6,859 5 3,948 5 | 
Pinkhams Products, Lydia E 7,070 5 306,662 83 Boston Advertise: 6,355 3 13,550 5 
Atlantic Refining Go. Products - — ‘4 PO sag eg cng: Sh oe ‘ 1,881 & 
Athi te £ Go. oducts.. 3 1,464,221 27 1,888,685 pe rec ta i ey ey 28,918 3 
Vick Chemical Co..... eck ehenss 1,436,678 1,586,850] Baltimore News-Post 28,146 3 
Vick’s Products. ‘ 536,895 95 605,457 &8 wiih bp nett — ; “‘ : 23,935 4 | 
Vick'’s Vapo-Rub 400,200 45 230,891 S8 ashington eralc , . 13,440 3 | 
Vick’s Va-Tro-Nol . 290,968 95 567,044 88 Southern Pacific Co. 372,968 1,043.54! 
Vick’s Cough Drops ; 208,615 “5 167.228 87 Southern Pacific Railroad $36,287 a) 1,005,040 17 (= | 
Vick’s Voratone 16,230 86 Southern Pacifie S.S. Lines 36,681 14 38,506 13 } 
‘ ; . Westinghouse Elec. Mfg. Co..... 56.995 ren 
Continental Oil Co, Pr ‘ts. ; } > 9g3 ‘ TY r f , . $96,295 565,601 
mntinenta 1 Co, Products 1: 1,406,983 1") 1,623,885 Westinghouse Refrigerator .... 653.138 65 $18,499 + 65 | 
Tide Water Associated Oil Co 1,392,063 1.811.386 Westinghouse Mise. Prods...... 53,842 YX 94° 40 | 
ride Water Oil Sales Corp. : ‘ Westinghouse Radio .......... 51,820 15 9 
GOR 1,242,121 a 1,414,628 45 Westinghouse Fans ........... 41,568 29 28 
Associated Oil Co. Products.... 149,§ 11 396.758 9 Westinghouse Mazda Lamps.... 29,114 57 oe 
ay Tilf . Westinghouse Iron ........... 21,478 ” oF 
Park & Tilford. aes . 13 Re ae : 4 : : cece. 21,47 20 9 
enkae ..... y eos 492.054 OTS, O82 Tr eo 927,127 Westinghouse Air Conditioning.. 5,335 6 Teer ; : 
Vat 69 Whisky.. : 35 "728 15 1 89 485 21 bears i Vac uum Cleaner... ...... ora 18,490 16 
Park & Tilford Whisks 287.003 : iets . ‘estinghouse LANES cc cccccees rrr 10,446 12 
) , i 13,457 6 Westinghouse Food Mixer 
Booth’s Dry Gin....... 129,087 25 100,088 13 — ing ected Hie MREROE e's 44.0 par 4,861 y 
Martells Cognac .. 99.389 0 ° 4559 15 Westinghouse Electro-Speed 
Abbotts Bitters 19421 “ ‘ 439 2 MOSStOr .acscccce eeceee eeeeee rr ‘ 908 5 
Ciillette Safety Razor Co. \5 1,307,603 73 494.357 : pepe ‘wr : OF CO.. ese seen, a $49,288 356,651 
Sigieas’ tines the sp 94,36 ackard (New) aan 846,370 95 355.651 81 
Bioeth acy 5° oa 1,284,371 1,452,084 Packard (Used) .... , os 2,918 { 
White Owl .. 971,370 13 $59,275 33 ’ ) : Pink i eco) Baba: GQeteney ye i ~. Madeata os e 
Van Dyck 313-001 , 196.249 ee I seca i Pay SOs kis 6 mkckee ‘ 835,201 1.276,4 
Robert Burns mar ce oe abs Se Se Mey bbs kos koe we Ss 645,957 791,661 71 
a ! 396,560 1 Blue Ribbon Malt. ‘ re 135,104 57 243.380 67 
gical nied 612,740 1 Rea ees 999 ager e 885,881 Pabst-ett Cheese . eres 54,140 21 241,384 34 
ee . . , re | | ~-0,0 ” ol bd j Ye ie 7 
Sal Hepatica 198.910 i oat eas a ( tnadian Pacific | pie ericies er $22,027 725,972 
Mum ote 2 2 129.532 , 117.157 * Canadian Pacific Steamship. . O64 719 65 581,237 62 
Peterman's Exterminators ? 98799 59 Canadian Pacific Railway..... 257,308 58 144,735 54 | 
Vitalis ; 14 83.303 14 Salada TOA Co, INC. soccnvecees ee 18 $17,643 42 $22,090 
Minit Rub 12 87,342 9 Gold Dust Corp... brates. 811,013 422,119 
ingram’s Milkweed Cream i 4,467 10 SU eee oe nwa 811,013 53 411,520 31 : 
Bristol-Myers Products .. 2,838 Gold Dust ... 70,598 me 
Ingram’s Shaving Cream....... ...... : 79.764 29 : ae Ph. cee ; ; 0,599 o 
Ravuk Cle ’ 7 oe Standard Oil Co. of California.... 807.094 920,479 
yun igars, Ine¢ tt 1,228,921 40) 1,260,259 Standard Oil Co. of Calif. Prods. 652,577 13 920.479 9 
Goodyear Tire & Rubber Co., In 61 1,217,414 74 2,549,602 Standard Oil Household Prods.. 154,517 11 Pence rice 
Firestone Tire & Rubber Co...... a0 1,203,605 83 2,071,667 (Continued on Page 32) ~ 


¥ ° fe ate By’ ly pi tent cae Sale ee 4 » We!) fo ee ae Se ee ee Pe Se IE re SSeS oe Pas PN FP Ve th te: o>. i ea ee oye 06 Se ‘ bey ¢ pom & . a ~ i 8 ae SES Lt) Seal aha 
c ‘ a4 de te Nee ee ae Ree ae nop getty ee hc Tie JRL MAR SENSO? Bree ae a Seat cae. We Re a. a go eg es Sk at ila Ee A Re ee ee oop aR MA ie ie St hs Ba ee Meack J ee 
+3 . ¥ ~aih Shipp, Lag ee : pa Sa . ay ee er 4, Bin 2 Spm gh eat at Se eee ae by aera : 5 “ i ey de, : aN, ; SC oe Rae eee 
J a 
y By . %, 
~ Re 
Baty top ast d ate 
i c ‘ ee 
: ¢ ¥ 
7 rie te ed fa : ae 
Se aot SN ba 2 os ‘ / + ie N Gert So ee 
= : pa”. he ee pe é PRS SA pe eee Sere “ 4 BES a ‘ca iat eee Shc eae. . a oF: , a le cae ce Sh Fe io tae a Sse pare OS Ae EE ee a ee pA iy NP tere fA Pen et a 
ae eo Po Sete om Pbk lie Tes eres are yr ye > Wea, Ge is ee deat eae fo ee OS 2S ar Gee bh SOE ee ie Ok eso tga, te oe on etiatte Say aL, BAe Saree SB has a Pee bide os fie sane Bl ORGAN Nee ‘ib cough ? Pree MA 
; Sts. <3 ey I NS ee % TS Ty Se are se Pee se Moet ‘yet se A ci she aoe artaeed bo PQ? a aes Sa te See asae Fe ei Cet Smee Aaa) eee ei ena Aine tae ep CUS 2 Sar aba Let ea ean nae Re Soe yee rhea Way nN ee See Baye ona. a Re hk ie Mt 
, td a eure ERRNO ag Cree U's ee on a eM Oe Re ee OAL Pine St eee RS pinata ic ne ishing We 7 oe Rear ee a a ROA Foe iain ee A Meagan id Pg ORs es nobis OI 2 «OR on aR ee ae 
; 3 ¢ ; aie th. * iS eh (eee peer. ie i acme SDSS “RS SN een Ne th RN eK STAT MSP Rt eR pee Esty PG a 5 RCI Nts ee Ge SE Pe AE Bee SO ae RI ot caw As a PR Fiat fuk oa eee eas ee VN: io 
: a Z q 5 ep we micenen ses a 5 ‘ eye Se At ee ae - . ss : Nets ees <3 A ire ry oO a ey ie Sta pee Sees 7 
‘ : ~ ieee as he Lp Bee end ay 7 a f +. ba ae y ees 4 r * ‘ ae PD Sgr be A coe ¥ 


ial 


I3 


34 


p01 


090 


= 


March 23, 1936 


ADVERTISING AGE 


31 


— 


REMINISCES 


George A. Hughes. 


PUBLIC INSISTED 
ON PURCHASE OF 
HOTPOINT IRONS 


Bought Edisons Only After 
Supply Was Exhausted 


Chicago, March 16.—The expendi- 
ture of $20,000,000 for advertising in 
the past 25 years in behalf of Hot- 
point products has proved profitable, 
George A. Hughes, president, Edison 
General Electric Appliance Co., told 
the Agate Club today. 

This expenditure, he added, repre- 
sents not only advertising placed di- 
rect by the company, but also that 
placed coéperatively by utility com- 
panies, dealers and others. 

“Looking back over the _ years,” 
said the veteran appliance man, “I 


| - 
INCREASE YOUR 


SALES ABOVE 
THE AVERAGE 


That's a definite possibility 
in the Akron, Ohio, mar- 
ket, according to no less 
authorities than the Brook- 
mire Economic Survey. 


In line with their fact find- 
ing study, the Akron Bea- 
con-Journal, during Janu- 
ary and February, 1936, 
showed an sna in- 
crease in Retail, General, 
Classified, and Total Ad- 


| vertising Lineage. 


| And for the same two 
| months of 1936, the daily 
_ net paid circulation of the 
| Akron Beacon-Journal 
reached the highest total 
in the history of the paper. 
Complete economical cov- 
erage at one low cost. 


AKRON 
BEACON 
JOURNAL 


Member A. B. C.—A. N. P. A— 
Major Market Newspapers, Inc. 


REPRESENTED BY 
STORY, BROOKS & FINLEY 
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believe that we might have spent 
even more to advantage. 

“We started in the trade press, 
which was an important factor in 
our success. In fact, the foreign 
business alone which we received as 
the result of our advertising in busi- 
ness papers paid for the space sev- 
eral times over.” 


Creating Big Name 


Mr. Hughes emphasized the value 
of an advertised name in making 
electrical appliance sales, as com- 
pared with another name, no matter 
how well known, which was not sig: 
nificant with reference to an indi- 
vidual product. 

After the merger of the Hughes 
company with General Electric, some 
effort was made to use the trade 


name Edison on the electric flat irons 
which had become famous through 
advertising of the Hotpoint line. At 
a store on the board-walk in Atlantic 
City were displayed irons under both 
the Edison and Hotpoint brands, but 
it was impossible to sell the Edison 
irons until those carrying the Hot- 
point name-plate had been with- 
drawn. After that the company de- 
cided that the name built by adver- 
tising should be retained. 

“Some of you who know that the 
cost of electric current has declined 
from 30 cents a kilowatt-hour to a 
national average of four cents,” said 
Mr. Hughes, “can hardly realize how 
difficult it was in the early days of 
the industry to get the public to sub- 
stitute electrical appliances for the 
products they had been using. Only 


by building up a maximum load 
through general use has it been pos- 
sible to reduce rates as steadily as 
has been done. 

“When electric irons were first in- 
troduced, utilities, anxious to in- 
crease their day-time load, had to 
give them away in order to get house- 
wives interested. And it was even 
difficult to give them away—we had 
to leave them on the front steps and 
run like the devil!” 

Now, Mr. Hughes said, the market 
for electric flat irons is almost satur- 
ated, with 95 per cent of wired 
homes in possession of these appli- 
ances, which lead the field in this 
respect. 

The head of the big appliance com- 
pany defended public utilities from 
the attacks which have been made 


upon them, and said that their record 
demonstrates that utilities reduce 
rates just as fast as an increased 
demand for current makes it pos- 
sible to do so. 


Gets Leipzig Fair 

Leipzig Trade Fair, Ine., New 
York, representing the international 
trade fairs held semi-annually in 
Leipzig, Germany, has retained Wild- 
rick & Miller, Inc., New York. Maga- 
zines, newspapers and trade publica- 
tions will be used. 


Maxon, Chicago, Moves 


The Chicago office of Maxon, Inc., 
has moved from 180 N. Michigan 
Ave. to 919 N. Michigan Ave. The 
new telephone number is Delaware 
3536. 


—— ——_—_—_——— = 


NATIONAL REPRESENTATIVES: 


MOST 4,(ked Yo NEWSPAPER 


414,706 


INQUIRIES FROM READERS IN 1935 


Last year’s sports promotions 


55,660 PARTICIPANTS — 2,023,100 SPECTATORS 
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CHICAGO 
AMERICAN 


»+-a good newspaper 


Rodney E. Boone, General Manager 


HEARST INTERNATIONAL ADVERTISING SERVICE 


Consider, Mr. Advertiser, that 
in 1935 we had well over 
400,000 inquiries from our 
readers. Consider that, in our 
last year’s sports promotions 
there were 55,660 participants 
and 2,023,100 spectators. This 
is an amazing record of re- 
sponsiveness, indicating an in- 
terest in the Chicago American 
(including its advertising) 
that encompasses not merely a 
few, but practically all of our 
readers. 


And the reason for the active 
responsiveness of our readers 
is that they are active them- 


selves! They are young — 
mostly in their 30s and 40s— 
alert, imaginative, energetic 
men and women with comfort- 
able incomes. This large, 
active audience is the result of 
an editorial policy of terse, in- 
timate news presentation, 
dramatically illustrated. Our 
readers want action. They get 
it from the American—and 
give it to our editors! 


Chicago American readers 
convey their responsiveness to 
us through letters and phone 
calls. They'll say it with sales 
to you. A word to the wise is 
—advertise in the American. 
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e ° 1935 1935 A.lvertiser 1934 1934 Advertis 
Leading Newspaper Advertisers, 1935 — fo “ee BC, 
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(Continued from Page 30) Niagara Hudson Power Corp... 501,160 301, 35% 
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) } 111.67 1 11 Indo-Vin Inc. (Mosby's Indo-Vin). s1 eu G42 13 337 
; Nose & Throat Drop 4 6: oe Congoleum-Nairn, Inc, (Linoleum) re | 190,895 
I « White Cream H.044 14 9 allantine, P., & Sons (Beer & 2 2 a 
White Products 89 7 BERG. ae ga ahwiee ve eee ans 24 1,889 34 158,01 
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Bab-O ; — rhoaall | Sea WES 4 United Fruit Co..... ae SSOLTNG 365,017 
Babbitt's Prods . TS, 18 ‘ 14,691 20 United Fruit S. S. Co SOSONT " slot 1:3 
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Amos ‘n’ Andy 
Make Personal 
Dealer Appeal 


Chicago, March 18.—Although 
Amos ’n’ Andy are in their seventh 
year of sponsorship by Pepsodent 
Company, the sales talk which they 
gave Monday night was the first 
ynder the Pepsodent banner. 

This break in custom gave special 
emphasis to their introduction of an 
improved Pepsodent toothpaste con- 
taining @ special polishing agent, 
which the comedians said cost $200,- 
000 to develop. 

The new product is promoted as 
a “super-soft, high polish” paste. 
The company is featuring a “triple- 
your-money-back” offer on the new 
product. 

The consumer is invited to try the 
new paste for a week, compare it 
with another dentifrice, and then, 
if the consumer is not satisfied that 
Pepsodent gives “three times the 
yalue,” the company will send him 
a check for three times what he 
paid for Pepsodent, on receipt of a 
short statement of opinion, and the 
unused portion of Pepsodent and 
the other dentifrice. The offer is 
restricted to one tube per person. 

Tomorrow night Freeman F. Gos- 
den and Charles J. Correll will be- 
gin their eighth year of broadcast- 
ing, with the 2,286th episode of 
their struggle to solve the intrica- 
cies of the grocery, realty and taxi- 
cab business. 

The two brought the Amos 'n’ 
Andy characters to the air March 
19, 1928. The characters were in- 
troduced on NBC networks by The 
Pepsodent Company August 19, 1929. 

During this record-breaking series 
the comedians have missed but one 
broadcast. That was on Nov. 22, 
1935, when they failed to return 
from a hunting trip in time to reach 
the studio for their early evening 
program. 


Elliott Roosevelt 


Joins Hearst Radio 


Elliott Roosevelt, son of the Presi- 
dent, has been named vice-president 
of Hearst Radio, Inc., operating 
company for Hearst-owned broad- 
casting stations. 

At the same time Mr. Roosevelt 
became president of KTSA, San An- 
tonio, and KNOW, Austin, Tex., fil- 
ing applications with the FCC for 
voluntary transfer of ownership to 
Hearst interests. 


Agency for Revol 
Churchill-Hall, Inc., New York, 
has been appointed by Revol Nail 
Enamel Corporation, New “York. 
Trade papers and women’s maga- 
zines will be used. 


The Retail 
Lumber Trade 


faces the 


Greatest 
Opportunity 
for Profit 
in history — 15 years’ 


accumulation of build- 
ing needs. 


(See report on page 52 of our 
March 14 issue.) 


American fiumberman 


431 So. Dearborn St. 
CHICAGO 


Complete Hotel 

Coverage at 

Minimum Cost 
oe 


203 N. WABASH 
cHIicaé6gés9d 


HOTEL JOURNAL 


FEBRUARY NEWSPAPER LINEAGE SHOWS SUBSTANTIAL GAIN OVER 1935 


TREND OF GENERAL NEWSPAPER ADVERTISING 
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—Media Records. 


GENERAL COPY 
JUMPS 13.97% 
IN NEWSPAPERS 


Chicago, March 19.— February 
lineage in the national classifica- 
tion in newspapers of 52 cities meas- 
ured by Media Records, Inc., showed 
an increase of 2,353,542 lines, or 
13.9 per cent over February, 1935. 

The February total of 19,292,858 
lines was the highest since Febru- 
ary, 1932, when the general classi- 
fication totaled 20,142,224 lines. 

General lineage for January and 
February this year totaled 36,978.- 
627 lines, an increase of 5,050,731 
lines, or 15.8 per cent, over the to- 
tal of 31,927,896 lines for the first 
two months of 1935. The two 
months’ total was the highest for 
any corresponding period since 1932, 
when January and February general 
lineage aggregated 36,982,901 lines. 

Total newspaper advertising in 
the 52 cities amounted to 90,540,596 
lines in February, against 85,430,259 
in February 1935, a gain of 5,110, 
337 lines, or 6 per cent. 


Financial Leads Parade 


The largest February gain of any 
classification was made by financial 
advertising, with general advertis- 
ing and classified advertising tieing 
for second place. 

Financial advertising totaled 1,- 
909,006 lines in February, compared 
with 1,449,776 the year before, an 
increase of 459,230 lines, or 31.7 
per cent. 

Classified advertising totaled 17,- 
457,242 lines, an increase of 2,134,- 
540 lines, or 13.9 per cent, over the 
15,322,702 lines run in February, 
1935. 

Retail advertising rose to 48,276,- 
786 lines from 47,534,992 the year 
before, an increase of 741,794 lines, 
or 1.6 per cent. 

In total display advertising, line- 
age in February amounted to 73,- 
083,354 lines, an increase of 3,065,- 
797 lines or 4.2 per cent, over 70,- 
017,557 lines carried in February 
1935. 

Retail Lineage Up 


In the department store classifica- 
tion, advertising rose to 19,795,488 
lines in February, compared with 
19,339,809 the year before, for an in- 
crease of 455,679 lines, or 2.4 per- 
cent. 

Automotive advertising in the pa- 
pers measured totaled 3,604,704 
lines, a decrease of 578,769 lines, or 
13.8 per cent, from the 4,183,473 
lines carried in February, 1935. 

For the first two months of 1936, 
total newspaper advertising in the 
52 cities showed an increase of 6.8 
per cent over the same period last 
year. Increases by classifications 
were as follows: retail, 4.3 per 
cent; general, 15.8 per cent; finan- 
cial, 25.8 per cent; total display, 4.9 
per cent; classified, 15.6 per cent; 
department stores, 3.7 per cent. 
Automotive lineage dropped 29.2 per 


cent. 


Issues “Vacation” 


Vacation Magazine is issuing a 
school teachers’ edition May 1, when 
it will be mailed free to the homes 
of professors and teachers in East- 
ern centers. J. W. Donaldson, presi- 
dent and advertising manager of 


Teachers Annual Vacation Guide, is 


publisher, at 276 Fifth Avenue, New 
York. 
Karn Leaves Calvert 
Willard S. Karr, vice-president 
and general sales manager of Cal- 


vert-Maryland Distilling Co. has re- 
signed, effective immediately. 


“Apparel Reporter” Moves 


Men’s Apparel Reporter opened its 
new quarters at 261 Fifth Ave., New 
York, March 20. The annual Gold 
Book Directory, containing informa- 
tion on men’s apparel and listings 
of manufacturers has just been is- 


sued. 


SERVICE 


A SPECIALIZED 


Industrial Marketing is the only publi- 
cation rendering a specialized service 
to advertising and sales executives 
selling to industry, rather than to the 
general consumer. 


For 20 years Industrial Marketing has 
been the only recognized authority on 
industrial selling, sales promotion and 
advertising. Now in its revamped, re- 
styled format, it is doing a bigger and 
better job than ever. 


Every advertising, sales and agency 
man interested in industrial distribu- 
tion and selling should see it regularly 
each month. It costs only $1 a year 
...let us enter your subscription now. 


wre ---F ILL OUT AND MAIL-—=—-------"-- 


Industrial Marketing 
100 E. Ohio St. 
Chicago, Ill. 


§ want the specialized service for industrial marketers which your publi- 
cation offers. Enter my subscription for the next year, beginning with 
~ the current issue. 


i enclose $1. 


NAME 


COMPANY__ 


TITLE __ 


ADDRESS _ 


CITY & STATE_ 
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ADVERTISING AGE 


Leading Newspaper Advertisers, 1935 


Manufacturer & Products 


Welch's Grape Juice Co., The 
Welch’s Grape Juice........... 


Chicago, Burlington & Quincy Ry 


General Baking Co. (Bond Bread) 


Champion Spark Plug Co........ 
Climalene Co., The 
Climalene ice tue veabewes 


Bowlene , * 
Chicago, Milwaukee, St Paul & 
Pacific R. R.. 

IHuisville & Nashville R. R 


American Sugar Refining Co 
Domino Sugar eh phe eens 
Franklin Sugar ......+++se0.-- 
Pe. .so% 2s plicain tw eeee 


Standard Oi] Co. of Louisiana 
PROGUOES wc rence 


Matson Navigation o 
Matson Line TRTCTUTOT TTT TTT 
Matson Oceanic Lines. 
Oceanic 8S. 8. Co 


John H. Woodbury, Inc........ e% 
WOGGEETT © BOBD ssc cdesccvices 
Woodbury'’s Preps. ......6ee06. 

Furness Bermuda 8S. 8S. Line.. 

Natural Gas Equipment Co., In¢ 


Natural Gas ..cccess 


Chesapeake & Potomac Tele. Co 

Fruit Industries, Ltd.......... 
.,. eo eee ee se 
Victor Hugo Brandy... 
Fruit Industries, Ltd.. 

Van Camp Sea Food Co..... 
White Star Tuna Fish. 
Chicken of the Sea Tuna.. 


Carter’s Medicine Co. 

Carter’s Little Liver Pills..... 
B. C. Remedy Co. (B. C. Remedy) 
Delaware, Lackawanna & Western 

Coal Co, (Blue Coal) 
Parner Pen Co., The... s.cccisece 

Parker Pens & Pencils..... awe 

. a TTT ee Tee 
Hunter Gwynbrook Distilling 

Corp. (Hunter Balt. Rye 


ks ere eae ee 
National Carbon Co., Inc........ 
Eveready Prestone ......... ee 


Eveready Batteries ............- 
New York, New Haven & Hart- 
Tee = TRMPORE CO. cccecccces 
World's Dispensary Medical Assn. 
Pierces Golden Medical Discov- 


a Ca tesd bands Mas uw cna Ss 
Pierces Favorite Prescription, 
Dy. Bes ecovadebeveseses 


Pierces A-Nuric Tablets, Dr.... 
Pierces Clinic, Dr. 


ee ee ee ee ee ee 
Cee SEOG. Acchteedenaveeceeane 
Coty Pace Powder... ...cecsscess 
Maytag Co. (Maytag Washing 
Machines) 


French Line 
unos Central Bi Bic csvcessscss 


Railway Express Agency 


Ohio Bell Telephone Co.......... 
Chicago, Northwestern R. R 


PESOMENOIAEUM CO. 66.0 000s 00:00 
Mentholatum ........ 
Mentholatum Mist 


OOS TROOP. Cis aiecscaeess eve 
Waldorf Tissue .. 
Scott Towels 


International Mercantile Marine 
Cy pipes pies Reece abe oe Ge 6 wa 
Panama Pacific 6. &...ccovceses 
United States ‘ 
BSMscATIOTS PERIL «x siccice sees =% 
United States-Panama Pacific 


Leaming & Co.,, Inc., Thomas 
(Ben-Gay) 
New York Sun 


Meadwood Whisky ..........6.- 
Frontier Whisky ... 
Braircliff Whisky 
aa Celony Dry Gini... sccees 
eee Se GRIM nn cedcccs cos 
Chattanooga Medicine Co 
Thedford Black Draught 
Cardui 


Standard QOil Co. of Pa. Prods.. 
Bureau of Milk Publicity, State 
of New York 
Hanes Knitting Co., P. H. (Un 
derwear) 


Consolidated Cigar 
CON eae 
eee 
Dutch Masters 

Canada SS, 8S. Lines 


Phillip Morris & Co,, Ltd. (Phillip 
Morris Cigarettes) ecerank 
McCormick's, Ine. 
McCormick's Bee Brand Insect 
Products Tier ere ee ee 
McCormick's Banquet Tea a 
McCormick's Bee Brand Prods 
McCormick's Bee Brand Vanilla 
McCormick's Bee Brand Condi- 


ments 


McCormick's Bee Brand Mayon- 
naise Ceo HCET ESD eOSCE OOO SB ODE © 

McCormick's Bee Brand Cinna- 
mon 


MeCormick’s Bee Brand Black 
Pepper Teer eT. ee & ies 
MeCormick’s Bee Brand Mus 

tard 


Luchy Tiger Manufacturing Co.. 
Lucky Tiger Shampoo ......... 
Lucky Tiger Hair Tonic ....... 
lucky Tiger Tair Dressing 
Lucky Tiger Ointment 
Lucky Tiger Skin Tonie 
Lucky Tiger Products 

United Distillers of America. 

U. D. L. Whisky... 
U. D. L. Products 

Lehn & Fink CHeeeenerctescecns 
Hinds Honey & Almond Crean 
Prehbec 
Lysol 


Great Northern Railroad 
G. F. Heublein & Bros 
Club Cocktails 
Milshire Dry Gin 
Heublein Products 


| 


(Continued from Page 32) 


Advertiser 
Total 
Linage 


307,339 


306,683 
306,429 


304,179 
298,894 


296,553 


293,655 


291,182 


291,181 


290,672 


285,098 


280,661 


280,224 


2,078 


"66,206 


246,953 


_— 


1934 
Product 
Linage 


216 


961 
,288 


3,158 


655 


090 


2,925 


622 


96,914 
3,181 
7,714 


Advertiser 
Total 
Linage 


264,546 
267,754 


389,465 


456,644 


390,590 


517,518 


309,793 
174,384 


251,293 
65,947 


198,831 


379,560 


193,153 
308,700 
246,628 
184,570 
250,077 
165,786 


271,930 


35,622 
437,809 
216,262 


297,059 


216,290 


475,916 


2,471 


214,750 


66,960 


189,492 


150,834 


20.663 


92,609 


200,533 
112,488 


Manufacturer & Products 


Schilling & Co., A..... eovcece eee 
Sees COMO «av stccsecseosses 
Schilling’s Spices (aneawn cbnet 
Schilling’s Extracts ...c.cessees 
Schilling’s Tea — ee eae 
Schilling’s Baking Powder 
Schilling’s Colors 


Pacific Telephone & Telegraph Co 


Institutional Insurance......... 
Northwestern Bell Telephone &« 
Telegraph Co seaeeenes 
New York Herald Tribune........ 
WwW, &. Bevieh. sce vn te lode ot 6 
Martini & Rossi Vermouth... 
John Jameson Whisky......... 
Re. ERO Gi is 6c 0 Fe dK KOSS 
Hem-Roid ....... 

Ru-Ma 


Metropolitan Life Insurance Co 


Folger & Co., J. A. (Folgers Cof 
TOGD seats caerneas eeunedes 66 


Ludens Inc. (Ludens Cough 


EUG 6cicdaencesdcenee oscoes 
Curtis Publishing Co............. 
Saturday Evening Post.... tie 
Ladies Home Journal......... ° 
Seminole Paper Co. (Seminole 
Sey. kacbeaas eee re Cre os 
Seaboard Air Line Railway...... 
Cosmopolitan Pictures .......... 
Distilled Liquor Corp. (Hildick's 
Apple Jack Brandy)........ 
General Household Utilities Co.., 
Grunow Refrigerator .......... 
Geumow TMGIO. «oi cicsievenvecs 
Grunow Institutional .......... 
Jaques Mfg. Co. (K. C. jaking 
POWGSE) sicacvcnevcus ey on 
Hoffenreffer & Co. (Pickwick Beer 
i | | RUC TTETTTIRT TT Tr Te 

E. I. Du Pont De Nemours & 
i, BOR. sa cwasv cade eer ey Te 
DUNERE DOTORE .iceccanscnaene 


Dupont Five Star Anti-Freeze.. 
Dupont Products 


Dupont Duco Waxing.......... 
TIUMORE ESRMOCE. o6c coe bsccevces 
Dupont Duco Paint <.....c2006-6 


Southern Dairies Co.............. 
Southern Dairies Ice Cream.... 
Southern Dairies Milk.......... 
Southern Dairies Co. Prods..... 

Ben BOtOP CAP CO. cis ccvoscctecas 
Se CD veiegcen anes bd baewne ee 
Pee PEE icv bene dbeeeeeae esse 


Gulden Inec., Charles (Gulden Mus 
3 ere er eee eee eee See: 


Pillsbury Flour Mills Co 
Pillsbury’s Best Flour......... 
Pillsbury’s Sno-Sheen Cake 

WOR sbecccedauecséan 
Pillsbury’s Minitmix .......... 

PORE BO, Diiieveadesndsovendeas 

Northern Pacific Railroad........ 

Electric Refrigeration Bureau... 

Wesson Oil & Snowdrift Sales Co. 
Weseon Ol) ccovce eer rereT Tre 
os nee ee eee we Sees ore 
Wesson Oil & Snowdrift........ 

Magnolia Petroleum Corp. Prods.. 

Transcontinental & Western Air 


pe Ce eee ee 
National Live Stock & Meat 
) |, wrrrrrrrT eee re ee os 


Aluminum Cooking Utensils (Co 
Wear-Ever Aluminum Utensils 


American Can CO. .cccccsecsce jw 
TAPCO Se Te COs, TAGs vce cvcccdnces 
Yardley’s English Lavender 
3. BeRveTrreeerin aly 
Yardley’s English Lavender 
Jeike & Coa., Jonn Bosiiiccics . 


Jelke Good Luck Oleomargarine. 
Jelke Good Luck Salad Dress 


ner erie ire tare ey ee 
American Bakeries Co., Merita 
ito i aS | er ee ae ae 
TOM. WING, BROscissveverccervoes 


Three Rivers Whisky. 
Tom Walker Products... 


Fair Play Whisky...... 
Phillips Packing Co., Inc. 
PID HOURS cc iccscawovsreves 
Pe. TOONE occ eeteseseroces 
Phillipng PROGUCtS .occvicscsescus 
Phillips Spaghetti ............. 


Phillips Tomato Juice.... 
Phillips Con Carne.. : 
Phillips Clam Chowder. 
Phillips Vegetables ..... 
Bell & Co, (Bell-Ans). 
Great Eastern Bus System 


Gilmore Oil Co., Ltd., Products 

maatern 8. B.. Cos .csces 

The Spool Cotton Co Coats A 
Clarks Thread... 

Continental Can Co....... 

Adolph Coors Co. (Coors Beer) 


Paramount Pietures i... cciesces. 


General Tire & Rubber Co. (Gen- 
OEGE SiO .isiavcrsess 
Sheaffer Pens & Pencils..... 
Libby Owens Ford Glass Co., Lil 
by Owens Ford Safety Glass 
Sinclair Refining Co. Prods. 
California Packing Corp... 
Del Monte Products...... 
Del Monte Salmon... 
Del Monte Coffee 
Florida Citrus Exchange.. 
Florida Tangerines 
Florida Grapefruit 
Florida Fruits 
Florida Oranges 


Mid Continent Petroleum Corp 
Products 


Regensburg & Sons, FE. (Admira 
tion) 


Gorton-Pew Fisheries Co., Gorton's 
Fish Products 


U. S$. Industrial Alcohol Co., Super 
Pyro Anti-Freeze ........ 
Frederics Permanent Waves 
Pittsburgh Plate Glass Co. Prods 
Modess Corp., The (Modess). 
Stewart Warner Alemite Corp 
Stewart Warner Refrigerator 
Stewart Warner Radio . 
Alemite Co. Products... 
Northam Warren Corp.... 
Cutexk PYGGUGtS 2.5.66 
CGGRO-NO 6 cs sece scene 
Glazo Liquid Polish 
Glazo Polish Remover 


1935 


Product 
Linage 


164,926 


18,441 
11,261 


151,656 


45,378 


$4,448 


177,969 


42,126 


168,337 


$2,921 
S886 


143,640 


58,398 


190,680 


10,744 


(Continued on Page 


P-i te 


1935 
Advertiser 
Total 

Linage 


238 


748 


6580 


221, 


219 


219, 


201, 


201,38 


032 


095 


665 


194 


5,600 
5,150 
5,144 


r) 


1934 


Product 
Linage 


110,856 
47,046 
30,385 
18,543 


100,162 
24,429 


191,348 
4,319 


181,447 
70,044 


190,935 
298,964 


118,657 
246,365 
158,460 

34,594 
180.233 


50,940 
66,964 


30,459 


66,0828 


March 23, 1936 
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Dear Mr. Ahrens: 


You may be interested to know that our recent 
quarter column ad, which we ran in the January 6th issue of 
Advertising Age, pulled 117 inquiries. 


While our FOTOTYPE alphabets are creating a 
lot of interest amongst advertisers everywhere, the large number 
of inquiries which Advertising Age brought us was, I must admit, 
far beyond our expectations and cosiderably more than was ob- 


tained from space we have used in other media. 


Needless to say, we are very well pleased with 
the allearound results of our advertising in your paper. 


Yours very truly, ae 


THE FOTOTYPE COMPANY, 


‘Beyond Our Expectations...” 


Somewhat reluctantly, The Fototype Com- 
pany of Chicago decided to try out the 
value of small space in Advertising Age 
to develop interest and inquiries for its 
Fototype alphabets, an ingenious collec- 
tion of printed letters valuable in layout 
and visualization work. 


It bought a quarter-column in Advertising 
Age to tell about its product. The last line 
of copy, in six point type, said: “Write 
today for illustrated folder.” And 117 live 
readers of Advertising Age, on the alert 
for new ways of saving time and effort, 
wrote. The inquiries cost The Fototype 
Company 16 cents each, an almost 
unbelievable low for straight selling copy 
in a business paper. 


Thus Mr. Buckingham takes his place in 
the large group of advertisers to whom 
Advertising Age has demonstrated its 
ability to pull definite, tangible returns 
from the right kind of people. 


But the truly significant statement in Mr. 
Buckingham’s letter is not that returns 
from Advertising Age were far beyond 
expectations, but that they were “con- 
siderably more than was obtained from 
space we have used in other media.” 


Advertising Age is unique in its field for 
its ability to pull hard and well, because 
it is specifically designed to induce quick 
response. Its editorial content, its format, 
its mewspaper presentation, inevitably 


make for ACTIVE READERSHIP and 
PROMPT ACTION. 


Advertising Age is a newspaper-—it de- 
mands immediate attention upon arrival, 
and it gets it. And the IMMEDIATE 
READER INTEREST it develops re- 
dounds to the benefit of every advertiser, 
whether he is primarily interested in di- 
rect, traceable returns or not. 
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1936 1934 
hy A + 1 935 1935 1935 Advertiser 1934 1934 Advertiser 
ea ing ewsp aper V er isers, Product No. of Total Product No. of Tota) 
Manufacturer & Products Linage Cities Linage Linage Cities Linage 
(Continued from Page 34) Nurito Co., The (Nurito)......... 74 166,010 67 113,247 
1935 1934 Santa Fe Trail Bus System...... 17 164,696 9 108,958 
1935 1935 Advertiser 1934 1934 Advertiser pik es 
Product No. of Total Product No, of Total ae ng se sndeeeceuses 82.955 30 164,453 271,903 64 1.376 
P ‘ > . age . > inage F Cc Jing aife = yers 1 Perr rerr re ne «,900 « ~ ’ 
Manufacturer & Products Linage Cities Linage Linage ities Linage Sins teen, Gaeine Coee b 
Brown & Williamson Tobacco ss epee ces ccnde va tdeene esse eds 52,981 19 29,473 16 
Corp sewsene 176,653 , 131,376) Cough Savers .........+:- 28,517 5 j= seeeee 
Kool cesadesee seer babies 117,888 18 131,376 17 al er 
Brown & Williamson Tobacco Scholl Mfg. Co., Inc., The........ - 163,311 . os 289,890 
Corp ; 27,696 14 Scholl’s Zino Pads, Dr......... 123,361 85 244,136 
Jugle 16,608 9 Scholl's Foot Comfort Remedy, : = 
—tronged . 7,672 3 Ps. <eeecereaednbeen es 62n5 bh88 21,683 40 24,288 63 
— ehaiaapaeniingee 6,789 , Scholl’s Solvex, Dr..........++: 13,469 24 16,187 24 
Ex-Lax Inc. (Ex-Lax) ° 176,441 27 117,261 Scholl’s Onixol, Dr.........+ee- 4,798 17 6,281 18 
Lewis Medicine Co The A. H 175,348 285,943 | French Lick Springs Hotel Co. , ; . P 
ME. A cuvdhwiddaees ; 110,775 S60 = = = igi se a os Piuto Water ...nsccosees : 51 161,474 39 162,833 
Nature’s Remedy .. 64,563 86 ; 286,943 " sina Dollar Steamships Lines... 43 157,909 46 210,499 
Pacific 8. 8. Co......... » 74,790 201,619 a is 
7 : > . a 8. Cc 9 73,070 201,012 Abbott’s Dairies, Inc 157,865 142,369 
Now Gagiand 5. pent keheses™ sis er Abbott’s Ice Cream ... , 97,779 & 64,791 16 
Sherwin-Williams Co., The, Sher Abbott’s Milk ......... 60,086 78,578 3 
win-Williams Products ...... 60 172,958 34 99,756 ; ‘ oue.s06 a 
Atwater-Kent Mfg. Co....... 170,605 182,171 re tno hehe dapat 102.408 . er 560.615 65 —— 
4 »¢€ , . ) > , SOUPS accvecesese 450 . 
ee oe Sia Yipee = 409,372 68 Franco-American Spaghetti..... 48,549 4 61,018 3 
SIRES NOSTRIN «>. iia “a. 56 P Campbell’s Tomato Juice...... 6,102 S »o) Jen 3 37— ss aes . 
Zenith Radio Corp. (Zenith)..... 38 69,152 0 257,675 = 
Fitch Co The . w (Fitch's Fasteeth, Inc. (Fasteeth)......... ve 157,051 85 145,497 
BhHamMpoo) .......-ceeeececees 27 168,997 30 43,514 | Waterman Co., L. E., Waterman's _ 
Ruppert, Jacob (Ruppert’s Beer). 14 168,645 16 133,724 Poems &@ POnstle. ..scassveccces 48 165,797 39 132,265 
Southern Bell Tel. & Tel. Co 167,953 10 247,832 Chicage, Rock Island & Pacific 
Hoffman Beverages Co. - 167,071 163,568 DMUNOEA. icicksbresctansncnes 32 154,780 31 184,857 
Hoffman's Beverages re 110,048 4 163,568 7 
Hoffman Products .......-..++- 57,023 FP DSS. Rases . Pennzoil Co., The, Products...... 42 154,072 39 131,386 


Buckeye to U. S. 


Buckeye Brewing Co., Toledo, O., 
has appointed United States Adver- 
tising Corp., Toledo, for Buckeye 
beer. Extensive newspaper, poster 
and sales promotion campaigns will 
oegin immediately. 


PRINTING 


This Advertisement 


is dedicated to the man who 
feels that there must be a 
better way...somewhere... to 
handle the production require- 
ments of his advertising matter. 
Faithorn 3-in-1 Service enables 
advertisers and advertising 
agencies to obtain the finest 
ad-setting, engraving and print- 
ing—all under ONE roof. Why 
send cuts to ONE concern, type- 
setting to another, many blocks 
apart—and then give your print- 
ing toa firm even farther away? 
The close relationship of these 
three important elements cer- 
tainly makes it imperative that 
the responsibility be placed in 
one direction, like Faithorn. 
You will then get the BEST—at 
the lowest possible production 
cost. Let us demonstrate this 
to you on your next job. Write, 
or telephone Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


PEACOCK 


Gilt and Art Galleries 


For many years : 
Silver ‘Plated Teaette 


C. D. Peacock has 
used FAITHORN 
3-in-1 complete 
service. You, too, 
can now enjoy its 
many edvantages. 


—c D. PEACOCK 
FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 

You can use one or all—just as you wish, 


but all are here, ready to serve you... 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 
504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


PATMAN BILL IS 
GIVEN APPROVAL 
OF COMMITTEE 


Washington, D. C., March 19.— 
The Patman anti-price discrimina- 
tion bill in substantially the form 
introduced, despite certain amend- 
ments, has been favorably reported 
by the subcommittee of the House 
Committee on Judiciary. 

One provision inserted by the sub- 
committee would permit price 
changes in response to changes af- 
fecting the marketability of the 
goods concerned, such as actual or 
imminent deterioration of perishable 
goods, obsolescence of seasonable 
goods, distress sales under court 
process, or sales in good faith in the 
goods concerned. 

The bill as_ reported. defines 
“price” as the amount received by 
the vendor after deducting cost ot! 
transportation, if any, allowed or de- 
frayed by the vendor. This defini- 
tion was recommended by the Fed- 
eral Trade Commission. 


Insert New Provision 


Other provisions inserted provide: 

“That nothing herein contained 
shall prevent a seller rebutting the 
prima-facie case thus made by show- 
ing that his lower price to any pur- 
chaser or purchasers was made in 
good faith to meet an equally low 
price of a competitor.” 

“Nothing in this Act shall prevent 
a cooperative association from re- 
turning to its producers or con- 
sumer members, or a codperative 
wholesale association from _ return- 
ing to its constituent retailer mem- 
bers, the whole or any part of the 
net earnings resulting from its trad- 
ing operations, in proportion § to 
their purchases or sales from, to, or 
through such associations.” 

Mr. Patman announced that when 
the bill is reported to the House he 
will seek a rule from the Rules 
Committee of the House asking for 
its immediate consideration. 


McDevitt Expands 
Its Eastern Staff 


George A. McDevitt Company, 
publishers’ representative, has added 
three members to its staff. William 
P. Booth, who has joined the New 
York sales staff, was formerly with 
Cecil, Warwick & Cecil, New York. 

John Skelly, now with the Phila- 
delphia office, was formerly with the 
national advertising department of 
the Philadelphia Record. John 
Moore has joined the New York of- 
fice for statistical work previously 
handled by G. L. Craik, transferred 
to the sales staff. 


Washers on Air. 


American Washing Machine Manu- 
facturers’ Association has begun a 
second 13-week schedule of tran- 
scription programs entitled “Helpful 
Harry’s Household Hints,” broad- 
cast Tuesday and Thursday morn- 
ings on 24 stations. 


PUPPET SHOW SIMULATES RADIO STARS 


Fibber McGee and Molly, of S. C. Johnson & Son's radio program, amuse them- 

selves with their miniature doubles, stars of a puppet show which has already 

been booked for week stands by department stores. The event was arranged by 

Needham, Louis & Brorby, Johnson agency, in collaboration with Duncan & 
Mabley, Cleveland. 


Three Accounts for 


Morse, of Brockton 


Warner Alden Morse, Brockton, 
Mass., agency, has been appointed for 
Flash Masking paper, made by the 
paper converting division of Sameco 
Co., Inec., Brockton. Trade publica- 
tions and direct mail will be used. 

This agency also has been retained 
for Cape Cod cleaner, using sales- 
men’s magazines and other media, 
and for Charles M. Hickey, Inc., 
Brockton funeral director, using 
newspapers and car cards. 


Confectioners’ Show, 


Convention, Planned 


The 13th annual Confectionery 
Industries Exposition, sponsored by 
National Confectioners’ Association 
will be held at the Waldorf-Astoria 
Hotel, New York, June 8-12. The 
53rd annual convention will run 


concurrently. 
William F. Heide, president, 
Henry Heide, Inc., New York, is 


chairman of the general convention, 


committee. 


Murphy Leaves Coast 


Joseph Murphy has_' been. ap- 
pointed advertising manager of Rit- 
ter Dental Supply Mfg. Co., Roches- 
ter, N. Y. He was formerly adver- 
tising manager of Edwards Dental 
Supply Co., San Francisco. 


Plan Masonite House 


Grover J. Daly, Glencoe, IIll., has 
been commissioned by Masonite 
Corp., Chicago, to direct design and 
furnishing of the Masonite house, 
Texas Centennial, Dallas. 


Bureau Formed for 


Refrigerator Drive 


Milwaukee Electric Refrigeration 
Bureau has been organized to direct 
a campaign sponsored by the Wis- 
consin Radio, Refrigeration and Ap- 
pliance Association. 

A six-month newspaper campaign 
will be launched through Gustav 
Marx Advertising Agency, Milwau- 
kee. 


N. W. Seeks Fouriete 


Pacific Northwest Tourist Asso- 
ciation will increase its 1936 news- 
paper schedule, and will appoint 
contact men in all major U. S. cities, 
Ray W. Clark, president, announced 
at annual meeting at Spokane, 
Wash. 


Gets Melba Account 


Vadsco Sales, Inc., New York, has 
named Benson & Dall, Inc., Chicago, 
to handle advertising of Melba toilet 
preparations. Radio and newspapers 
will be used. R. J. Dooley is ac- 
count executive. 


Cheese Group Grows 


Registration of the 400th cheese 
factory in the Wisconsin Cheese 
Publicity Association has been an- 
nounced at Kiel, Wis. Klau-Van 
Pietersom-Dunlap Associates, Mil- 
waukee, is in charge. 


Charts Trade-Mark Laws 


Mida’s Trade Mark & Patent Bu- 
reau, Chicago, has issued ‘World 
Trade Mark Laws,” a chart giving 
principal facts about the trade-mark 
laws of the United States and other 
countries. 


Contest Draws 
Early Entries; 
Interest Rises 


Chicago, March 19.—With the 
closing date of the ADVERTISING AGE 
prize contests for essays on adver- 
tising still two months off, present 
indications are that the interest 
aroused among students, and the 
number of essays submitted will ex- 
ceed the modest expectations of the 
sponsors. 

Already almost a score of entries 
have been received, about equally 
divided among high school and col. 
lege students. While this is a very 


small number, those familiar with ~ 


the operation of consumer contests 


point out that normally no entries | 
at all would have been received so! 


early, the vast bulk coming in 
within a few days of the closing 
date. 

This is particularly true of the 
present contests, since there is no 


reward for submitting essays early,’ 


and there is considerable reason for 
holding them with the thought of 
revision. 

As has been previously reported, 
local advertising clubs are eagerly 
interesting themselves in the promo 
tion of the contests, and are giving 
it widespread publicity. Already 
ADVERTISING AGE has received copies 
of almost 50 club papers and bul 
letins containing announcements of 
the contests, and more are coming 
in daily. 

The essay competition, for which 
ADVERTISING AGE has donated $1,000 
in cash prizes, plus two all-expens¢ 
trips to the Advertising Federation 
of America convention in Bostod 
June 28-July 2, is divided into two 
parts: 

One, limited to high school stud 
ents, is for essays of not more thal 
1,200 words on “How Advertising 
Helps the Consumer,” while the 
other, limited to college and uni 
versity students, is for essays of not 
more than 1,500 words on “The Eco 
nomic Value of Advertising.” 

Thirteen identical prizes will bé 
given in each contest. First prize is 
$250 in cash, plus a trip to the 4 
F. A. meeting; second prize is $100 
in cash; third prize is $50 in cash; 
and the remaining prizes are $1! 
each. 


Loomis President 


of Iowa Publishers 


Lee Loomis, publisher of the 
Mason City, Ia., Globe Gazette, ha 
been elected president of the low 
Daily Press Association, succeeding 
John Huston, publisher of 
Ottumwa Courier. 

R. R. O’Brien, business manage 
Council Bluffs Nonpareil, was TT 
elected vice-president, and Dale Ca™ 
rell, publisher, Keokuk Gate City: 
was re-elected secretary-treasure!: 


Names Snow & Staff 


Bird & Son, Inc., East Walpolé 
Mass., floor coverings and roofings, 
has appointed Walter B. Snow 
Staff, Boston, as advertising ®” 
sales promotion counsel. 


Fai 
sidia! 
mate! 
of $1 
was ! 


$12.54 


Co! 
cony- 
sidia! 
John 
500,0! 


$24,1: 


Nal 
subsi 
earni 


Re! 
luxur 
of Hi 
pract 
previ 
$536,! 
Sales 


Pec 
subsi 
year, 


i. Sverre ae orth rg daa Nae Dye bnat ma cee ad ey ot aN etal oe OE WME gel co ree, Me cel RN OM ee NG) gS ARR Age Ne REET eR Ag En eR ced BOAT ee, fied a eet Capen 
i ’ | 7 - m0 2 a i t. a a a aay “ i = fi ene % he Sy . * ger * # a poe - oe e od Ae Kee a abe si fen Nad as <r Ne zt % tester Diese ; its . : yi Mite Be os ‘i fe ne fan me 
i it -— j * : = wimpy ha 5 oy He + tal Pia 
2 Mar« 
4 - 
c 
; 
4 
‘ 
: — 
i 
. Le 
ve 
: 2 portit 
7. $11.1 
4 = 799 
a Ee lame ; 
Ee ‘ee 176,62 
: bi ee Fe en ee TE OES a ee ee a has 1 
7 weg 
i | eer 
i 
eee 
Fa * ¥, SRA ee nee ¥ Bi i d 5 
3 ae = , ¢ y. eae at Ul ae ll ater et cteeanmamea 
4 & EEE poe or ae Cae: Vee dae ay tS ore A EMENREN, «ot Oe 
. i? ai ‘nd a wis ie me , bi a : 4 akon a Pre Raat beoth 
q . — <2 x) « oe ie. 2G See 
aioe se ae j oe ee 
eee +62. ae oO “edt he FORD ey a — ee iaese ae cy — 
Bese een ge ‘i Pee tee Gee - ree % he 9 : 4 i eos + 
a So % | Seeger se he ‘= Vee 
hes uy | ° ; 4 io “ati ; A . : 
Rega. ae . ~ ¢ a th Cis eas i , . . } 
“j 7 oe i : wy a , ~ gar ees the, ‘ ‘ 4 y 4 ay. q : © 
: ad Sy 4 Aa ee ee De ee y 
* es | i‘: m2 gt pers wy , ve ve af 
Ss. es +t iP aca ‘ pee at < x alae oats * 
a . @ iy <a ON Sage : S a a 
rT oe a ee gees, widiiner ‘ 
, ; ee. 6. ke Oe im, x ane ooh J 
a eae 3 i FB > SR - f * C 
¢. @ oS ae. BS AS So a> Fi ; TC OC‘CSCéidiS 
beet "y oe ‘ae Bo game Ba a et - S&F ¥1 aps ica f ae | E 
; x | | te PIRES Se Fd Brae Nae ‘ % © 
an sf oe jk en ee, . is Xp * BN ig? ae * 34 eg : 
Re Bae Pees hag ae << om aS ane : Bi a ta 
re. aah ae Rae. ee wr £4, 8 cox. ie =i 2y 
pees A is — ee ee iatey 1) on &. : Ret at BA eT e | 
eh. _ Ge Sg cat ' = 
os * , ‘ eo es SE Yo aaa = a ee _ * ~ 
: 3 eee Cl, ie OR ae ec 
‘ eg hake OER ake NI ae re Ct a wa. fe ceseing: 
aes i a its M45 ~\) , ae as r fo 
= eee - aera has i 5 ear Nat ee ie ‘ » ae : anal io ee 
aie 3 Rene ee ON Par ge - + * Paes a eg fe a = ve 
a * ental... ee A oy: . > be ta’ 
: q OE Sand io ne Poe s Rss) 
: ne ge Ay yal na SR ra 
; ‘ - cl Sd ey aaa bas en hg ears bm * . 5b Eo? ¢ as j 
Pa ee Se ne p= Seat Ess ees 
Pn ea FTE OR NS RE OS ALIN 
Te ; 
; | 
be 5 | | ee ee 
4 #£ | | 
Ve y Pe | 
F Tie aa —_ 
a 7 
‘ae ’ _ 
pa ee ae , ~ 
co 2 oy | Sita aa 
ae ee E (W) 
ae ll \ } 
iy - - ) 3 Pe 
= Ra bi : j 
Mu 2 glioma 
; .  m egy apres Sane 
ee rope Lert | 
Diss aa 
Po ieee. ee 
& 
si % 
eae 
oe - . | Po se . = 
| a | 
wee Be 
eeu | 
ee _ 
Gane = | 
oF me) “ge 
Pio | | 
es Kr i. i ; 
. zi 
bee aes en Sue a ca iyibee: deena es a nee eh eatin tg eR aa Ora, es Sec so eiasige Pon et, Saas Ree Meee Vee ea pk es aee hv ne Siig 3 GET ehh Be ta Gideak COLES Et Ook gam GN p See abit wa ma ih se ’ eee a) eae : as pal Bc Saal S| sere 
: Baca po ce Sh Pleat orm ; 3 Scar ‘ patra . ri ie a SA re are Ln a Pee y:. ead eee we PR eS hie Be Hg ao io el ar oe Boyes Ens ay ash ears SoA A. tbs aay He agege PHP A a hneeiady EE Bras ane ne Se Sie Obie ane TS er i 


’ 
;eS 


the 
AGE 
dver- 
esent 
erest 


the 
ll ex: 


f the f 


itries 
ually 
1 col 
very 
with 
itests 
itries | 
2d so! 
g in 
osing | 


f the 
is no 
Barly, | 
in for 
ht of 


orted, 
gerly 
romeo 
riving 
ready 
-opies 
| bul 
its of 
yming 


which 
$1,000 
pense 
ration 
soston 
> two 


stud: 
| than 
tising 
2 the 
1 uni: 
of not 
e Eco 


i1l be 
rize is 
che A. 
3 $100 
cash; 
‘e $10 


March 23, 1936 


37 


— 
a 


Earnings of 
Advertisers 


(Continued from Page 23) 

Fairbanks, Morse & Co., and sub- 
<idiaries strengthened their position 
materially last year when, on sales 
of $18,221,228, a profit of $1,465,778 
was realized. Sales in 1934 reached 
$12,551,466, with profit of $563,847. 

vy¥ 

Consolidated net earnings of So- 
cony-Vacuum Oil Co., Inc., and sub- 
sidiaries for 1935 are estimated by 
John A. Brown, president, at $22,- 
500,000. Net profit for 1934 was 
$24,121,297. 

7 FF 

National Steel Corporation and 
subsidiaries practically doubled their 
earnings last year over 1934, re- 
porting net income for the year at 
$11,136,452 compared with $6,050,- 
722. Sales in 1935 reached $103,- 
176.629; heretofore the corporation 
has not announced sales figures. 


, Ff F 
Renewed demand for _ personal 
luxuries is reflected in 1935 earnings 
of Hamilton Watch Company, which 
practically doubled those of the year 
previous. Net income is reported as 
$536,878 against $289,461 in 1934. 
Sales for 1935 reached $4,160,323. 
vv, 
Peoples Drug Stores, Inc., and 
subsidiaries earned $1,121,365 last 
year, a decrease from the 1934 fig- 
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* Envelope feature permits remit- 
tance with order. 
Remain a part of your publication 
until ready for use. 
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oe Mechanically gather on Saddle- 


Stitch and Side-Stitch bindery 
equipment, at low cost. 


* Send copy of your present order 

"form and publication for Bind-in- 
velope analysis, samples and quo- 
tations. 


SAWDON CO. 


_ 230 PARK AVENUE 


“NEW YORK, N.Y. 


The rates for this department are as follows: 


“Help Wanted” and “Situations 
charge $1. 


Wanted,” 30 cents a line, minimum 


All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


per in., $4.75; 4 to 6 in., per in., $4.50 
per in., $4.00; 13 to 15 in., per in., 
contracts. 


to 9 in., per in., $4.25; 10 to 12 in., 
$3.75. Write for discounts on term 


POSITIONS WANTED 


Advertising Youngster (29) wants to 
demonstrate his ability. and dig for 
the romance to be found in national- 
local accounts; (layouts, production, 
promotion,as well). Can you place him? 
Box 13, Hamilton Grange Sta., N. Y.C. 


HELP WANTED 


SALESMEN 
Excellent sideline or full time propo- 
sition for salesmen contacting news- 
papers and publishers. Reference but 


no cash required. Quick sales. 
Box 734, ADVERTISING AGE, Chicago 
Newspaper feature salesmen. 50% 
Commission. Dudgeon Feature Service. 
1216 Maceabees Bldg., Detroit, Mich. 
THE VICE PRESIDENCY 
‘ . of a long established and finan- 
cially sound Chicago Advertising 
Agency is open to an aggressive, ex- 
perienced executive capable of secur- 
ing accounts. No investment required. 
Box 736 ADVERTISING AGE, Chicago 


ART WORK AND CUTS 


FREE ELECTROS 
We will make you one electro of each 
halftone or zine etching we make for 
you—absolutely free. Print from your 
electros and save your originals. 
Hamilton Engraving Co., Hamilton, O. 


SERVICES 


OSTON MAIL ADDRESS 


BUSINESS OR PERSONAL. 


$2.00 MONTHLY. 

INDIVIDUAL, DEPENDABLE, 
CONFIDENTIAL SERVICE. NO ROOM 
NUMBER NECESSARY ON YOUR STA- 


TIONERY. Established 1916 
B. AKERLEY, 167 TREMONT 8T., BOSTON 


FOR SALE 


Several desirable publishing proper- 
ties in monthly trade field available. 
Price range $3,000 to $100,000, part 
cash and terms. 

Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


BUSINESS OPPORTUNITIES 


WANTED — TRADE PAPER PUB- 
LISHER or printer to finance new re- 
tail paper for controlling interest. In 
prosperous field where real opening 
exists. Advertiser has full knowledge 
of field and its possibilities gained by 


15 years’ experience. This proposal 
will bear the closest investigation. 
For personal interview address, 


Box 735, ADVERTISING AGE, Chicago 


MISCELLANEOUS 


NEWEST PROCESS!!! 
Ideal for reproducing sales letters, il- 
lustrated advertising literature, house 
organs, etc. No typesetting or expen- 
sive cuts necessary. 

Rapid, Accurate and Economical 
600 COPIES $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST CARDS 
Actual Reproductions of your 


Photos .. . . . $15.00 per 1000 
8x10 Size for Salesmen’s 
Samples . . $10.50 per 100 


Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


A LASTING REMINDER 


ADVERTISING ASH TRAYS 

Do you smoke? Certainly, and so do 
most of your customers. Then why 
not write at once for sample ash tray 
and prices. 

JOHN 8. FLANNIGAN 

Sales Builders Service 

CANANDAIGUA, N. Y. 


“MUSTS” for Copy Writers 
Standard Reference Books. Brand New. 


Formerly $2 to $5. Order by Mail. 
ey Beg Sg eee $1.00 
Phyfe’'s 18,000 Words Often 

BEIEDEOTOUNODE oc ccer eves ceses 1.00 
Dictionary of Events 

5000 B. C.—1935 A. D........... 1.00 


3. 
Deskbook of Idioms and Phrases. 1.00 
Hartrampf’s Vocabularies........ 1.00 


“BOOKERY,” Grand Rapids, Mich. 


ure of $1,194,937. Sales for 1935 
amounted to $19,217,063, compared 
to $16,879,395 in 1934 and $15,477,- 
078 in 1933. Profit in 1933 was 
$643,589. 
7, FF ¥ 

Pet Milk Company and_= sub- 
sidiaries increased both sales and 
earnings in 1935, reporting the for- 
mer at $23,093,138 and net income 
at $787,921. The previous year sales 


A world-famous address 


OX 


ae \ AAA 


“We always thought the Astor 
was dreadfully expensive” lots of 
guests tell us,” Why it’s one of the 
most famous hotels in the world.” 

You'll be amazed, too, when 
you walk into your big cheerful 
room at the Astor, when you en- 
joy that delicious food. Expen- 
sive? Here’s an idea...room 
rates start at only $2.50 a day] 


Ly Ym of the world 


reached $19,420,411 and profit $647,- 
367. 
v v v 
Sharon Steel Corporation and sub- 
sidiaries enjoyed gross sales of $15,- 
624,841 for 1935 as compared with 
$11,245,754 in 1934 and $10,140,853 
the year previous. Net profit last 
year amounted to $1,009,153 against 
a loss of $36,527 in 1934 and $448,- 
019 in 1933. 
v v od 
During the period March 9 to Dec. 
31, 1935, The Studebaker Corpora- 
tion sold 45,068 passenger cars and 
trucks, and net sales_ including 
parts, accessories and miscellaneous 
sales amounted to $33,837,892. The 
corporation sustained a net loss for 
the period of $1,975,622. Since in- 
troduction of new models in Novem- 
ber, sales have been at a better rate, 
nearly doubling the number of pas- 
senger cars sold from Nov. 1, 19385 
to Feb. 29, 1936, and practically trip- 
ling the truck business in the same 
period compared with those of the 
year previous. 
Paul G. Hoffman, president of 
Studebaker, in a statement to stock- 
holders explaining the company’s 
pricing policies said: 
“In pricing 1936 models, the man- 
agement was influenced by the 
prime importance of re-establishing 
Studebaker products in public favor 
to such an extent that the larger 
volume of business considered essen- 
tial might be obtained. To accom- 
plish this quickly, prices had to be 
sufficiently low so that even the lay- 
man would recognize that Stude 
baker cars and trucks represent the 
greatest value per dollar in their 
respective price fields. Some sacri- 
fice in gross profit margins was 
necessary to achieve this result.” 
+> FF F 
Pratt & Lambert, Inc., and sub- 
sidiaries, manufacturers of var- 
nishes, and enamels, report $336,399 
profit for 1935, compared with $207,- 
852 in 1934. 
, wv 
Montgomery Ward & Co., closed 


its fiscal year ended Jan. 31, with 


sales aggregating $293,042,357, re 
sulting in net profit of $13,527,310. 
Comparable figures for the previous 
annual period are $249,805,721 dnd 
$9,161,054. 
“Net sales for the past fiscal year 
were the largest in the history of 
the business,” Sewell L. Avery, 
president, advised stockholders. 
“This was in part due to the devel- 
opment of our time-payment busi- 
ness which was extended in 1934 to 
include all classes of merchandise. 
A marked improvement in sales was 
reflected in both the retail and mail 
order divisions of the company. 
“The company is aggressively con- 
tinuing a program of strengthening 
organization and personnel, improv- 
ing quality of merchandise and serv- 
ice to customers, making stores 


more attractive and opening a con- 
servative number of new stores in 
communities where profitable opera- 
tions may be expected.” 


Fair Names Buckland 


A. D. Buckland has been ap- 
pointed advertising manager of The 
Fair, Chicago department store, suc- 
ceeding Mary Murphy. Mr. Buck- 
land has been advertising manager 
of Stix, Baer & Fuller, St. Louis, for 
six years, and previously was adver- 
tising manager of Wieboldt’s stores, 
Chicago. 


Push “Magic” Eggs 
Kraft-Phenix Cheese Corporation, 


Chicago, has appointed Needham, 
Louis & Brorby, Chicago, for Magic 


Test eggs. 
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It’s the “Cash R egister” | 
Editorial Appeal... . | 


of the 36,641 paid-in-advance subscribers 
to AMERICAN BUSINESS are classi- 


“Firms 


of these subscribers are owners of the 
business or presidents of the company— 
men who hold the deciding vote when it 
comes to buying. 


are general executives, either officers of 
the company, general managers, control- 
lers or executives responsible for profits, 
but not including department managers. 


are department managers and executives 
in charge of sales, purchasing, credits or 
office management — men most likely to 
initiate purchases. 


The above percentages are based on an actual analysis of 
36,641 paid-in-advance subscriptions, and are not a “cross- 
sectional test” or an “estimate.” 
auditor’s report on this analysis are now available. 


Write for March Issue 


AMERICAN BUSINESS | 


The Illustrated Magazine That Tells How Others 
Are Increasing Business Profits 
DarTNELL Pustications, Inc. 
4660 Ravenswoop AvENvE, Cuicaco 


MEMBER: AUDIT BUREAU OF CIRCULATIONS AND 
THE ASSOCIATED BUSINESS PAPERS, INC. 


Who Advertise’ — the 
of prospects. 
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sk JOHN F. JELKE COMPANY placed two Good Luck 
Margarine test advertisments, each carrying a 10c coupon 
offer, in 126 large city newspapers including the Chicago 
Sunday Tribune and one other Chicago newspaper. 

The results of the test demonstrated the outstanding ability 
of newspapers to produce direct returns. Particularly notable was 
the high volume of response pulled by the advertisments which 
ran in the Chicago Tribune. 

‘*The Chicago Tribune with a circulation of a million brought 
a in nearly 50 percent as many coupons as were produced by the 
F 125 other papers with a combined circulation of 8,678,148’, writes 

Mr. F. E. Scott, General Sales and Advertising Manager. 

With 10 percent of the total circulation given to the two adver- 
tisments the Tribune pulled 33 percent of the total replies. Pro- 
portionately lower, also, was the cost per coupon produced by 
the Tribune. 

And, according to Mr. Scott: ‘‘The first ad in the Tribu ne was 
still pulling replies 34 days after it was published.”’ 


‘ The Trend to the Tribune 


The results from these two Sunday Tribune advertisments 
were so conclusive that the Jelke Company is now running a roto- 
gravure campaign in the Sunday Tribune and those other news- 

: fe papers which are members of the Metropolitan Sunday News- 


papers group. 


; 
: 
i 


The active response which caused the Jelke Company to sched- 
ule its Chicago advertising for the Tribune is the explanation of 
the general trend to the Tribune among advertisers as a group. 


Last year the Chicago Tribune carried over a million more 
lines of advertising than in 1934. It increased its leadership over 
; oo. the other Chicago newspapers, and increased its proportion of the 
total advertising printed by all Chicago newspapers. 

With more than a million circulation on Sunday and over 
800,000 daily the Tribune gives advertisers the greatest coverage 
of family buying power in the Chicago market. 


In Chicago gnd suburbs alone, the Tribune reaches 47 percent 
more families than the next Sunday newspaper and 67 percent 
more than any other Chicago daily newspaper. Daily and Sunday, 
the circulation of the Tribune in Chicago and suburbs is practi- 
cally equal to the combined city and suburban circulation of the 
next two daily newspapers. 


A Plus Coverage of 1,000,000 


The Tribune, in effect, gives a plus coverage equivalent to a 
city of 1,000,000 people. Yet the rate per line per 100,000 is among 
the lowest in America. 


Check advertising values any way you please—sales results, 
linage, national leadership or local leadership-—and you find the 
Chicago Tribune doing the best selling job throughout the city, 


the suburbs, and he entire Chicago market area. 


Why not let your advertising counsel 
tative—tell you why it does ? 


-or a Tribune represen- 


Chicages Tribune 


THE WORLD'S GREATEST NEWSPAPER 


NUMBER OF COUPONS 
@ PER 1,000,000 CIRCULATIO 


John F. Jelke Company gets 50% as many coupons from Chicago Tribune with a circulation of 
1,000,000 as from 125 other big city newspapers with a combined circulation of over 8,600,000 
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Siasy New...20 MAKE THIS 
MEN’S FAVORIT 


Ll 
This Delicious Spread-for-bread 
Used as Shortening Insures 
Perfect Results Every Time 


This delicious three-smyer spice 
cake ls casy to mace. It has rich, 
orange frosting on top and between 
each layer And the melted chocolate 
that's poured over all makes it 

& rare autumn treat. 


Hundreds of housewives have asked us, “Why does 
Goop LUCK used as @ shortening, make better 
cakes?” 

Here are facts that show how Goon Luck, used 
with fresh, first-quality eggs, flour, etc., doubles 
your chances to have a perfect cake every time 
you bake. 

WHAT “DATED-FOR-FRESHNESS” DOES on the 


cream properly. But with age, shortening becomes 


But you know Vegetable Goon Luck always comes 


none of its rich flavor and superior creaming qual 
ities is lost. 


E ‘CAKE 


~~ 


: * Lanett? Mor» Spice Gh’ 


To get them, just write your name and address 
below and send it to us, along 
You know, of course, fresh shortening will always with the dated-for-freshness end of a Gooo Luck 
carton and 10c to cover handling costs. If you are 
stale and rancid if not properly stored. And ordi- _ not delighted with these shakers, return them to 
nary shortenings may be stalewhen you buythem. —_us and the 10c handling charge will be refunded. 


toyou fresh--actually dated {or freshness so that VONM ¥- JELKE COMPANY « CHICAGO 
Aine Meter of GOOO LUCK Mayenmmne mt tated Dressing 
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ACCEPT THIS OFFER 


5 JONN F JELKE COMPANY, Dep ie 
reese 


eS 
Cheage DL 


. Ave ra a 
Here's a rate opportunity to get these lovely, in- H L q = 7 i 
dividual blue and white salt and pepper shakers $ $ ' 
... The-iridescent pearl finish is brand new... § oday | Ei | 
Distinctive ..And they go with any table service. ana 
. ” . 
tameer . : 


Pepper Shakers, for which | am enclosing « “dstet™ and 
of 8 Come La carton amd Ir to cover handing cosa 


Oc, VEGETABLE 
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MARGAR\ a BY ian 
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One of the two test advertisments which brovgit such out- 


id 


standing response when run in the Chicago Sunday Tribune. 
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PHOTOGRAPHIC REVIEW ‘oreo wsroras nas oso 
OF THE WEEK 


PHOTOGRAPHS OF INDUSTRIAL PROCESSES PROVE MAGNET TO CITY THRONGS 


te 


The big Chicago house guarantees that if you water this box Monday, you will 
have plants by Saturday. The garden is sold packed with soil and fertilizer for 
the benefit of city dwellers. Three combinations of flower colors are offered. 


IRON FIREMAN'S GIFT TO COAL TRADE 


* 


hee ue ae 


S 
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Pedestrians gaze wonderingly at itinerant display. (Story on Page 4). Coiliolhd 


STEP OUT OF PAGES OF MAGAZINE 


TRUCK VICTIM 


Rack for literature which has found wide use among coal dealers. 
(Story on Page 10.) 


HOW GLASS COMPANY SELLS SAFETY 


"Billy and Betty White," formerly a feature in True Story Magazine, William G. Matthews, Mogensen 
were brought to life by Sheffield Farms and N. W. Ayer & Son for manager who was killed in Chicago 
the "Here Comes the Milkman'’ program over NBC. accident. (Story on Page 22.) 


BOCK BEER POSTER INVITES PUBLIC NOW, BUT WILL TELL NEW STORY SOON 


SOARES OGRE RSE RTECS 
SS ec SOR 


Because 24-sheet posters remain up for four weeks or longer, this one, which made its appearance in New Libbey-Owens-Ford Glass Co., Toledo, is using this life-like figure to 
ork, March 16, will tell another message soon. A strip reading, "Sorry,—it's gone" will be superimposed apprise workers of new injuries in the plant. Every time anyone is 
on the upper left hand corner as soon as the brief season ends. hurt, the figure is bandaged accordingly. 
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From the hard flint of our clients’ discontent, and the tempered 
steel of our own, the sparks of great selling ideas must be struck, 


easure Your Advertisin 


OOD MILK may come from contented cows, 
G but good selling ideas come only from clients 
and advertising agents who practice the Doctrine 
of Discontent. 

When we say “discontent,” we do not refer to 
the discontent born of nagging and carping. Nor 
yet the discontent that curdles the cream of honest 
effort through alibis and pessimism. 

We do refer to the constructive discontent of 
those businesses which are unable to look at a sales 
sheet without wondering how to improve it. Such 
businesses will find a singular harmony of out- 


look with Lord & Thomas. 


We like Businesses that are Discontented 


It is our belief, based on a long period of observation, 
that clients and advertising agents can build a permanent 
relationship only on the ground of mutual outlook toward 
business problems. If there is a fundamental discord in 
that outlook, the relationship is doomed to languish. 
For that reason, all businesses would not be happy 
at Lord & Thomas. We happen to like those which are 
never complacent. They keep us—and themselves—in 


first-rate shape. 


The Sales Sheet—In flexible Yardstick of Discontent 


When an advertiser appoints Lord & Thomas as his agent, 
it means this to us: 
From the hard flint of his discontent, and the 
tempered steel of our own, the sparks of great 
selling ideas must be struck. 
That challenge is one which we welcome, for we bring to 
the client’s problems a discontent equal to his own. A 
sincere discontent which asks that advertising success be 
measured only by the finest symbol of discontent we 
know of —the sales sheet. 

For the sales sheet is always discontented —it epito- 
mizes the unchanging outlook of Lord & Thomas. Our 
most exacting competition is not found among our fellow- 
agents, but in the form of our own daily efforts in behalf 
of sales for our clients. This competition never ends. 


Wanted: Advertisers for a Venturesome Journey 


Lord & Thomas say now, frankly, “We are open for 
accounts. We are eager to meet a few national adver- 
tisers whose present discontent with their sales results — 
as affected by advertising—is making them thoughtful. 

“To such advertisers, Lord & Thomas can promise a 
venturesome journey, with every prospect of great profits 
at its end.” For such clients, we get a thrill out of dig- 
ging deep into their business to discover new ways of 
soundly making money. 


LORD & THOMAS : advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 


by the Yardstick of Discontent 


Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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